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July  Advertising  in  Chicago 


lOc  Per  Copy 


Automobiles  -  -  . FIRST! 

The  Daily  News  27,415  lines.  s  against  6 

Department  Stores  -  -  . FIRST! 

The  Daily  News  192,932  lines.  6  days  against  7 

Clothing  -  -  -  -  FIRST! 

The  Daily  News  74,287  lines.  6  d-ays  ag-ainst  7 

Books  -  -  -  . FIRST! 

The  Daily  News  4,888  lines.  e  days  against  7 

Groceries  -  -  -  FIRST! 

The  Daily  News  13,734  lines.  e  days  against  6 

Furniture  -  -  -  FIRST! 

The  Daily  News  15,461  lines.  •  6  days  against  6 

Musical  Instruments  -------  FIRST! 


Musical  Instruments  -------  FIKS I ! 

The  Daily  News  12,344  lines.  6  days  against  6 

Educational  -  -  .  FIRST! 

The  Daily  New’s  16,123  lines.  6  days  against  6 

Tobacco  -  -  -  . FIRST! 

1  he  Daily  News  14,990  lines.  6  days  .against  7 


6  days  against  7 


IN  NEARLY  EVERY  IMPORTANT  LINE  OF  BUSINESS 


THE  DAILY  NEWS 

FIRST  in  Chicago 

(Figures  furnished  by  Washington  Press,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers) 


‘‘Hitch  your 
Wagon’’  to 
this  Star! 


MISS.  I  ALA.  \ 


Cultivate  “GOOD 
WILL”  in  the  South. 
Get  your  advertising 
going  in  these  daily 
newspapers,  read  by 
all  the  HOME  people 
from  the  Potomac 
to  the  Delta  of  the 
Mississippi. 


Advertise  \ 

^  in  these  Daily  Papers! 

The  South  is  the  “land  of  Cotton.”  The 
fact  is  so  well  known  that  to  repeat  it 
is  to  restate  the  obvious.  Once  it  was 
also  the  land  of  flax  and  fine  linen,  and 
it  will  soon  again  deserve  that  reputa¬ 
tion. 

NOW  there  is  a  movement  on  foot  and  in  motion 
to  pasture  sheep  on  the  waste  lands  of  which 
there  is  enough  for  several  millions.  That  will 
mean  WOOL  Just  when  it  will  be  most  needed. 

THEN  the  looms  and  spindles  and  textile  mach¬ 
inery  will  hum  even  more  merrily  than  they  do 
at  present,  and  they  are  surely  doing  some  big 
humming  right  now! 

With  ever-increasing  water  power  and  mineral 
production,  with  wonderful  cement  roads  and 
rail  facilities  for  distribution  and  to  export,  man¬ 
ufacturing  must  continue  INCREASING  invest¬ 
ment. 

Just  as  **a  stitch  in  time  saves  nine,**  so  every 
dollar  spent  now  in  advertising  in  this  growing 
community  will  have  accumulative  value  and 
multiply  with  TIME. 


Birmingham  Age-Herald 
Birmingham  Age-Herald 
Birmingham  Ledger 
Birmingham  Newi 
Birmingham  Newa 
Mobile  Mews  Item 
Mobile  Register 
Mobile  Register 
Montgomery  Advertiser 
Montgomery  Advertiser 

Jacksonville  Metropolis 
Jacksonville  Times-Union 
Pensacola  Journal 
Pensacola  Journal 


(M) 

(B) 

(K) 

(E) 

(M) 

(S) 

(M) 

(S) 

FLORIDA 

(E) 

(MAS) 

(M) 

(S) 

GEORGIA 


Met  Paid 
Circulation 
22,516 
31,604 
40,504 
47,000 
54,000 
7,993 
17,997 
24,802 
19,723 
21,782 


Atlanta  Georgian 

(E) 

62,537 

.08 

.08 

Atlanta  Sunday  American 

(S) 

105,287 

.12 

.12 

•Augusta  Chronicle 

(MAS) 

11,321 

.035 

.025 

Augusta  Herald 

(E) 

12,029 

.03 

.03 

Augusta  Herald 

(S) 

11,203 

.03 

.03 

Columbus  Ledger 

(E) 

7,000 

.035 

.018 

Macon  Telegraph 

(M) 

21,220 

.04 

.04 

Macon  Telegraph 

(S) 

19,307 

.04 

.04 

Savannah  News 

(MAS) 

14,037 

.04 

.03 

KENTUCKY 
Louisville  Courier-J ournal  (M) 

41,078 

.1250 

.07 

Louisville  Courier-Journal 

(S) 

61,815 

57,372 

.15 

.09 

Louisville  Times 

(E) 

.10 

.08 

L.ouisville  Herald 

(M) 

55,786 

.07 

.07 

Louisville  Herald 

(S) 

48,562 

.07 

.07 

LOUISIANA 

Mew  Orleans  Times-Picayune  (M) 

65,500 

.10 

.10 

New  Orleans  Times-Picayune 

(S) 

81,250 

.12 

.12 

New  Orleans  Daily  States 

New  Orleans  Daily  States 

(E) 

(S) 

1  41,267 

.08 

.06 

New  Orleans  Item 

(E) 

62,141 

.10 

.10 

New  Orleans  Item 

(S) 

80,288 

.12 

.12 

NORTH 

Asheville  Times 

CAROLINA 

(E)  8,710 

.025 

.02 

Charlotte  Observer 

(M) 

13,696 

.055 

.03 

CharVotte  Observer 

(S) 

17,826 

12,753 

.065 

.04 

Greensboro  Daily  News 

(M) 

.045 

.035 

Greensboro  Daily  News 

(S) 

18.219 

.06 

.04 

Winston-Salem  Sentinel 

(E) 

7,084 

.02 

.02 

SOUTH  CAROLIMA 

Charleston  American  CM)  J  11.151 


Charleston  American  CS; 

Columbia  Record  (E) 

Columbia  Record  (B) 

Columbia  State  (M) 

Columbia  State  (B) 

Greenville  News  (M&S) 

Spartanburg  Jour.  &  Car.  Spartan  (E) 

Spartanburg  Herald  (M) 

Spartanburg  Herald  (S) 


(S)  t  11.151 


TEMNfSSEE 

(E) 


•Chattanooga  News  (E) 

Chattanooga  Times  (M) 

Chattanooga  Times  (S) 

Knoxville  Sentinel  (E) 

Knoxville  Journal-Tribune  (M) 

Knoxville  Journal-Tribune  (S) 

Memphis  Commercial  Appeal  (M) 

Memphis  Commerical  Appeal  (S) 

Nashville  Banner  (E) 

Nashville  Banner  (S) 

•Nashville  Tennesseean  (M) 

•Nashville  Evening  American  (E) 

•Sunday  Tennesseean  &  American  (S) 

VIRGINIA 

Newport  News-Press-Times- 

Herald  (MAE) 

Newport  News  Daily  PreM  (S) 

Norfolk  Ledger-Dispatch  (E) 

Richmond  News  Leader  (E) 

Roanoke  Times  (MAS) 

Roanoke  World-News  (E) 

Government  Statements  April  1,  1918. 
•Publishers’  statement 


(M)  26,341 

(S)  21,682 

(E)  23,279 
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Make  your 

—Dollars 

Thrifty 

Dollars 


WS.S. 

mR  SAYINGS  SIAMPS 

ISSUED  BY  THE 

UNITED  STATES 
GOVERNMENT 


As  a  nation  we’ve  not  been  a  saving  people — we’ve  lived 
up  to  the  last  cent.  We’ve  felt  a  pride  in  the  luxuries  of  our 
table,  our  establishment,  our  manners  of  life.  Then  came 
the  war  and  its  merciless  demands  to  give. 

From  somewhere  must  come  the  ships,  the  shells,  the  food 
which  will  sustain  the  boys  who  fight.  And  from  somewhere 
must  come  the  money  to  pay  for  these.  From  where? 

From  the  useless  things  we  wasted.  From  the  weakening 
habits  which  have  cost  us  health  and  money.  From  the 
“more-than-enough”  margin  we’ve  thrown  away.  We  must 
save.  Thepurchaseof  War  Savings  Stamps  will  help  us.  Into 
these  we  must  put  xh^wasted  gasoline,  the  uneaten  food,  the 
treatings,  the  entertainments — all  the  unessentials  which  must 
pay  for  this  war.  From  these  we  can  hope  to  create  the 
Democracy  of  the  world,  and  to  shorten  the  war  as  well.  I 

Buy  your  War  Savings  Stamps  bountifully.  Take  a  pledge  1 
to  buy  them  monthly.  Think  afterwards  of  what  can  be  i 
sacrificed.  In  this  way  you  can  begin  to  save.  Your  own 
conscience  will  be  your  gauge — your  own  intelligence  can 
tell  you  where  to  draw  the  line.  In  this  way  you  can  take 
your  self-respecting  part  in  the  Victory  to  come.  i 


NATIONAL  WAR  SAVINGS  COMMITTEE,  WASHINGTON 


Contributed  through  Division  United  States  Gov  V.  Comm.  o:7 

of  Advertising  Public  Information 

This  space  contributed  for  the  Winning  of  the  War  by 
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EDITOR-PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date  of 
publication — by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Building, 
63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330. 
James  Wright  Brown,  President  and  Editor;  Edwin  Doddridge  DeWitt,  Sec’y  and  Treas. 
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GEORGE  CREEL  SOUNDS  CALL  TO  UNSELFISH 
NATIONAL  SERVICE  TO  NEWSPAPER  MEN 


dflc  requeats.  No. law  stands  behind 
them.  Their  observance  rests  entirely 
upon  honor  and  patriotism.  There  are 
violations,  as  a  matter  of  course,  and 
papers  holding  to  the  unwritten  agrree- 
metit  have  suffered  Injury  from  papers 
less  careful  and  less  honest,  but,  on  the 
whole,  the  press  has  responded  in  the 
same  spirit  of  unselfish  service  that  ani¬ 
mates  the  firing  line. 

"This  is  the  only  censorship  a^ercised 
by  the  Committee  on  Public  Informa¬ 
tion. 

“In  all  else  the  work  is  positive,  the 
emphasis  on  expression.  The  Committee, 
in  plain.  Is  the  machinery  created  by  the 
President  of  the  United  States  to  make 
the  fight  for  public  opinion  both  in  this 
country  and  In  other  countries  of  the 
world 

“There  Is  nothing  academic  in  this 
proposition.  Public  opinion  stands  rec¬ 
ognized  as  a  vital  part  of  national  de¬ 
fence,  a  mighty  force  in  national  attack. 
The  strength  of  the  firing  line  is  not  in 
trench  or  barricade  alone,  but  has  Its 
source  in  the  morale  of  the  dvilian  pop¬ 
ulation  from  which  the  fighting  force  is 
drawn. 

“As  the  nation  Is  united,  resolute,  and 
convinced  of  the  justice  of  Its  cause,  so 
may  heroic  efforts  be  expected  of  Its  de- 
fendera  Disunity  and  disloyalty  tear 
at  the  very  heart  of  courage.  The  Com¬ 
mittee  fights  Ignorance,  misunderstand¬ 
ing,  and  di.saffection.  It  works  for  the 
maintenance  of  morale  by  every  process 
of  stimulation.  We  do  not  call  it  propa¬ 
ganda,  for  that  word  In  the  German 
hands,  has  come  to  be  associated  with 
lies  and  corruptiona  Our  work  is  edu¬ 
cational  and  informative,  for  we  have 
such  confidence  In  our  case  that  we  feel 
that  no  more  than  a  fair  presentation  of 
its  facts  is  needed  to  win  the  verdict. 

“Under  the  pressure  of  this  necessity, 
the  Committee  has  grown  to  be  a  world 
organization.  Not  only  does  it  reach 
deep  Into  every  community  in  the  Unit¬ 
ed  States,  but  It  carries  the  alms  and 
objects  of  America  to  every  land 

Support  Based  on  Understanding 

“At  every  point  our  accent  Is  on  ex¬ 
pression,  not  repression.  From  the 
Committee  goes  out  the  official  war  in¬ 
formation;  In  each  of  the  war-making 
branches  we  have  sworn  representa¬ 
tives  whose  duty  it  Is  to  open  up  opera¬ 
tions  to  the  inspection  of  the  people  as 
far  as  military  prudence  will  permit. 
We  believe  that  public  support  Is  a 


CHIEF  among  the  speakers  on  the 
programme  at  the  annual  conven¬ 
tion  of  the  North  Carolina  Press 
Association  was  George  Creel,  chairman 
of  the  Committee  on  Public  Informa¬ 
tion,  who  made  a  talk  that  will  longi  be 
remembered  by  the  editors. 

Before  launching  Into  his  set  speech, 
Mr.  Creel  took  occasion  to  pay  a  mag¬ 
nificent  tribute  to  Secretary  of  the  Navy 
Josephus  Daniels,  himself  an  editor  of 
note,  and  a  man  whom  Mr.  Creel  de¬ 
clared  to  be  one  of  the  “real  pillars”  of 
the  American  Government.  The  speak¬ 
er  declared  that  he  had  read  slighting 
criticism  of  Mr.  Daniels,  and  had  seen 
him  ridiculed  in  the  press,  but  that  a 
personal  acquaintance  with  the  Secre¬ 
tary  had  quickly  disclosed  his  real 
worth. 

To-day,  Mr.  Creel  declared,  America 
and  the  whole  world  know  that  Josephus 
Daniels  was  the  right  man  for  his  pres¬ 
ent  place,  and  to  any  who  may  have 
lingering  doubts,  the  efficiency  of  the 
American  navy  is  the  best  answer. 

Mr.  Creel’s  speech  in  part  was  as  fol¬ 
lows: 

Is  Not  a  Censor 

“Let  me  say  at  the  very  outset  that 
I  am  not  the  censor  or  even  a  cen.sor. 

“I  took  this  position  because  I  be¬ 
lieved  in  the  freedom  of  the  press,  and 
wanted  to  be  In  position  where  I  could 
help  to  guard  it.  You  know  and  I  know 
that  this  freedom  has  been  often  abused, 
but  it  is  stupid  to  try  to  cure  an  evil 
by  cutting  It  out.  A  better  way  is  to 
crowd  it  out.  Suppression  is  not  a  wise 
remedy.  Hope  of  betterment  lies  in  the 
slow  processes  of  education  and  In  the 
development  of  a  cat)aclty  for  restraint 
and  self-discipline. 

“I  was  not  in  favor  of  a  censorship 
law  In  the  beginning,  nor  am  I  now  in 
favor  of  the  enactment  of  any  legisla¬ 
tion.  Aside  from  the  physical  difficulties 
of  enforcement,  the  enormous  cost,  the 
overwhelming  irritation,  and  the  Inevi¬ 
table  tendency  of  such  laws  to  oi>erate 
solely  against  the  weak  and  powerless, 
I  have  always  had  the  conviction  that 
our  hope  must  He  In  the  aroused  pa¬ 
triotism,  the  nobler  consciences,  of  the 
men  who  make  the  papers  of  America. 

“The  great  need  Is  not  that  we  should 
keep  the  press  from  doing  hurtful 
things,  but  that  we  should  get  the  press 
to  do  the  helpful  thlnga  The  compul¬ 
sions  we  want  can  never  be  applied  from 
without,  but  must  proceed  from  within. 


GEORGE  CREEL, 

Chairman  of  the  Committee  on  Public  Information. 


“The  desires  of  Government  with  re¬ 
spect  to  the  concealment  from  the 
enemy  of  mUltary  policies,  plans,  and 
movements,  are  set  forth  In  certain  spe- 


“It  was  upon  this  theory,  when  the 
proposed  law  failed  of  passage,  that  I 
evolved  the  voluntary  agreement  under 
which  the  press  is  its  own  censor. 
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matter  of  public  understanding,  and  It  is 
our  job  to  take  dead  wood  out  of  the 
channels  of  information,  permitting  a 
freer,  more  continuous  flow. 

"The  pre.ss,  I  feel,  is  commencing  to 
realize  our  honesty  of  purpose,  and  the 
military  experts  are  growing  to  have  an 
increasing  faith  in  the  power  of  abso¬ 
lute  frankness.  The  army  and  navy, 
through  this  l)ivi.sion  of  News,  has 
[dedged  to  the  people  in.stant  and  hon¬ 
est  announcement  of  all  casualtie.s,  all 
accidents,  alt  disa.sters.  Hear  this  in 
mind  when  the  air  fills  with  rumors 
al>out  the  .sinking  of  a  transport,  the 
loss  of  thousands  of  soldiers  in  FYance, 
the  destruction  of  the  fleet.  Brand  them 
as  lies,  and  publish  the  liar,  for  the 
Government  does  not  suppress  such 
news  or  seek  to  minimize  it.  We  do 
not  have  to  conceal  reverses,  Ijecause 
we  do  not  have  to  fear  for  the  courage 
of  America. 

Accuracy  of  ('ommittee's  Report 

“It  is  for  yo\i  to  rememlx'r,  and  I 
make  the  statement  with  pride,  that, 
while  this  Committee  has  issued  thou- 
.sands  of  releases  during  the  year  of  its 
existence,  only  three  of  this  va.st  num¬ 
ber  have  ever  been  que.stioned  as  to 
ab.solute  accuracy. 

“The  first  of  these,  a  direct  charge 
that  the  Fourth  of  July  statement  was 
a  ‘fake,’  and  that  our  transports  had 
not  been  attacked  by  submarines,  was 
met  fully  by  the  report  of  .Vdmiral 
Gleaves. 

“The  second  complaint,  concerned 
with  certain  captions  for  airplane  pho¬ 
tographs,  was  largely  due  to  a  confu¬ 
sion.  b»'tween  training  planes  and  bat¬ 
tle  planes.  The  captions  referred  to 
training-piano  production  and  the  pic¬ 
tures  showed  clearly  that  the  machines 
were  1  raining  plane.s. 

“The  third,  a  release  l>earing  jipon 
airplane  production  and  .shipment,  came 
to  us  with  explicit  endorsements  that 
we  were  without  right  to  question. 

“A  system  of  checking  and  verifica¬ 
tion  is  now  permitted  that  will  hereaf¬ 
ter  guard  effectively  against  error. 

Foreign-Language  Press 

“The  foreign-language  press  is  dealt 
with  by  a  di.stlnct  division  that  has 
enlisted  the  services  of  over  two  hun¬ 
dred  volunteer  translators.  Reports 
are  made  on  virtually  every  paper  in 
the  United  States  that  is  not  printed  in 
Rnglish.  and  we  try  to  flght  ignorance 
and  untruth  with  a  steady  stream  of 
articles  selected  with  particular  refer-, 
ence  to  the  race  or  to  the  problem  of 
bitterness. 

“The  Official  Bulletin  has  a  daily  free 
circulation  of  100.000,  and,  although  a 
seemingly  prohibition  price  was  fixed, 
over  $35,000  has  been  received  in  sub¬ 
scriptions  in  its  first  year. 

“A  mobilization  has  taken  place  in 
the  adverti.sing  forces  of  the  nation, 
and  from  a  central  office  in  New’  York 
a  great  army  of  experts  is  directed  with 
almo.st  military  precision.  These  men 
put  the  idea  and  needs  of  the  Govern¬ 
ment  into  proper  and  attractive  form, 
arrange  for  its  presentation  in  the  daily 
and  periodical  press,  on  the  billboards 
of  the  country,  and  in  the  cars,  and  in 
the  coming  year  alone  will  fumi.sh  mil¬ 
lions  of  dollars’  worth  of  space  to  the 
national  service. 

“The  activities  that  I  have  men¬ 
tioned  concern  themselves  entirely 
with  the  domestic  situation,  but  beyond 
the  United  States  are  countries  that 
are  Just  as  much  a  part  of  my  job  as 
any  commonwealth  in  the  Union.  It 
Is  our  right  and  our  necessity  to  flght 
for  public  opinion  in  every  other  coun¬ 
try  in  the  world,  and  we  make  this 
flght  in  print,  in  speech,  and  on  the 
screen. 


“We  found  that  America  was  de¬ 
pendent  upon  foreign  press  agencies 
for  our  Intei’course  with  other  nations, 
that  the  volume  of  information  was 
.small,  and  what  w’as  worse,  concerned 
only  with  the  violent  and  unusual  in 
our  national  life.  To  remedy  this  evil 
.situation  we  devi.sed  cable  and  win>- 
less  .services,  and  each  day  one  thou- 
.sand  words  go  out  to  every  foreign 
capital  for  distribution  to  the  preas 
of  the  particular  country. 

Carrying  American  Ideals  to  .411  Nations 

“In  Russia  alone,  as  an  illustration 
of  activity,  our  organization  stretches 
from  Petrograd  to  Vladivostok,  great 
printing  plants  are  employed  for  our 
work  alone,  the  principal  theatres  are 
hired  for  the  exhibition  of  our  plc- 
ture.s,  and  our  speakers  and  printed 
appeals,  in  every  one  of  the  varied 
languages  of  Austro-Hungary,  go  into 
the  enemy  country  wherever  possible, 
along  the  firing  line,  into  cities  and 
villages,  and  particularly  into  the 
I>ri.son  camps.  The  enemy  countries 
themselves  are  invaded  through  the 
air.  Bombardment  planes  and  bal¬ 
loons,  loaded  with  leaflets  and  pamph¬ 
lets  that  tell  the  truth  to  a  deluded 
I»eople,  go  regularly  over  'the  firing 
lines  and  far  into  the  land  both  on  the 
ea,stern  and  w’e.stem  fronts. 

‘"There  is  no  activity  of  the  Com¬ 
mittee  that  we  are  ashamed  to  reveal, 
no  dollar  that  is  .sent  on  a  furtive 
errand.  b\it  peculiarly  is  this  true  of 
our  work  in  other  lands.  No  paper  is 
subsidized,  no  official  is  bought,  no 
corruption  is  employed. 

“It  is  a  tremendous  fight  that  the 
Committee  is  waging,  and  to  its  ban¬ 
ners  it  calls  all  that  Is  fine  and  ardent 
in  our  civilian  population.  This  fight 
for  public  opinion,  both  here  and  all 
over  the  world,  will  not  be  won  vintll 
every  man,  woman,  and  child  enll.sts 
as  a  soldier,  standing  squarely  behind 
the  w'ar,  believing  pa.sslonately  in  its 
justice,  and  combatting  lies,  prejudices, 
and  misrepre.sentatlons  just  as  our 
men  In  France  combat  the  Hun. 

“It  is  up  to  the  press  to  .see  to  It 
that  we  do  not  have  to  wear  gas  ma.sks 
here  at  home.  ’The  pre.ss  sees,  hears, 
and  speaks  for  the  nation.  No  other 
medium  has  .such  power  to  rally,  to  in¬ 
terpret  and  to  enthuse,  and  as  the 
printed  word  is  conceived  in  tnith, 
courage,  and  patrioti.sm.  .so  will  a  people 
grow  in  understanding,  unity,  and  in¬ 
domitable  purpose. 

‘The  tremendous  necessities  of  the 
hour  call  every  newspaperman  to  the 
colors  no  less  than  the  soldier  and  the 
sailor.  We,  too.  must  tearch  our  hearts, 
gird  our  loins,  and  make  vows  of 
loyalty  and  sacrifice. 

Power  of  Press  for  National  .Service 

“I  have  a  very  real  pride  in  our  pro¬ 
fession.  We  are  the  mo.st  powerful  in 
the  land  to-day.  Not  even  the  Presi¬ 
dent  of  the  United  States  can  be  heard 
beyond  the  door  of  the  White  House  if 
it  W’cre  not  for  the  writers  that  put  his 
messages  before  the  public  and  send 
them  abroad  throughout  the  world. 
What  of  Congress?  Its  voice  would 
not  carry  beyond  the  Capitol  if  it  were 
not  for  the  printed  word. 

“Our  duty  is  to  be  jealous  of  our 
jwwer,  and  to  give  it  purpose  and  direc¬ 
tion.  Make  every  word  count.  Cut  out 
the  non-essential.  That  is  what  we 
have  got  to  do  in  manufacturing,  what 
we  have  go\  to  do  in  every  line  of 
business,  and  equally  must  the  press 
prepare  to  give  up  the  unimportant, 
and  devote  its  space  to  the  es.sential. 
When  you  know  that  what  you  write 


is  going  to  be  read  by  millions,  when 
you  know  it  is  going  to  have  power  to 
mould  thought;  when  you  know  it  is 
going  to  have  power  to  bring  order  out 
of  chaos  and  clarity  out  of  confusion, 
I  say  every  one  of  you  should  have  a 
thrill  of  conscious  power  and  great  re- 
spon.sibillty  when  you  sit  down  and 
take  your  pen  in  hand. 

A  Heart  for  News 

“What  one  of  us  but  has  heard  that 
ancient  phrase,  ‘a  nose  for  news’? 
What  we  need  to-day,  when  men  are 
going  forth  to  fight  and  die,  is  a  heart 
for  news,  a  soul  for  news.  None  of 
us  but  were  reared  in  the  faith  that 
that  if  a  dog  bit  a  man,  that  was  not 
news,  but  if  a  man  bit  a  dog  that  una 
news.  How  cheap,  and  how  terrible  in 
its  cheapnes.s,  is  this  .sort  of  thing  to¬ 
day  when  the  world,  like  .some  great 
shell  of  the  sea  echoes  unceasingly  the 
moan  of  mangled  men,  orphaned  chil¬ 
dren  and  widowed  women. 

“The  press  will  not  l>e  upon  a  war 
ba.'^is  until  it  takes  away  its  emphasis 
from  tattle  and  puts  it  on  truth.  It  is 
not  enough  to  give  columns  to  war 
work  news.  It  is  one’s  life  that  must 
Ix'  con.secrated  to  the  war  It.self. 

“A  campaign  against  the  German 
whisper  is  peculiarly  the  duty  of  the 
pres.s.  It  is  al.so  the  ca.se  that  the 
press  can  carry  to  all  the  great  me.s- 
.sage  of  .sacrifice  and  endeavor,  making 
it  reach  every  man,  woman,  and  child, 
teaching  them  that  there  is  more  than 
one  kind  of  service-,  that  there  la  .a 
.service  in  the  .shop,  a  service  in  the 
store,  a  service  in  the  factory,  the  field, 
and  the  home,  a  service  in  all  the  in¬ 
numerable  walks  of  life,  both  Industrial 
and  commercial,  that  will  be  accounted 
as  noble  and  as  heroic  as  service  in  the 
treiu-h  or  on  the  great  gray  ships  that 
guard  our  shores. 

“Rartisanship  still  persists,  and  while 
the  nation  fights  for  Its  life,  columns 
are  being  printed  that  have  no  larger 
object  than  some  mean  political  ad¬ 
vantage. 

“The  great  and  overwhelming  con- 
.sciousne.ss  of  duty  is  not  going  to  be 
driven  home  until  the  press  returns  to 
its  historic  mi.ssion,  and  again  takes  its 
place  as  a  great  educational  interpreta¬ 
tive  force  in  the  national  life. 

“It  is  the  hour  of  (Opportunity.  It  is 
up  to  the  press  to  mould  the  public 
opinion  of  America  into  the  iron  shapes 
of  an  indondtable  resolution  and  there 
can  be  no  excuse  for  failure.  For,  my 
frlend.s,  it  is  ea.sy  to  plead  a  just  cause, 
and  never  in  the  hi.story  of  the  world 
did  a  i)eople  take  arms  in  such  purity 
of  purpose,  such  nobility  of  re.solve.” 


Halifax  Herald  OiTerK  Reward 
Halifax,  N.  S.,  August  14.— The  Hali¬ 
fax  Herald  and  the  Evening  Mail  have 
offered  a  reward  ot  $5,000  “to  any  per- 
.son  who  will  supply  information  of  the 
location  of  a  base  on  the  Nova  Scotia 
<-oa.st  or  the  .seaboard  of  the  Bay  of 
Fundy  u.sed  by  the  German  submarines 
now  operating  in  the  North  Atlantic  wa¬ 
ters  and  which  information  will  lead 
to  the  seizure  and  de.structlon  of  said 
base  of  operations.”  The  Herald  also 
offers  to  pay  $500  to  any  ono  giving 
information  that  will  lead  to  the  first 
arrest  and  proper  punishment  of  any  of 
the  enemy  agents  who,  it  is  alleged  by 
the  Herald,  infest  Halifax. 


MrFaul  Home  from  the  East 
St.  Fai’I.,,  Minn.,  August  14. — A.  J. 
McFaul,  director  of  advertising  of  the 
IMspatch-lhoneer  Pre.ss,  has  returned 
from  a  vac.ation  trip  to  eastern  points. 


MAJOR  HENRY  A.  WISE 
GOING  TO  CAMP 


Attorney  for  Paper  Maoufarturers  in 
News  Print  (Controversy  Sought  Ser¬ 
vice  in  France-  Prouil  to 
Re  in  the  Line 


Henry  A.  Wise,  who  conducted  th? 
case  for  the  paper  li^mufacturers  when 
they  were  indicted  for  alleged  operation 
in  restraint  of  trade,  and  al.so  represent¬ 
ed  them  in  all  the  new's  print  hearings 
before  tho  Federal  Trade  C'ommi.ssion 
as  well  as  in  the  appeal  from  the  $3.10 
price  liefore  the  Judges  of  the  Second 
(Mrcuit  Court,  is  going  to  the  war.  He 
has  been  commissioned  a  major  of  in¬ 
fantry  and  ordered  to  report  to  Camp 
Lee.  at  Petersburg,  Va. 

“Don’t  forget  to  say  that  I  am  in  the 
line,”  he  adjured  The  Editor  and  Prs- 
LisHEU,  when,  at  the  clo.se  of  the  argu¬ 
ment  liefore  the  Circuit  Court,  he  dis¬ 
played  his  telegraphic  summons.  “I 
wouldn’t  be  anywhere  el.se.  1  want  to 
flght.  I’d  hate  to  have  my  children  say 
I  was  chairman  of  a  draft  board  and 
didn’t  go  to  the  front  myself.  I’ve  sent 
a  thousand  men  ‘over  there,’  and  I’m 
going  to  join  them. 

Major  Wi.se  is  a  graduate  of  the  Vir¬ 
ginia  .Military  Institute.  He  was  a  cap¬ 
tain  at  fir.st  in  the  Spanish-American 
VV^ar,  and  was  made  a  major  lieforc  he 
was  mustered  out  in  1899. 


Italian  Editors  Meet  President  Wil.-oii 

Washington,  D.  C.,  August  14. — Presi¬ 
dent  Wilson  on  Monday  received  the 
Italian  editors  who  are  visiting  this 
<-ountry.  They  were  accompanied  to  tho 
White  House  by  Count  V.  Macchi  Di 
Oller.s,  Italian  Ambas.sador,  and  by 
('hairman  George  Creel,  of  the  C'ommlt- 
tee  on  Ihablic  Information,  under  whose 
auspices  the  editors  are  making  their 
tour  of  this  country.  In  his  address  to 
the  edltor.s,  the  Prc.sident  .said: 

“Gentlemen,  we  are  not  here  in  the 
.service  of  Italy,  we  are  not  hero  in  the 
service  of  America.  We  are  here  in  tho 
greate.st  of  all  services — the  service 
which  ennobles  all  who  engage  in  it — 
the  service  of  mankind.  You  arc  going 
to  have  a  chance  to  see  everything 
there  is.” 

The  editors  were  entertained  at  a 
luncheon,  at  which  Secretaries  Daniels, 
I..ane,  and  Redfleld  and  Henry  P.  Davi¬ 
son,  of  the  American  Red  Cro.ss,  were 
spcaker.s. 


Get  a  Paper-Saving  Pouter 
Washington,  August  13.— The  War 
Industries  Board,  through  Dr.  E.  O. 
.Merchant,  a  member  of  the  t^ommittee 
of  the  Paper  and  Pulp  Section,  who  is 
al.so  in  charge  of  the  paper  investiga¬ 
tion  of  the  Federal  Trade  Commission, 
has  authorized  the  is.suance  of  an  at¬ 
tractive  poster,  which  will  tx-  sent 
broadcast,  urging  the  saving  of  paper 
and  giving  seven  very  Important  rea¬ 
sons  why  it  is  very  essential  to  save 
paper  at  this  time. 


No  More  Paper  Export  Rehtrirlioiis 
Washington,  D.  C.,  August  Id. — Or¬ 
ders  for  paper  for  export,  except  for 
('anada,  may  be  placed  in  such  quanti¬ 
ties,  size,  and  weight  as  export  require¬ 
ments  demand  without  regard  to  domes¬ 
tic  regulations,  the  I’ulp  and  Pa|>er  Si-c- 
tion  of  the  War  Industries  Board  an¬ 
nounces.  This  ruling  applies  to  oiilers 
now  on  the  books  and  to  future  orders. 
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NEWS  PRINT  PRICE  DEBATE  HAS  FINAL  HEARING 
BEFORE  ULTIMATE  ARBITERS  OF  ITS  FATE 

Davis  Urges  That  Paper  Companips  Should  Be  Judged  hy  Their  Profit  Experiences 
Through  Period  of  Years — Plante  Shows  Fallacies  of  Cost  Items  Introduced  by 
Manufacturers  Before  Federal  Trade  Commissioners— Wise  Hurls  ^Trofiteers”  ' 
Back ^  at  Publishers,  Pressing  Court  to  Name  $4  a  Hundred  as  Maximum 


BHIKFS  have  been  filed,  final  ar¬ 
gument  has  been  made,  and  the 
appeal  of  the  paper  manufacturers 
against  the  price  of  $3.10  per  hundre<l 
pounds  for  news  print,  fixed  as  the 
maximum  by  the  Federal  Trade  Oom- 
mlssion,  is  before  the  circuit  judges  of 
the  Second  Circuit.  Argument  was 
heard  last  Wednesday  and  Thursday, 

0  and  the  appellants  filed  with  the  judg¬ 
es  eleven  bulky  volumes  of  evidence 
taken  at  the  hearings  on  the  price  of 
news  print  before  the  Federal  Trade 
Commission.  No  new  evidence  of  any 
kind  was  produced,  -md  the  considera¬ 
tion  of  the  arbiters  will  take  in  only 
the  record  made  before  the  Commis¬ 
sion. 

Henry  A.  Wise  opened  the  proceed¬ 
ings  with  an  argument  for  the  manu¬ 
facturers.  Thomas  L.  Phillips  followed 
with  a  special  plea  for  the  Minnesota  & 
Ontario  Power  Company  and  the  Fort 
Francis  Pulp  and  Paper  Company; 
Mark  Hyman,  special  assistant  to  the 
Attorney-General,  appeared  briefly  for 
the  Department  of  Justice;  former 
Judge  Henry  E.  Davis  and  Guthrie  B. 
Plante  made  the  argument  for  the  pub¬ 
lishers. 

The  full  bench  was  present  to  lis¬ 
ten  to  the  argument,  and  their  interest 
in  the  que.stion  was  indicated  by  ques¬ 
tions  which  each  of  the  judges  asked 
from  time  to  time  during  the  addresses 
of  the  attorneys.  Each,  too,  followed 
every  phase  of  the  various  arguments 
by  continuous  reference  to  the  print¬ 
ed  copies  of  the  briefs  which  had  beerl 
placed  before  them. 

Besides  the  counsel  for  both  sides, 
there  were  present  ’n  the  court  room 
Frank  P.  Glass,  president  of  the  A  N 
P.  A.,  and  L.  B.  Palmer,  Its  manager; 
Gaylord  R.  Hawkins,  special  counsel 
for  the  Federal  Trade  Commission,  and 
Dr.  E.  O.  Merchant,  its  statistician; 
Claude  A.  Thomp.son,  associated  with 
Mr.  Wise;  Phillip  T.  Dodge,  president 
of  the  International  Paper  Company; 
Edward  Beck,  secretary  of  the  Cana¬ 
dian  Paper  and  Pulp  A.ssociatlon ;  U. 
S.  Kellogg,  manager  of  the  Newsprint 
Ser\’ice  Bureau,  and  A.  G.  McIntyre, 
director  of  the  paper  section  of  the  A. 
N.  P.  A.,  and  E.  H.  P.iker,  of  the  Cleve¬ 
land  Plain  Dealer. 

Davis  Reviews  Case 
Opening  the  argument  for  the  pub¬ 
lisher. s,  Judge  Davis  asked  the  Court 
to  consider  the  environment  of  the 
matter.  He  reviewed  the  history  of 
the  connection  of  the  Federal  Trade 
Commission  with  the  news  print  mat¬ 
ter,  and  recited  the  fact  that  the  agree¬ 
ment  by  which  It  finally  came  before 
the  Commission  for  price-fixing  was 
entered  into  as  a  means  by  which  the 
manufacturers  might  escape  prosecu¬ 
tion  by  the  Government  on  a  charge 
of  violating  the  Sherman  law.  He  con¬ 
tinued; 

“The  question  was  asked  from  this 
bench  whether  or  not  there  was  author¬ 
ity  for  the  estahllshment  of  the  Federal 
'Prade  Commlasion  as  the  arbitrator  of 


the  price  of  news  print  paper.  The  man¬ 
ufacturers  entered  into  an  agreement  to 
arbitrate  the  price  with  the  Commission, 
and  the  agreement  allowed  an  appeal  to 
this  court  if  the  finding  of  the  Commis¬ 
sion  was  not  .satisfactory.  That  elimi¬ 
nates  any  que.stion  cf  constitutional 
right,  or  of  confiscation,  and  the  matter 
mu.st  lx*  so  approached.  They  chose 
their  own  judges. 

"The  first  question  in  the  arbitrament 
was  as  to  the  alignment  of  the  parties, 
and  it  was  agreed  that  the  manufac¬ 
turers  should  take  the  place  of  showing 
what  the  costs  of  manufacture  were,  .so 
that  a  price  could  be  fixed.  Mr.  Phillips, 
when  before  the  Comml.ssion,  s.aid  that 
so  far  as  valuation  of  property  was 
concerned  the  procedure  should  be  the 
.same  as  in  the  case  of  public  utilities, 
but  declared  that  in  fixing  the  rate  of 
return  upon  the  investment  another 
method  should  be  lused.  It  is  not  diffi¬ 
cult  to  understand  the  reason  for  this 
straddle.  In  utility  cases  when  the 
award  of  the  Supreme  Court  of  the 
United  States  has  been  that  a  decision  of 
the  lower  court  was  confi.scatory,  that  has 
ended  the  matter.  Where  it  has  not 
been  so  decided,  the  court  has  said:  ‘Go 
ahead  and  try  it  and  let  us  know  the  re¬ 
sult.’  Trial  in  this  Instance  would  show 
a  hand.some  profit  to  the  manufacturers. 

Define§  “Going  Gonrern” 

"It  has  been  said  that  the  values  of 
the  properties  should  include  a  certain 
amount  for  'going  concern.’  We  ex¬ 
press  no  opinion  upon  the  inclusion  of 
either  that  or  good  will;  and  the  Com¬ 
mission  certainly  had  ’going  concern’  In 
mind  when  It  fixed  the  price  that  the 
manufacturers  now  appeal  from." 

"What  Is  the  difference,”  Judge  Hough 
interjected,  ’‘between  ‘going  concern’  and 
‘good  will’?  I  confess  it  is  not  clear  to 
me.” 

"The  flesh  and  the  breath  of  an  or- 
ganiziition  Is  the  going  concern,”  ans¬ 
wered  Judge  Davis.  “It  is  the  body  and 
the  soul  of  the  concern.  Good  will  Is 
that  which  keeps  custom  by  use  of  the 
human  element.  ‘Going  concern’  is 
.something  that  can  be  delivered  to  a 
purchaWr  of  the  busines.s.  It  has  an 
organization  that  can  be  delivered. 
‘Good  will'  cannot  be  delivered.  It  Is 
Incorporate. 

“Now,  let  us  pa.ss  to  the  view  of  the 
matter  that  these  manufacturers  take. 
They  were  caught  In  the  net  of  the  law 
as  fixing  a  price  for  news  print  by  com¬ 
bination.  Now  they  have  come  to  this 
court  and  asked  it  to  do  the  same  thing 
— fix  the  price  that  they  tried  to  estab¬ 
lish  unlawfully.  Either  that,  or  they 
are  a.sking  this  court  to  fix  a  price  to 
be  charged  by  each  manufacturer  In¬ 
dividually.  You  are  to  arrive  at  a  fair 
maximum  price.  That  price  become  Ipso 
facto  a  minimum  price. 

"How  are  you  going  to  reach  It?  If 
you  give  the  high  cost  mills  return  upon 
their  investments  to  which  they  think 
they  are  entitled,  it  will  result  In  enor¬ 


mous  profits  to  the  low  cost  mills.  Not 
only  that,  but  it  will  drive  the  publi.sh- 
ers,  who  are  practically  the  sole  con¬ 
sumers  of  news  print,  to  an  extremely 
high  cost  for  the  goods  that  they  must 
have  to  continue  in  business. 

"If  we  had  in  this  record  a  clear-cut 
ca.se  of  a  properly  equipped  mill,  and 
if  we  should  explore  the  experiences  of 
that  mill  for  fifteen  years  before  the 
war  i)erlod,  and  found  out  what  they 
had  been  content  to  .get  for  their  prod¬ 
uct,  what  they  had  considered  a  fair 
return  upon  their  investment,  wo 
should  have  an  absolute  guide  to  a  fair 
and  equitable  price.” 

“I  don’t  .see,”  remarked  Judge  Hough 
“what  relation  there  Is  between  what 
a  man  has  been  getting  and  what  he 
has  lx>en  content  to  get  and  what  ho 
ought  to  get.” 

“It  is  a  que.stion  of  efficiency  and 
fact,”  responded  Jud.ge  Davis.  “What 
are  the  one-cent  sales,  and  the  bargain 
sales?  They  mean  that  in  the  give  and 
take  of  life  merchants  are  satisfied 
with  what  they  get.  I  know  no  better 
guide  in  the  world  than  thi.s — is  the 
producer  or  the  seller  satisfied?  And 
what  better  test  can  we  have  than  the 
exi)erience  of  the  paper  manufacturers? 
Why  should  not  each  be  judged  by 
his  own  efficiency?  Why  should  mill  A, 
we  will  call  it,  be  given  credit  for  the 
difficulties  in  producing  and  market¬ 
ing  of  mill  B?  I  respectfully  insist  thar 
individual  experiences  in  the  bu.sines.i 
of  making  paper  are  tne  only  .safe  cri¬ 
teria. 

Price  Is  Too  Low 

“I  know  that  thi.s  is  not  a  simple 
proposition.  The  costs  vaiy  greatly  as 
l)etween  the  various  mills,  and  their 
capacity  varies  greatly;  but  the  con¬ 
sumer  is  not  required  to  pay  high  cost 
mills  for  their  difficulties.  We  believe  that 
the  price  of  $3.10  per  hundred  pounds 
of  print  paper  is  not  only  full  compen¬ 
sation  for  the.se  manufacturers,  but  tha+ 
it  Is  a  greater  compensation  than  they 
have  ever  before  enjoyed;  .so  we  think 
this  price  high,  not  low,  as  our  oppo¬ 
nents  claim  to  think. 

“Whether  or  not  it  was  intended  or¬ 
iginally,  when  the  agreement  was  made, 
that  thi.s  question  should  come  ulti¬ 
mately  l)efore  this  court,  1  cannot  tell 
It  Is  here,  and  It  Is  your  duty  to  de¬ 
termine  whether  or  not  the  price  Is  too 
low.  We  contend  that  $2.75  per  hun¬ 
dred  would  be  a  rea.sonable  price.” 

Mr.  Plante,  who  followed  Judge  Da¬ 
vis,  confined  himself  to  a  di.scussion  of 
cost  figures  as  Introduced  before  the 
Fe<leral  Trade  Commis.don  by  the  man- 
ufacturer.s,  declaring  that  they  were 
far  too  high,  and  included  many  Items 
that  should  not  be  allowed,  and  that  in 
some  cases  were  absurd. 

No  Just  Complaint 

“In  the  light  of  ihe.se  figures,”  he 
said,  "we  cannot  bring  ourselves  to  the 
view  that  the  manufacturers  have  any 
just  cause  of  complaint  against  the 
price  fixed  by  the  Commission,  but  to 
the  contrary  assert  that  the  manufac- 


tui'ers  have  been  too  .lil)erally  treated 
“The  costs  as  pointed  out  are  filled 
with  items  that  are  not  properly  co.st 
of  either  manufacture  or  sale,  with 
items  that  are  not  even  expense,  with 
charges  for  immense  lo.sses  which  are 
mere  estimates  and  entitled  to  little 
con.sideratlon,  and  with  expenses  which 
were  peculiar  to  the  period  January  i 
to  March  31,  1918,  and  therefore  to  be 
excluded  from  consideration  in  the  fix¬ 
ing  of  a  price  to  become  effective  April 
1,  1918. 

“The  Investment  values,  as  we  nave 
al.so  shown,  are  largely  based  upon  ab¬ 
normal  figures  having  no  proper  rela¬ 
tion  to  any  normal  increase  of  prop¬ 
erty  value.s,  but  based  upon  unusually 
high  costs  due  to  the  present  extraor¬ 
dinary  '  fluctuations  of  labor,  material 
and  other  co.sts. 

“The  allowance  of  the  manufactur- 
er.s’  demands  for  a  net  return  of  20 
per  cent,  over  and  above  such  cost  fig¬ 
ures  and  based  upon  such  valuations 
would  result  in  a  price  .so  high  as  to 
make  newsprint  paper  prohibitive  to 
the  majority  of  the  publishers,  who  are 
the  publishers  of  the  smaller  news¬ 
papers. 

Ask  Too  Much 

“The  manufacturers  asked  the  Com¬ 
mission  for  a  price  of  $4  i>er  one  hun¬ 
dred  potmds,  or  $80  per  ton  for  news¬ 
print  rolls  in  car-load  lot.s.  The  re¬ 
sults  which  would  flow  from  such  a 
price  would  be  .startling,  to  say  the 
lea.st. 

“Take  for  purposes  ot  Illustration  the 
case  of  the  International  Paper  Com¬ 
pany,  which  is  the  high  co.st  company 
since  the  elimination  of  the  temporary 
low  water  troubles  of  the  Minnesota 
&  Ontario  Company  and  of  the  Span¬ 
ish  River  Company. 

“The  commercidl  cost  of  the  Inter¬ 
national  Paper  Company  for  the  three 
months  ending  March  31,  19’ 8,  was 
$'1.29 — and  thi.s  included  full  allow¬ 
ance  for  depreciation.  A  price  of  $8t> 
per  ton  will  yield  a  profit  of  $28.71 
Ixi.st  year  this  company  produced  ap¬ 
proximately  400,000  tons  of  newsprint 
paper.  A  profit  of  128.71  per  ton  on 
that  production  would  yield  $11,484,- 
000.  Yet  the  evidence  shows  that  over 
a  period  of  twenty  years  ending  De- 
ceml)er  31,  1917,  this  company  made 
profits  aggregating  a  little  over  $50- 
000,000  (p.  2644,  2645)  or  an  average 
of  $2,500,000  per  year  from  all  opera¬ 
tions  in  newsprint  and  all  other  papers. 

A  High-Cost  Mill 

“The  International  Is  the  high  cost 
company  and  in  the  past  has  been 
compelled  to  meet  the  competition  C 
its  lower  cost  competitors.  That  com¬ 
petition,  according  to  its  own  state¬ 
ments  and  figures,  has  prevented  it 
from  earning  $3  per  ton  of  paper  over 
a  period  of  twenty  years.  We  can  see 
no  good  reason  why  the  Commission 
or  this  Tribunal  should  undertake  to 
do  for  the  company  rhat  which  it  has 
not  been  able  lawfullp  to  do  for  itself. 

“The  price  fixed  by  the  Commission 
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is  not  such  a  price  as  would  obtain 
under  competitive  conditions.  To  the 
contrary,  it  is  a  guarantee  of  large  pro¬ 
fits  to  the  manufacturers.  Based  on 
the  results  of  twenty  years  of  competi¬ 
tion,  the  Commission  should  not  have 
fixed  a  price  in  excess  of  $2.75  per  one 
hundred  pounds,  or  $55  per  ton.  Such 
a  price  upon  the  International  Com¬ 
pany’s  own  statements  would  give  that 
company  more  profit  than  it  has  aver¬ 
aged  in  twenty  yeara  Manifestly  it 
will  give  much  larger  profits  to  the 
other  lower  cost  companiea  as  a  re¬ 
ward  for  their  greater  efficiency.  The 
price,  however,  being  based  upon  com¬ 
petitive  condition  will  nece.ssarily  be 
fair  and  just  to  all  the  companies. 

“We  therefore  a.sk  this  Tribunal  to 
correct  the  error  done  by  the  Commis¬ 
sion  by  reducing  the  scale  of  prices  to 
a  basis  of  $2.75  per  one  hundred  pounds 
for  newsprint  rolls  in  car-load  lots.” 

Wise  Attacks  Commission 

Mr.  Wise  opened  his  argument  with 
an  attack  upon  the  Federal  Trade 
Commission. 

“A  year  and  a  half  ago,”  he  told  the 
Court,  “with  the  advance  in  the  prices 
of  all  other  commodities  the  price  of 
news  print  also  advanced.  The  con¬ 
sumers,  who  pose  as  the  controllers  of 
public  sentiment,  undertook  to  flagelate 
the  paper  manufacturers  through  the 
medium  of  their  newspapers,  and  a 
criminal  action  was  brought  against 
the  manufacturers  as  operating  in  re¬ 
straint  of  trade.  Legislative  action  was 
sought  to  bring  about  control  of  the 
paper  manufacturing  business,  and  the 
Federal  Trade  Commission,  without 
authority,  undertook  to  constitute  Itself 
the  price  fixer  on  news  print  paper.  No 


power  to  do  so  had  been  conferred  up¬ 
on  it,  and  as  a  consequence  its  work 
was  without  lasting  effect. 

“Harassed  by  the  criminal  charge 
against  them,  the  paper  manufacturers 
were  coerced  into  signing  an  agree¬ 
ment  whereby  the  whole  matter  of  fix¬ 
ing  a  price  for  news  print  was  to  rest 
with  the  Federal  Trade  Commission. 
I  call  your  Honors’  attention  to  the  fact 
that  by  that  agreement  the  Attorney 
Generai  of  the  United  States  designated 
him.self  as  the  trustee,  not  of  the  whole 
people,  but  of  a  selected  few — the  pub¬ 
lishers  of  newspapers  in  the  United 
States. 

“By  that  agreement  the  manufactur¬ 
ers  were  put  into  the  position  of  having 
to  submit  the  essential  life  of  their 
business  to  three  men,  each  one  of  whom 
was  himself  a  consumer  of  news  print. 
The  chairman  of  the  Commission  has 
.spent  his  life  in  the  newspaper  business; 
the  second  member  of  the  commission 
has  an  inve.stment  in  a  newspaper;  the 
third  is  the  editor  of  a  newspaper. 
They  were  all  interested  on  the  side 
oppo.sed  to  the  manufacturers,  and  be¬ 
fore  them  was  brought  the  question  of 
what  the  manufacturers  could  charge 
as  a  maximum  for  their  product.” 

Price  Only  Question 

"Is  there  any  question  before  us  ex¬ 
cept  the  price  of  news  print?”  inter¬ 
rupted  Judge  Rogers. 

"No,”  responded  Mr.  Wise,  "not  so 
far  as  I  am  concerned.  In  the  course 
of  the  hearings  before  the  Commission 
certain  union  representatives  appeared 
before  it  and  made  statements  bearing 
on  their  desire  for  a  raise  in  wages. 
The  manufacturers  party  to  the  agree¬ 
ment  took  no  part  in  this.  These  state¬ 


ments  appear  in  the  records  at  pages 
1006  to  1066  inclusive.  Except  insofar 
as  it  is  some  evidence  of  the  general 
advance  in  the  cost  of  supplies  this  evi¬ 
dence  has  no  bearing  upon  the  ques¬ 
tions  to  be  decided. 

“The  manufacturers  who  signed  the 
agreement  to  which  1  have  referred  re¬ 
present  practically  50*  per  cent,  of  the 
paper  makers  of  the  United  States  and 
Canada.  When  we  went  before  the 
Commission  we  found  that  it  had  ruled 
that  the  burden  of  proof  of  the  costs 
of  manufacture  was  upon  us,  and  we 
have  presented  every  scrap  of  evidence 
that  could  give  light  to  this  court. 
They  are  located  mainly  in  the  northern 
part  of  the  United  States  and  in  Canada, 
where  wood  is  available  for  the  pulp 
that  is  essential  to  paper-making. 

“For  these  60  per  cent,  of  the  paper 
manufacturers  the  Federal  Trade  Com¬ 
mission  has  fixed  what  it  calls  the  max¬ 
imum  price  they  may  charge  for  news 
print.  The  other  60  per  cent,  of  the  man¬ 
ufacturers  may  charge  what  they  like, 
but  we  must  abide  by  the  price  fixed, 
which  is  not  a  maximum,  because  paper 
cannot  be  sold  at  a  profit  at  such  an  ab- 
.surdly  low  figure,  and  oppo.sed  to  which 
there  is  no  guaranteed  minimum.  To 
attempt  to  do  bu.sine.ss  with  it  as  a 
basis  means  de.struction — bankruptcy. 

“I  will  call  your  Honors’  attention  to 
the  fact  that  the  agreement  was  signed 
at  a  time  when  the  Government  needs 
revenue,  and  when  every  manufacturer 
should  continue  to  pay  revenue.  The 
Federal  Trade  Commission  should  have 
fixed  a  price  that  would  enable  the 
paper  manufacturers  to  make  a  profit 
so  that  it  could  pay  revenue  to  the 
Government.  The  present  price  de¬ 


prives  them  of  profit.^  and  the  Govern¬ 
ment  of  revenue,  consequently. 

“And  in  the  face  of  all  this  the  man¬ 
ufacturers’  insistence  upon  a  fair  re¬ 
turn  upon  their  investment  has  been 
met  by  a  silly  assertion  that  they  are 
profiteers.  This  has  come  from  the  lips 
of  the  consumers,  who,  but  a  few  weeks 
back,  concertediy  raised  the  selling 
price  of  their  product  exactly  100  per 
cent.  These  consumers  wish  to  deprive 
the  paper  manufacturing  industry  of  a 
fair  profit,  on  which  it  would  pay  its 
fair  share  of  the  taxes  that  must  be 
raised  for  the  support  of  the  Govern¬ 
ment.  These  consumers  prefer  to  ad¬ 
vertise  themselves  as  the  greatest  of 
public  benefactors;  and  while  so  pro¬ 
claiming,  they  seek  to  deprive  this  in¬ 
dustry  of  any  reward  upon  its  invest¬ 
ment,  and  at  the  same  time,  and  by 
the  same  token,  they  endeavor  to  pre¬ 
vent  the  Government  from  obtaining 
any  revenue  from  this  source. 

“In  this  connection,  it  is  intere.sting 
to  note  that  two  of  these  alleged  pro¬ 
fiteers,  to  wit.  The  International  Paper 
Company,  and  the  Spanish  River  Pulp 
&  Paper  Mills,  Ltd.,  with  an  aggregate 
daily  tonnage  capacity  of  1,674  tons  of 
news  print  paper,  which  is  more  than 
25  per  cent,  of  the  entire  daily  produc¬ 
tion  of  North  America,  have,  for  years, 
been  turning  out  this  product  with 
practically  no  profit  to  themselvea 
Think  of  the  Spanish  River  Company 
producing  132,000  tons  of  paper  an¬ 
nually  for  five  years,  or  about  660,000 
tons  of  paper,  and  failing  even  to  pay 
the  interest  on  its  little  bond  issue  of 
$12,000,000;  think  of  the  International 
Paper  Company  producing  17,200,000 
tons  of  news  print  paper  in  twenty 
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years,  and  only  paying  interest  on  a 
bond  issue  of  $12,000,000  and  a  dividend 
on  about  $20,000,000  of  preferred  stock; 
and,  in  the  face  of  .these  astounding 
facts,  think  of  the  vast  fortunes  accum¬ 
ulated  by  men  like  James  Gordon  Ben¬ 
nett,  John  R.  McLain,  Joseph  Pulitzer, 
William  R.  Hearst,  and  other  publish¬ 
ers;  and  then  what  shall  we  say  in 
answer  to  the  scream  of  the  publishers’ 
attorneys  about  profiteers? 

Cannot  Ebcplain  Finding 
“The  Commissioners  cannot  explain 
their  finding.  If  they  tried  to  do  so 
they  would  show  that  it  was  contrary 
to  the  evidence.  I  take  it,  the  fair  way 
to  arrive  at  a  price  is  to  ascertain  what 
is  the  investment,  what  are  the  manu¬ 
facturing  costs,  and  what  would  be  a 
fair  return  upon  the  Investment.  Our 
adversaries  say  that  not  the  value,  but 
the  cost  of  a  plant  with  depreciation 
is  the  basis.  On  their  argument  a  plant 
built  fifty  years  ago  and  depreciating 
3  per  cent,  a  year  would  not  only  be 
worth  nothing,  but  would  actually  owe 
money  to  the  consumer.  The  basis 
should  be  the  value  to-day,  not  what  a 
plant  cost  in  other  years  and  under 
favorable  clrcumstancea 
"None  of  our  companies  has  aver¬ 
aged  more  than  10  per  cent,  profit  at 
any  time.  Only  a  few  days  ago  the 
Federal  Reserve  Banks  boasted  that 
they  had  cleared  66  per  cent,  upon 
their  Investment,  and  are  paying  their 
proportion  to  the  Government.  Yet  here 
are  consumers  who  would  deprive  the 
paper-making  Industry  of  any  profit 
at  all.  This  Industry  has  a  right  to  live 
and  to  a  fair  profit  in  order  to  live, 
and  this  court  should  fix  a  price  that 
will  enable  it  to  live.  A  recent  report 
of  the  Industries  of  Great  Britain  show 
that  they  averaged  about  15  per  cent, 
in  1917,  and  if  this  court  is  to  take  the 
right  to  manage  the  affairs  of  the  paper 
industry  it  would  fix  a  price  that  will 
be  fair  iind  remunerative.  The  manu¬ 
facturers  have  met  a  freight-rate  in¬ 
crease  of  15  per  cent.,  and  another  of 
25  per  cent.,  and  an  increase  in  the 
cost  of  labor.  I  respectfully  suggest 
that  a  fair  selling  price  would  be  not 
less  than  $S  a  ton." 

After  the  hearing  on  Thursday  the 
judges  went  to  the  Hotel  McAlpin,  on 
the  invitation  of  Mr.  Wise,  to  view  mo¬ 
tion  pictures  of  paper  making. 

ALL  NEWS  TRIMMED  TO 
SAVE  PAPER 


Few  Cut-Out  Features,  but  Write  snd 
Edit  Closely  to  Conform  to  Donnelly 
Regulations — One  Office  Has 
News  Censor. 


Bo  far,  the  effect  of  the  Donnelly  reg¬ 
ulations,  requiring  all  daily  papers  to 
curtail  their  news  space  according  to 
the  sliding  scale  urged  by  the  Pulp 
and  Paper  Section  of  the  War  Indus¬ 
tries  Board,  has  not  brought  about  any 
appreciable  diminution  of  the  amount 
of  news  furnished  to  the  New 
York  newspapers.  That  is,  while  mea¬ 
suring  with  a  ctdumn  rule  shows  con¬ 
clusively  that  the  newspapers  have 
obeyed  the  regulations,  close  inspection 
of  the  news  also  shows  that  nothing  es- 
.sential  has  been  omitted. 

Publishers  of  New  York  newspapers 
have,  up  to  the  present,  seen  no  need 
to  eliminate  any  special  features.  The 
order  to  be  brief  and  to  write  close  to 
space  was  given  to  reporters,  and  copy 
desks  were  directed  to  wear  out  their 
pencils,  if  necessary,  in  cutting  all 
stories  to  what  was  actually  required 
to  keep  the  public  Informed.  Many 
stories  that  would  In  ordinary  clrcum- 
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stances  be  used  simply  to  brighten  up 
the  pages  were  not  written. 

Interest  in  sports  has  been  on  the 
wane  for  some  weeks,  and  the  recent 
decision  to  wind  up  the  baseball  season 
brought  it  to  a  very  low  ebb.  For  this 
reason,  editors  generally  have  cut  their 
sport  pages  heavily,  thus  affording 
room  for  other  matter  of  general  inter¬ 
est.  It  is  the  belief  in  most  offices  that 
full  compliance  with  the  regulations  as 
they  affect  reading  matter  can  be  given 
without  working  any  hardship  upon  the 
readers. 

Sunday  Papers  a  Quandary 

Up  to  Thursday  little  had  beeYi  defi¬ 
nitely  decided  upon  with  regard  to  the 
Sunday  papers,  which  must  cut  much 
more  heavily  than  the  dailies.  In  sev¬ 
eral  offices  the  advisability  of  issuing 
the  comic  supplements  in  tabloid  form, 
each  strip  to  contain  the  same  number 
of  pictures  as  usual  but  to  be  reduced 
to  half  the  former  size,  was  discussed. 
The  sports  features,  also,  it  was  de¬ 
cided,  were  to  be  considerably  less  in 
volume  than  hitherto,  and  the  Govern¬ 
ment  order  to  manufacturers  to  cease 
making  passenger  cars  after  January 
1  next  gave  leeway  for  much  cutting 
in  the  usually  overflowing  automobile 
departments. 

In  Philadelphia  the  Evening  Ledger 
and  Public  Ledger  were  hit  the  heaviest 
by  the  regulations,  because  of  their 
business  sections.  According  to  Ran¬ 
dolph  Marshall,  managing  editor  of  the 
Public  Ledger,  the  change  has  been 
met  solely  by  greater  condensation.  No 
department  has  been  dropped,  but  col¬ 
umn  stories  under  the  old  regime  have 
been  cut  to  half  a  column,  and  unim¬ 
portant  but  interesting  matter  has 
been  put  upon  the  dead  hook.  The 
Evening  Ledger  still  runs  its  last  page 
of  pictures  and  other  features,  but 
pares  down  all  news  stories,  including 
illustrations. 

The  Press  has  dropped  its  court  news, 
including  comments  by  “Blackstone,” 
marriage  licenses,  real-estate  transfers 
and  produce  markets,  and  the  cartoon. 
The  editorial  page  has  not  been  altered, 
and  to  the  casual  eye  the  paper  seems 
about  as  usual.  It  is  in  contemplation 
to  drop  "futures"  altogether. 

The  North  American  has  dropped  its 
typical  stories  of  local  or  human  in¬ 
terest,  news  occupies  three  columns  of 
'ililorlsl  i>nj{  -  'I 

comic  drawings  and  magazine  matter 
are  crowded  into  one. 

The  following  table  shows  how  the 
new  regulations  affect  the  Philadelphia 
newspapers: 

Daily  Editions 
Av.  No.  of  No. 

cols.,  Jan.  No.  of  of  cols. 

1  to  June  cols,  to  remain- 


30, 1918. 

be  cut  out. 

Ing. 

Daily  Bulletin 

74.10 

6.73 

67.37 

Eve.  Ledger.. 

100.50 

16.75 

83.76 

Public  Ledger 

96.90 

14.95 

81.95 

Record  . 

81.30 

9.24 

72.06 

Inquirer . 

76.00 

7.30 

68.70 

No.  American 

70.20 

5.56 

64.64 

Press  . 

84.90 

9.97 

74.93 

Sunday  Editions 

I.K'dger  . 

320.00 

70.00 

250.00 

Record' . 

347.40 

83.70 

263.70 

Inquirer  . 

353.80 

86.68 

266.12 

No.  American 

289.80 

55.92 

233.88 

Press  . 

309.00 

64.50 

243.50 

The  following  special 

dispatch  to  Thb 

Editor  and  PtmusHBai 

from  St. 

Louis 

shows  what  is  being  done  in  that  city: 

Only  Cream  of  News 
St.  Louis,  August  12. — ^The  Post-Dis¬ 
patch  met  the  Donnelly  regulations  for 
the  curtailment  of  reading  matter  to¬ 
day  by  placing  Itself  on  a  basis  of  sev¬ 
enty  columns  for  reading  matter.  This 
will  mean  a  reduction  of  from  eight  to 


ten  columns.  According  to  an  official 
in  authority  this  Is  how  it  is  done: 

"The  Post-Dispatch  will  place  its  news 
on  a  bulletin  basis.  We  will  print  mere¬ 
ly  the  cream  of  the  news.  We  shall 
leave  ouflrlvlal  community  items.  Items 
that  have  only  a  limited  amount  of  in¬ 
terest  It  will  be  Just  a  matter  of  in¬ 
tensive  editing  to  print  the  news  briefly. 
It  will  be  no  hardship,  and  we  will  have 
just  as  good  a  newspaper  as  we  have 
ever  had,  and  teU  all  the  news,  but 
without  embellishment 

"We  believe  that  there  are  some  side¬ 
lights  on  the  war  that  we  have  been 
printing  that  can  be  well  spared.  As  to 
feature.s,  we  will  try  to  keep  them  intact. 
We  will  try  to  keep  our  comic  pages 
free  of  ads;  our  pictorial  page  will  be 
kept  intact,  as  will  our  magazine  and 
feature  page.  We  will  cut  more  and 
more  into  the  sporting  page  with  ads- 
The  fact  Is,  we  were  on  the  reduced 
reading  matter  basis  for  ten  days  prior 
to  the  enforcement  of  the  order. 

"Our  plans  for  the  Sunday  paper  have 
not  been  fully  matured,  but  we  must 
drop  four  pages.  We  will  have  only 
one  sport  page  Instead  of  two,  but  we 
will  not  reduce  the  size  of  our  magazine 
or  rotogravure  section,  and  the  comic 
section  also  will  not  be  reduced.  The 
first  society  page  cut  will  be  made 
smaller.” 

Creates  News  Censor 

Frank  W.  Taylor,  managing  editor  of 
the  Star,  has  found  a  solution  of  the 
problem  of  reducing  news  matter  by  the 
creation  of  a  new  position,  that  of  cen¬ 
sor.  His  duty  is  to  handle  alt  news 
items,  local  or  telegraph.  Mr.  Taylor 
said: 

“The  censor  has  authority  to  reduce, 
have  rewritten,  or  eliminate  any  Item. 
By  thus  centralizing  the  movement  of 
copy  to  the  composing  room  there  Is  ef¬ 
fected  a  saving  in  composing,  as  well 
as  printing  news  as  briefly  as  possible. 
Our  pictorial  page  will  not  be  touched. 
The  feature  page  will  have  ads,  but  it 
will  be  more  selective,  eliminating  such 
matter  as  is  not  vital,  and  making  every 
line  pos.sess  a  circulation  value  it  never 
had  before.  More  ads  will  be  placed  on 
the  sport  page.” 

Joseph  J.  McAuliffe,  managing  editor 
of  the  Glol)e-Democrat,  said  his  paper 
expected  to  effect  a  greater  saving  ever 
than  was  expected  by  them  under  the 
Donnelly  regulations.  He  is  convinced 
that  the  saving  can  be  made  without 
hardship  or  making  his  paper  any  less 
valuable  paper.  Mr.  JlcAuliffe  said: 

Brevity  the  Word 

"Brevity  will  be  the  word  in  the  writ¬ 
ing  and  editing  of  news  items.  Stories 
ordinarily  worth  300  words  must  be  told 
in  150.  The  space  for  sport  will  be  re¬ 
duced.  The  pictorial  page  will  be  re¬ 
duced  from  eight  columns  to  six;  the 
feature  page  will  be  reduced  to  six  col¬ 
umns,  the  other  columns  being  given 
over  to  advertising.  The  second  title 
page  will  have  two  to  three  columns  of 
ads.  The  sizes  of  tops  of  heads  and 
their  decks  will  be  reduced.  On  the 
whole  month  we  expect  to  save  an  aver¬ 
age  of  twelve  columns  a  day. 

"As  to  the  Sunday  paper,  the  maga¬ 
zine  section  was  cut  from  ten  to  eight 
pages,  and  will  be  further  reduced  to 
six  pages.  The  space  for  sport  will  be 
reduced  from  two  pages  to  one.  Two 
pages  will  be  saved  in  the  main  news 
section,  and  two  in  the  second  news 
pages.  Our  saving  will  be  an  average  of 
seven  pages,  beginning  September  1. 
We  will  be  using  three  and  one-half 
columns  less  daily  and  from  12  to  18 
columns  less  on  Sunday  than  recom¬ 
mended  by  the  War  Industries  Board, 


and  we  will  be  getting  out  just  as  good 
a  paper.” 

Sam  Heilman,  managing  editor  of  the 
Republic,  said  that  paper  will  cut  down 
on  the  15  per  cent,  daily  and  20  per 
cent.  Sunday  basis,  regardless  of  how 
many  columns  of  reading  matter  is  left. 
Their  pictorial  page  will  be  retained,  as 
well  as  two  comic  strips,  and  most  other 
features.  With  the  waning  interest  in 
sports,  that  class  of  news  will  be  mate¬ 
rially  reduced,  while  other  news  items 
will  be  carried  more  briefly.  On  Sunday 
four  magazine  pages  will  be  eliminated, 
and  the  size  of  the  early  mail  editions 
will  be  reduced. 

Homer  Bassford,  general  manager  of 
the  Times,  anticipated  the  paper  short¬ 
age  six  months  ago,  and  that  has  made 
necessary  curtailment  in  reading  matter 
space. 

All  Trim  in  Pittsburgh 

In  Pittsburgh  the  l^eader  has  trimmed 
heavily  the  woman’s  page,  the  maga¬ 
zine  page,  and  sports.  The  Despatch 
is  editing  closely,  but  has  cut  out  no 
features.  The  Chronicle-Telegraph  and 
the  Gazette-Times  are  "losing”  all 
matter  that  is  of  least  importance.  The 
inclination  on  all  the  Pittsburgh  papers 
is  to  get  down  to  the  required  15  per 
cent,  cut  in  tonnage,  but  each  paper  is 
exercising  its  own  discretion  as  to  the 
best  way  to  reach  this  object. 

Word  comes  from  Portland,  Oregon, 
that  the  papers  there  use  illustrations 
during  the  week  only  with  matter  of 
great  importance,  and  are  cutting  down 
daily  features. 

They  aLso  are  using  the  blue  pencil 
ruthles.sly  on  all  kinds  of  propaganda 
One  advance  notice  on  lectures,  bene¬ 
fits,  and  entertainments  of  all  kinds  is 
deemed  sufficient.  Organizations  and  in¬ 
dividuals  who  complain  of  this  rule  are 
being  politely  but  definitely  referred  to 
the  advertising  department. 


The  Tang 

of  the 

Trenches 


There  is,  inevi¬ 
tably,  the  Tang  of 
the  Trenches  in 
the  writing  of  ev¬ 
ery  man  who  has 
had  to  wear  a  Tin 
Hat  and  carry  a 
Gas  Mask,  and 
who  has  been  lul¬ 
led  to  sleep  by  the  Music  of  the  Guns. 


Rather  curiously,  one  War  Correspon¬ 
dent,  who.se  reports  from  many  Fronts 
you  may  have  read  in  The  Saturday 
Evening  Post,  The  Outlook,  The  Century, 
The  National  Geographic,  and  in  many 
daily  newspapers,  is  also  America's  fore¬ 
most  journalistic  Commentator  upon 
Things  Religious — Dr.  William  T.  Ellis, 
of  Swarthmore,  Pa. 


Since  America  entered  the  war.  Dr. 
Ellis  has  been  entirely  around  the  globe, 
and  twice  to  Europe.  He  has  been  in 
Japan,  China,  Russia,  the  Caucasus, 
Persia,  Armenia,  Roumania,  Scandinavia 
and  Great  Britain;  and  with  the  Ameri¬ 
can  troops  in  action  in  France. 

The  Cream  of  All  This  Travel  and 
Work  is  now  being  put  into  the  weekly 
Ellis  Features  for  Daily  Newspapers, 

Here  you  have  Religion  as  a  trained 
newspaper  man,  an  expert,  though  a  lay¬ 
man,  sees  it  in  the  light  of  the  World 
War. 


THE  ELLIS  SERVICE 

Swarthmore,  Pa. 


Offering  Two  Weekly  Features: 

1.  A  "Different”  Sunday  School  Lesson. 

2.  The  Religious  Rambler. 
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NEWS  CUT  ONLY  TEST, 
DONNELLY  SAYS 


Not  Attempting  to  Dictate  to  Newspapers 
— Plan  Proposed  by  A.  N.  P.  A.  Com¬ 
mittee-Will  Give  Leeway  to 
Start  New  Papers 


(H.v  Telegraph  to  Thk  Editor  and  Piblisheb* 

Washington,  August  15. — lie  plying  to 
inquiries  that  have  been  made  of  the 
War  Industries  Hoard  regarding  the 
regulations  of  Augu.st  5,  Thomas  E. 
Donnelly,  Chief  of  the  Paper  and  Pulp 
Section,  makes  the  following  statement: 
“The  War  Industries  Board  is  not  at¬ 
tempting  to  dictate  to  the  newspapers 
how  they  shall  reduce  their  size.  We 
are  not  experts,  and  can  only  put  the 
necessary  curtailment  up  to  the  com¬ 
mittee  representing  each  industry.  The 
War  Committee  of  Newspaper  Publish¬ 
ers,  consisting  of  the  following  mem¬ 
bers,  met  in  Washington  for  three  days, 
July  19,  20,  and  21,  and  also  on  July  30, 
to  consider  this  matter:  Victor  F.  Law- 
son,  Chicago  Daily  News;  Eugene  Q. 
Knott,  Loui.sivlle  Post;  Frank  P.  Glass, 
president  A.  N.  P.  A.;  T.  R.  Williams, 
Pittsburgh  ih-ess;  George  A.  McAneney, 
New  York  Times;  Fleming  Newbold. 
Washington  Star;  W.  L.  McLean,  Phil¬ 
adelphia  Bulletin;  George  H.  Booth, 
Detroit  News;  S.  M.  Williams,  New  York 
World;  E.  A.  Van  Valkenberg.  Philadel¬ 
phia  North  American;  Elbert  H.  Baker, 
Cleveland  Plain  Dealer;  D.  D.  Moore, 
New  Orleans  Times-Picayune,  and 
Charles  H.  Taylor,  Boston  Globe. 

Decried  Horizontal  Cut 

"This  committee  felt  that  a  straight 
reduction  of  15  per  cent,  on  week  day 
papers  and  20  per  cent,  on  Sunday  pap¬ 
ers  would  not  be  just,  for  the  following 
reasons: 

“First:  Many  papers  have  been  waste¬ 
ful  in  their  practices  of  circulation  on 
return  copies,  etc.,  while  others  have 
been  very  careful. 

“Second — Many  papers  have  made 
material  reductions  in  their  reading 
matter  in  the  last  year  and  a  half  or 
two  years,  and  they  should  have  con¬ 
sideration. 

“Third — On  account  of  the  shifting 
population,  circulations  have  been  re¬ 
duced  in  some  communities  and  very 
materially  increased  In  others,  and  it 
would  not  be  fair  to  limit  the  circulation 
in  growing  cities. 

“In  these  circumstances  the  commit¬ 
tee  felt  that  an  equalizing  process 
should  be  affected,  and  that  the  saving 
should  come  out  of  the  Industry  as  a 
whole.  They  further  argued  that  the 
elimination  of  wasteful  practices  was 
going  to  save  much  more  paper  than  we 
anticipated,  and  they  believed  that  with 
the  reductions  in  reading  matter  pro- 
po.sed  they  would  accomplish  the  saving 
required  by  the  pulp  and  paper  section. 

Consider  "Tight”  Papers 

“It  will  be  noticed  that  the  reduc¬ 
tions  in  reading  matter  give  considera¬ 
tion  to  the  paper  that  is  running  ‘tight’ 
on  news.  The  reason  the  reduction  in 
news  was  not  made  a  measure  of  re¬ 
duction!?,  then  allowing  each  paper  to 
use  his  entire  columns  either  for  news 
or  advertising  as  it  might  elect,  was  that 
in  some  communities  advertising  was 
being  reduced  on  account  of  cutting 
down  of  automobile  business,  and  food 
and  ‘want’  advertising,  by  the  Govern¬ 
ment  order.  The  committee  felt  that 
the.se  would  affect  an  additional  saving, 
and  did  not  want  the  papers  to  use  the 
columns  for  reading  matter  because 
they  could  not  sell  them  for  advertising 
They  also  felt  that  until  the  returns 
were  In  on  the  savings  from  the  aboli¬ 


tion  of  wasteful  practices,  circulation 
figures  could  not  be  stabilized. 

Trial  Till  October  1 

“The  suggestions  of  the  committee 
were  that  if  their  plan  was  given  a  trial 
until  the  fir.st  of  October,  we  then  would 
have  the  papers  down  to  some  kind  of 
a  fair  comparative  basis,  and  at  that 
time,  if  a  further  cut  was  necessary, 
we  then  could  con.sider  the  matter  of 
allotment  and  leave  the  newspapers  to 
use  their  paper  as  they  thought  fit  in 
news  advertising  or  circulation. 

“Concerning  casualty  list.s,  we  are 
quite  willing  to  give  consideration  to 
this  point,  provided  the  lists  are  print¬ 
ed  in  the  most  conci.se  form. 

“Concerning  the  establishment  of 
new'  newsfiapers.  We  have  several  such 
cases  in  hand  at  the  pre.sent  time. 

“It  Is  not  the  desire  of  the  Pulp  and 
Paper  Section  of  the  War  Industries 
Board  to  curtail  the  free  expre.s.sion  of 
opinion.  Where  financial  obligation.s 
have  already  been  entered  into  to  estab¬ 
lish  new  new.spaper.s,  or  where  It  can 
be  proved  that  a  new  paper  is  neces.sary 
to  represent  public  opinion,  considera¬ 
tion  is  given  by  the  Section.  Where, 
how'ever,  a  paper  is  not  nece.s.sary,  we 
feel  that  It  w'ould  be  a  mistake  to  have 
new'  enterprises  started  at  this  time, 
and  thus  add  to  the  burden  of  produc¬ 
tion.” 


Ihiblishers  of  metropolitan  dailies 
have  appealed  to  the  War  Industries 
Board  for  a  modification  of  the  regula¬ 
tions.  While  it  is  not  definitely  known 
how'  many  papers  entered  into  this 
request,  it  is  known  that  the  New  York 
Sun,  the  Herald,  the  Globe,  and  Eve¬ 
ning  Sun,  were  among  those  asking  for 
the  modification.  The  contention  Is 
that  the  means  of  effecting  the  cut 
should  be  left  to  the  discretion  of  each 
individual  publisher. 


News  Print  Production  Down 
Washington,  August  16. — Production 
of  news  print  paper  In  July  totalled  90,- 
944  tons,  or  1,571  tons  less  than  the 
month’s  shipments,  the  Federal  Trade 
Commis.sion  announced  to-night.  MiU 
stocks  on  July  28  were  24,912  tons,  a 
decrea.se  of  1.531  tons  during  the  month. 
The  stocks  are  slightly  more  than  a 
w'eek’s  output. 


FEATURE  SYNDICATES 
AWAITING  ORDERS 


No  Cuts  in  Spare  Have  Been  Made  Yet, 
but  Managers  Will  Comply  with 
Any  Request  That  Comes 
from  Publishers 


The  various  syndicates  handling  car¬ 
toons  and  reading  feature  matter  are 
viewing  the  order  of  the  War  Industries 
Board  w'ith  a  side  glance  that  spells  in¬ 
terest  from  two  viewpoints.  The  first, 
and  principal  one,  is  what  effect  the 
order  to  newspapers  to  cut  their  read¬ 
ing  space  15  per  cent,  will  have  eventu¬ 
ally  on  syndicate  material;  the  second 
Is,  what,  if  anything,  will  they  be  com¬ 
pelled  to  do  to  help  fulfill  that  order. 

From  a  survey  of  the  situation  made 
by  a  representative  of  The  Editor  and 
PuBusHBR  this  week,  it  is  gleaned  that 
the  syndicate  houses  are  all  standing  at 
attention,  awaiting  orders. 

Only  one  feature  was  found  to  have 
cut  voluntarily.  Dorothy  Dlx  has, 
without  awaiting  orders  or  suggestions, 
cut  the  size  of  her  articles  15  per  cent. 

The  various  houses  that  are  sending 
out  comic  strips  are  making  arrange¬ 
ments  to  cut  the  size  from  seven  to  six 


columns,  if  the  demand  comes  for  that 
size.  That  will  mean  about  a  20  per 
cent,  reduction. 

The  situation  in  regard  to  the  full  page 
comics  and  other  feature  articles  may 
best  be  summed  up  In  the  following  gen¬ 
eral  statement,  comprising  a  composite 
of  the  views  of  several  of  the  leading 
managers  of  syndicate  houses: 

An  attempt  made  some  time  ago  to 
issue  the  full  page  comic  In  tabloid  form 
did  not  meet  with  the  approval  of  the 
public  and  was  abandoned.  The  vari¬ 
ous  contracts  for  comics  and  feature 
stories  call  for  a  certain  amount  of 
."pace.  If  the  newspapers  as  a  whole, 
or  a  large  enough  proportion  to  make 
the  demand  einphatic,  a.sk  for  a  reduc¬ 
tion  in  the  size  of  the  comics  or  fea¬ 
ture:?,  then  the  syndicates  will  be  glad 
to  cooperate  with  them  in  complying 
with  the  mandates  of  the  Government. 

The  demand  must,  however,  come 
from  the  newspapera  The  final  result 
may  be  the  abandonment  of  weak  fea¬ 
ture!?,  as  publishers  will  be  brought  to  a 
more  full  realization  of  the  value  of 
their  space  and  will  want  only  the 
strongest  and  best  features. 

None  of  the  .syndicate  houses  have  as 
yet  received  any  cancellations  of  orders, 
which  fact  they  all  emphasize  strongly 
as  indicative  of  the  intention  of  the 
publishers  to  curtail  in  other  directions 
than  in  the  features. 


NEWS  OF  THE  CLASS  AND 
TRADE  PAPERS 


The  Clothing  Designer,  New  York, 
has  changed  its  name  to  the  Clothing 
Trade  Journal. 

Allen  Haase,  formerly  Western  ad- 
verti.slng  manager  of  Advertising  & 
Selling,  has  become  advertising  man¬ 
ager  of  Petroleum. 

C.  W.  Fuller  has  been  appointed  to 
the  staff  of  the  Christian  Herald.  He 
had  been  with  the  American  Litho¬ 
graphic  Company  and  the  Eastern  sell¬ 
ing  .staff  of  Collier’s. 

The  general  offices  of  the  Modern 
Hospital  Publishing  Company  have  been 
transferred  from  St.  Louis  to  Chicago, 
where  the  editorial  and  business  of¬ 
fices  of  Modern  Hospital  and  the  In¬ 
terstate  Medical  .Journal  will  be  con¬ 
solidated. 

.\lton  J.  Coran  has  been  made  west¬ 
ern  representative  of  the  Bulletin  of 
Pharmacy,  Detroit,  with  headquarters 
in  Chicago. 

W.  C.  De  Bow  has  joined  the  adver- 
ti.sing  department  of  the  Michigan 
Manufacturer,  Detroit.  He  (formerly 
represented  American  Boy,  also  of  De¬ 
troit. 


Lyon  Agency  Incorporates 
The  Lyon  Advertising  Service,  of  New 
York,  capitalized  at  |5,000,  was  Incor¬ 
porated  on  August  15  by  M.  A.  Mclsaac, 
.M.  H.  and  J.  B.  Lyon,  of  the  Times 
Building,  New  York. 


Lt.  Harwood  Is  Killed 
Lieut.  Franklin  A.  Harwood,  former¬ 
ly  of  the  advertising  staff  of  the  New' 
York  Times,  was  killed  In  the  Marne 
liattle,  according  to  information  just  re¬ 
ceived. 


Paper  Executive  Killed 
Sandusky,  O.,  August  IB.— J.  J.  Dauch, 
head  of  the  Hinde  &  Dauch  Paper  Com¬ 
pany,  was  killed  here  to-day  In  the 
overturning  of  his  automobile. 


BRIEF  TRADE  NOTES 
FOR  THE  CIRCULATOR 


t^ELBBRATINO  THE  GREATEST  month’s 

business  in  the  history  of  the  circula¬ 
tion  department  of  the  El  Paso  Herald, 
members  of  the  department  were  guests 
at  dinner  at  the  Valley  Inn,  Ysleta,  with 
circulation  manager  H.  H.  Fris  as  host 
Each  month  that  breaks  all  previous 
records  for  business  In  the  circulation 
department  of  the  paper  is  celebrated 
in  this  manner.  Mr.  Fris  informed  hi.s 
co-w'orkers  that  he  had  added  a  maga¬ 
zine  agency  to  tho  circulation  depart¬ 
ment  of  the  Herald  and  that  hereafter 
the  Herald  circulation  department 
would  handle  subscriptions  to  any  mag¬ 
azine  published  in  America, 

“Jack”  Ainsi.£igh,  the  10-year-old 
boy  hero  of  the  bfirge  Lansford,  that 
was  sunk  off  Orleans,  Mass.,  by  a  Ger¬ 
man  submarine,  was  the  star  attraction 
of  a  war  savings  stamp  drive  conducted 
by  the  Boston  newsboys  on  Boston 
Common  last  Saturday.  About  3600 
was  raised  by  appeals  of  various  kinds, 
most  of  which  had  reference  to  “Jacks" 
exploits  of  w'aving  the  American  flag 
in  defiance  of  the  submarine  command¬ 
er.  The  youthful  hero  of  the  barge 
adventure  shook  hands  with  overy  pur¬ 
chaser,  and  with  every  35  war  saving 
stamp  a  signed  postcard  picture  of  him, 
either  with  his  flag^  as  a  background, 
or  one  with  the  hen  which  he  saved 
from  the  barge,  under  his  arm,  w'a.s 
given. 

W.  CI.AYTON  Lomax,  circulation  man¬ 
ager  of  the  Newark  (N.  J.)  Call,  has 
resigned  to  accept  a  position  with  the 
Sinclair  Oil  and  Refining  Corporation, 
of  New  York  city. 

The  Pittsburgh  Chroniclb-Telb- 
GRAPH  last  week  entertained  about  1,000 
boys  of  the  city  at  Carrick  Park,  in 
honor  of  John  Phillips,  famous  bird- 
man.  These  boys  are  members  of  the 
Chronicle-Telegraph  Bird  House  Club. 

The  Prov'idbncb  (R.  I.))  News  has 
just  ended  a  subscription  contest,  in 
which  three  automobiles  were  offered  as 
prizes.  The  officials  of  the  newspaper 
state  that  the  results  exceeded  expec¬ 
tations.  This  paper  was  recently  taken 
over  by  the  Hope  Publishing  Company, 
of  which  John  A.  Hennessy,  of  New 
York,  is  the  president. 

S.  K.  Miller,  city  circulation  manager 
of  the  Des  Moines  Register  and  Tribune, 
is  on  a  ten-day  leave  of  absence  and 
will  spend  his  time  looking  over  news¬ 
paper  situations  in  some  of  the  Illinois 
towns,  including  Springfield  and  Rock¬ 
ford.  Prom  there  he  will  visit  to  Mil¬ 
waukee  and  Minneapolis. 


Older  Now  Edits  the  Call-Post 
San  Francisco,  August  16. — Fremont 
Older,  who  recently  left  the  po.sition  of 
managing  editor  of  the  San  Francisco 
Bulletin  to  join  the  Hearst  forces,  ha.-? 
been  made  editor  of  the  Call-Post  and 
Jacob  L.  Adler  has  been  made  busines.s 
manager.  F.  W.  Kellogg,  who  will  con¬ 
tinue  as  publisher  and  controlling  stock¬ 
holder  of  the  Call -Post,  *  is’ leaving  San 
Francisco  to-day  en  route  to  Europe  as 
the  guest  of  the  British  Goverment.  Mr. 
Kellogg  expects  to  be  abroad  for  about 
two  months. 


Emil  Srholz  Coes  to  Wisconsin 
Emil  M.  Scholz,  publi.sher  of  the  New 
York  Evening  Post,  .’eft  Thursday  for 
a  well-earned  month’j  rest  In  Wiscon- 
Mn. 


We  deem  those  men  remarkable  who 
think  as  we  do. — Hubbard. 
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“Sincere  and  Intelligent 

Cooperation’ ' 


- The - 

Baltimore  Sun 

Published  more 
than  half  of  the 
total  advertising 
published  in  all 
Baltimore  news¬ 
papers  in  May, 
June  and  July. 


The  head  of  a  large  advertising 
agency  in  a  recent  letter  of 
appreciation  and  thanks  had  this 
to  say  regarding  our  service  de¬ 
partment: 

“During  my  years  of  experience  in  adver¬ 
tising  and  merchandising,  I  have  never  met 
with  the  same  sincere  and  intelligent  co¬ 
operation  from  the  service  department  of 
any  newspaper  in  the  country  as  was  offered 
by  you.** 

The  Service  Department 

OF  THE 


BALTIMORE  SUN 


_ TL.  ^ _  wants  t 

- 1  ne -  We  wi 

O  1m*  C  frankly 

baltimore  bun  abiy  di 

Circulation  in  July 
Paid  Average —  p  rob  lei 

_ 1  If 

Daily 

177,000 

Sunday  Th 

114,000  I 

JOltN  B.  WOODWARD, 

Times  Building,  New  York 


is  always  ready  to  help  the  agency  or  manufacturer  who 
wants  to  place  a  meritorious  article  on  the  Baltimore  market. 
We  will  make  a*  survey  of  the  local  situation  and  advise 
frankly  whether  or  not  we  believe  the  product  can  be  profit¬ 
ably  distributed  in  this  territory.  A  “sincere  and  intelli¬ 
gent”  attempt  will  be  made  to  solve  your  merchandising 
problems  in  Baltimore. 

If  you  are  coming  into  Baltimore  write  our  service  de¬ 
partment  for  whatever  information  and  cooperation  you 
require  to  make  your  advertising  and  sales  campaign  a 
complete  success. 

THE  BALTIMORE  SUN 

The  S.  A.  Abell  Company,  Publishers 


Baltimore,  Md. 

GUY  S.  OSBORN, 

Tribune  Building,  Chicago 
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Editor  ^  Publisher  for  August  17,  1918 


CAN  WIPE  OUT  SPECIAL  POSITION 
EVIL  UNDER  NEW  REGULATIONS 

Diminished  Volume  of  News  Affords  Argument  That  Advertisers 
Will  Be  Obliged  to  Recognize —Few  Good 
Reasons  for  Unusual  Prominence 


By  H.  L.  W. 

THK  Government  order  redueinp  the  size  of  newspapers  by  limitinfr  the 
junount  of  reading  matter  they  shall  print,  creates  the  necessity,  which  is 
also  an  opportunity,  for  every  newspaper,  which  has  not  been  able  to  do  so 
before,  to  reform  the  make-up  of  its  pages.  Those  who  are  still  the  victims  of 
provincial  page  ,'trrangement  and  of  the  special  position  evil,  have  not  had  lK>forc, 
nor  are  they  likely  to  have  again,  an  equally  fortuitous  chance  to  break  loose  from 
thtm.  Practically  all  papers  have  greatly  nduied  the  percentage  of  news  to  ad¬ 
vertising  as  compared  to  the  pre-war  period,  and  many,  but  by  no  means  all,  have 
wienched  free  to  a  greater  or  less  degree  from  adverti.sing  po.sitions  that  are  the 
jirincipal  cause  of  l)ad  make-up. 

The  order  inten.sifk's  the  position  proldem.  It  makes  it  imi>erative  for  all 
newspaper.s.  except  those  who  are  indifferent  to  the  imi>ortance  of  the  matter,  or 
ignorant  of  it,  to  conser\’e  to  the  la.st  reasonable  degree  preferential  position  for 
the  diminished  volume  of  news  tliey  will  be  permitted  to  print.  Otherwise  those 
that  cairy  heavy  volumes  of  advertising  will  appear  as  mere  advertising  hand 
bills.  The  necessity  is  so  obvious  and  .so  easily  ju.stified,  that  advertisers  who  here¬ 
tofore  have  resisted  such  movement  can  either  l)e  convinced  of  its  importance,  or, 
ill  extreme  ca.ses,  coerced  into  accepting  the  reform  as  inevitable.  Publishers  have 
the  extraordinarily  unusual  defence,  where  it  is  needed,  that  the  curtailment  in  the 
.sL«e  of  the  paper  which  makes  it  a  necessity  is  not  optional,  but  compulsory,  as 
one-  of  the  "win  the  war"  policies  of  the  Government  it.self. 

Special  Positions  Waste  Paper 


Every  newspaper  worker  knows  all 
too  w'ell  that  .siiecial  po.sition  has  been 
and  still  is  in  many  places,  one  of  the 
worst  of  the  vici.ssitudes  of  the  news- 
pajK-r  piildi.shing  business.  The  demands 
of  advertiwr.s,  both  local  and  foreign, 
for  preferential  lo<-ations,  based  upon 
widely  different  theories  of  their  value, 
most  of  which  are  sophi.stries  which 
originated  in  the  dark  ages  of  advertis¬ 
ing,  are  .sources  of  pcrjK'tuaJ  contro- 
vers-y  and  friction,  a  tremendous  handi¬ 
cap  in  the  production  of  the  f>aper,  me¬ 
chanically  and  editorially,  and  indirect¬ 
ly  a  wasteful  expen.se.  I.ie.ss  so  recently, 
but  still  positively,  despite  the  partial 
reform  which  has  taken  place,  they  are 
responsible  for  the  needless  consump¬ 
tion  of  a  great  deal  of  news  print  paper. 
The  filling  of  special  positions  and  the 
"qualifying”  of  advertising  had  caused 
the  printing  of  very  much  larger  news¬ 
papers  than  was  desirable.  In  fact,  the 
enormous  size  of  nev/spapers,  especially 
of  Sunday  iasues,  against  which  se^ 
much  just  complaint  has  been  lodged  by 
those  directly  concerned  in  the  con¬ 
servation  of  new's  print,  and  by  the 
reading  public  as  well,  has  been  due  not 
so  much  to  the  wilful  desire  of  publish¬ 
ers  to  give  enormous  value  in  reading 
matter  as  to  satisfy  insistent  advertisers 
in  their  pleas  or  demands  for  a  special 
setting  of  hi.ghly  interesting  reading 
matter  as  a  decoy  for  advertisements. 

Position  Still  Trading  Ground 
In  recent  years  advertising  rates  have 
practically  ceased  to  be  controversial 
ground  between  the  newspaper  and  the 
advertiser.  The  newspaper  whose  rates 
are  not  fixed  and  which  will  Jockey 
over  them  Is  a  rarity.  Position,  How¬ 
ever,  is  still  the  trading  ground.  It  re¬ 
mains  as  a  twilight  zone  In  the  dimness 
of  which  the  "concession"  survives.  It 
Is  the  stub  of  the  old  big  stick  which 
the  conscientious  advertiser  still  brand- 
i.shes.  Is  there  a  morning  when  the  for¬ 
eign  mall  does  not  contain  a  complaint 
that  the  adverti.sement  of  "one  of  our 
most  desirable  clients  was  placed  on 
page  seven,  when  we  specifically  re¬ 
quested  that  it  be  placed  no  farther 
back  than  page  three"?  Does  a  day 
pass  in  which  Johnny  Legs  does  not 
catapult  into  the  ofQce,  breathless,  and 
whisper  to  the  advertising  manager  that 


he  can  get  an  extra  half-page  ad  out  of 
Mr.  Spivens  for  to-day's  issue  if  he  can 
give  him  page  three?  Is  there  a  solici¬ 
tor  who  goes  on  the  street  in  the 
morning  without  one  of  his  first  calls 
lK‘ing  on  Mr.  Kicker,  because  his  last 
night’s  ad  was  put  on  the  same  page 
with  that  of  Mr.  Knock,  his  competitor? 

These  and  similar  conditions  incident 
to  the  special-po.sition  evil,  highly  unde¬ 
sirable  in  themselves,  become  intoler- 
al)le  now.  No  paper  can  afford  to  print 
reading  matter  to  qualify  advertising. 
There  will  not  be  room  enough  for  all 
the  copy  which  "should  be  must.”  To 
attempt  to  take  care  of  critical  and 
exacting  adverti.sers  in  the  old  w-ay  is 
entirely  out  of  the  question. 

Must  Hold  Reader 

Tops  of  columns  and  upper  left  cor¬ 
ners  must  be  occupied  by  news.  Adver¬ 
ti.sers  must  accept  run  of  paper.  With 
the  limited  news  space  available  and 
the  importance  of  the  news  to  be  print¬ 
ed,  it  is  positively  dangerous  for  a  pub¬ 
lisher  not  to  use  every  opportunity  to 
sustain  reader-interest  in  his  paper.  At 
the  moment,  when  the  war  news  is  of 
thrilling  interest,  the  public  doubtless 
would  locate  it  someway,  anyhow;  but 
in  periods  when  big  battles  are  now  in 
progre.ss  and  the  news  becomes  only 
normal  in  appeal  value,  the  public  will 
lo.se  interest  in  newspapers  if  the  ad¬ 
vertising  so  dominates  them  in  volume 
and  in  preferential  po.sition  that  it  is  a 
mental  effort  for  the  reader  to  find  the 
news  on  the  scrambled  page. 

This  will  quickly  reflect  it.self  in  the 
response  to  adverti.sing,  because  results 
from  advertising  are  in  direct  ratio  to 
the  degree  of  the  inteicst  of  readers  in 
the  news,  not  in  the  advertising.  New.s- 
paper  readers  are  attracted  to  a  news¬ 
paper  by  its  news  appeal,  not  by  the  ap¬ 
peal  of  the  advertising.  The  loii^er  a 
reader  is  held  to  the  paper  by  the  ncw.s 
the  greater  amount  of  advertising  will 
he  read  incidentally. 

There  are,  of  cour.se,  many  people  who 
read  advertising  systematically,  regard¬ 
less  of  the  news.  The  respon.se  to  ad¬ 
vertising  from  the.se  people  alone  is  not 
sufficient  to  make  it  pay.  Handbills 
don’t  pay  now,  not  because  nobody  reads 


them,  but  because  not  enough  people 
read  them  to  make  them  pull. 

The  location  and  display  of  the  news 
in  a  new.spaper  is  as  great  a  factor  in 
its  interest  as  its  importance;  perhaps 
greater.  A  newspaper  is  in  competition 
for  attention  with  every  other  form  of 
printed  intelligence,  and  even  with  busi- 
ne.ss  and  social  dutie.s  and  desires.  The 
moment  a  newspaper  ceases  to  hold  its 
customary  place  in  lhi.>;  intense  compe¬ 
tition  it  loses  ip  value  as  an  adverti.sing 
medium. 

A  newspaper  cannot  be  made  to  at¬ 
tract  readers  in  sufficient  degree  to 
make  it  a  profitable  advertising  me¬ 
dium  if  the  publisher  is  compelled  to 
first  place  the  advertisements  of  his 
good  business  friends  in  the  forms  in 
compliance  with  their  individual  wishes 
and  preferences,  and  then  pour  the 
news  helter-skelter  into  the  holes. 

Results  fi'om  advertising  do  not  de- 
pcn.1  In  these  sophisticated  days  upon 
thru.stlng  advertisements  down  the  pub¬ 
lic’s  throat,  which  is  the  basis  of  most 
special-position  theory.  The  man  who 
demands  an  upper  left  hand  corner  isl¬ 
and  position  does  so  in  the  belief  that 
the  reader  will  be  compelled  to  read  the 
advertisement  because  he  cannot  escape 
it.  That  being  the  first  point  of  contact 
of  the  average  reader  with  the  page,  he 
must  perforce  see  it  and  he  will  in¬ 
voluntarily,  and  perhaps  reluctantly, 
read  it.  It  seems  not  to  dawn  upon  the 
advertiser’s  imagination  that  in  a  great 
predominance  of  cases  the  reader  will 
in.stinctively  avoid  that  page  and  turn 
to  pages  made  up  for  his  convenience, 
with  the  news  where  he  has  a  right  to 
expect  it  to  be  and  which  has  large 
news  appeal. 

People  who  read  adverti.sing  in  the.se 
days  do  .so  voluntarily;  not  by  compul¬ 
sion.  An  advertisement  has  many  times 
the  chances  of  being  read  and  of  making 
an  impres.sion  if  it  is  placed  convenient¬ 
ly  for  the  reader  and  is  attrai’tive  in 
size,  appearance,and  message,  than  it  can 
have  when  deliberately  put  in  his  way, 
where  he  must  stumble  over  it  and  un¬ 


consciously  curse  the  advertiser  and  the 
publisher  for  their  audacity. 

L’pper  left  corner  island  positions  were 
highly  desirable,  perhaps,  in  tbe  days 
when  there  was  some  odium  in  the  pub¬ 
lic  mind  about  all  advertising;  when 
many  people  purposely  avoided  reading 
it  in  the  belief  that  it  was  dangerous, 
if  not  in  bad  taste,,  to  do  so,  and  when 
trickery  was  essential  to  secure  atten¬ 
tion.  In  these  days,  with  nearly  uni¬ 
versal  credence  and  sympathetic  Inter¬ 
est  in  advertising,  anything  that  smacks 
of  sharp  practice  is  injurious.  And  it  is 
a  species  of  sharp  practice  to  compel  a 
reader  to  play  hide  and  seek  among  the 
advertising  to  find  the  news. 

Even  the  department-store  1  loatlons 
on  fixed  pages  held  by  right  cf  long 
possession  in  many  cases,  which  many 
papers  recognize  and  which  under  nor¬ 
mal  conditions  are  not  very  trouble¬ 
some,  are  largely  imaginary  in  ^  alue.  A 
department  store  which  has  not  built 
up  a  fixed  reading  clientele  for  its  adver¬ 
tising,  or  which  cannot  so  construct  its 
advertisements  that  they  will  secure 
maximum  of  reader  Interest  and  re¬ 
sponse  regardless  of  location  In  tne  pa¬ 
per,  is  a  poor  advertiser  and  needs  Its 
advertising  reformed. 

The  only  vital  thing  about  the  location 
of  an  advertisement  Is  that  it  shall  be 
placed  so  that  It  will  be  convenient  for 
the  perusal  of  the  iieople  who  might  be 
interested  in  It,  and  that  consnicuous- 
ness  in  size  be  equalized  so  far  as  is 
practically  possible. 

Financial  advertising  will  not  fulfil  Its 
rightful  expectancy  of  results  If  placed 
on  the  woman’s  page.  An  advertise¬ 
ment  for  baseball  supplies  will  pull  bet¬ 
ter  on  a  sport  page  than  In  the  bqok 
review  section.  A  forty-two-line  ad¬ 
vertisement  underneath  a  three-quarter 
page  .store  advertisement  undoubtedly  Is 
buried  with  a  decrease  of  potential  re¬ 
sults. 

The  Small  Advertisement 

It  Is  entirely  equitable  that  the  small¬ 
er  advertising  on  a  page  shall  be  placed 
nearer  the  reading  matter  and  nearer 
(Continued  on  page  24) 


'jimfritm'l  LMrgta  *nd  B*tt  NrwtpMptr  ImUititriMl  AJvtmihtg  jigmtf" 


,  Permanent  weekly  industrial  pages 
among  non-regular  advertisers. 

Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and  Sun¬ 
day  Magazine  Sections. 

High  Class  Special  Editions  handled 
for  leading  newspapers  in  the  larger 
cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 
— Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

All  industrial  advertising  solicited 
on  an  indirect  result  general  pub¬ 
licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertising  is  secured. 
No  campaigns  conducted  in  cities 
having  a  population  of  less  than 
200,000. 


JOHN  B.  GALLAGHER  COMfl^ 

Main  Olllee,  Ninth  Floor.  Dexter  Bnlldlna,  Boston,  Mass. 

Branch  Offlcea — Room  4  03.  United  States  Bzpress  Balldlns,  3  Rector  St., 
New  Tork ; — North  American  Bolldins,  Fblladelphla  ; — Plain  Dealer  Bnild- 
inc,  Clereland  ; — -Constltntion  Buildlns,  Atlanta ; — ^Herald  and  Trareler 
Buildins,  Boston  ; — Gazette  Bulldlnc,  Worcester,  Haas ; — ^Trlbnns  Bulldins, 
Providence,  R.  I. 


ft’nltad  prcM  Staff  CorrMMiUlaat.)  | 
WITH  THK  >^ENCH  ARMIES  IN 
THl^  F1EL.D,  Aud.  1* — Altlad  aviator* 
ara  conttnualljr  bwnbinf  tha  important 
railway  canter*  of  Roya  and  Kaal*. 
Many  aaBloainna  and  Srea  hav*  baaa 
vba'rvodlB  tbaaa  eitlaa. 

(Hoy*  t*  Id  milati  northaaat  of  Mont* 
didlar.  Kaalo  I*  aavan  mllca  norlhaast 
of  Hoye  and  ats  nlla*  •entbaaat  of 
ClMUlna*.> 

Froneh*  t  r>op*  nai 
front  •lir^:ly  aouti 
Coniolr*  and  Hub.  .  , 

May  C»il  CIM*  of 
Tha  O-rman  comma  ^ 

So  *on<<.d*rtnK  tbrowl 
of  Itfu  wltbl;.  tb*  Pi 
monthf  aband  of  tlni< 

Clara  iHor*  1*  atronv  oi 
many  to  aaeriflelna 
yaark  and  a  half  bacore 


WAffHIKOTON.  A 
for  Amartca'*  affo 
war  has  arrived.  Cl 
daelarad  today  la  / 
raapondanta.  / 
Mm*  Kooa  f 
This  country  mif 
th*  fo*  r«BDln«.7 
•standod  th*lrl‘^*‘  ‘hero  would/ 
rarA  captartac  Foch'*  drlvlns  tw 


faw  t 

Prtaen 

^altlOB 


idded  tbatj 


nant*  wbicn  tb*  elaaa 
tica  tba  iooat*  Inour- 
and  tba  gommA  ealla 
’nr  mor*  raplncamanta 
rj  from  racuparatlng 


I  Heading  a 

Icardy  March' 
Brit  lab  pNao/ 


/  Britiab  war  office  ra- 
ateadity  aouthward 
main  offanalv*  front  laat 
French  auddenly  attarhad  on 


Women  appointe 
homo  board  by  <1 
Obicago  pachoro 


new  Herblmar 

ir  Whitma^i. 
atrenuou*  op- 


fins  a  aharp  wadga  nortbeaat* 
four  nillaa. 

w  atuck  wa*  made  between 
iH.  a  mllo  and  a  half  directly 
r  Mortdidler.  and  Lefratoy.  four 
-1(1  a  h4if  Bouth  and  eaal.  Th* 
re«.  hed  Faverollen.  thraa  milea 
east  of  Montdtdiar  and  le** 
mile  south  of  the  main  railway 
from  Montdldter  to  Roya.  In 
ranee  Rubecourt.  a  mil*  aouth* 
Ayancourl.  and  Aesalnvlller*. 
re  and  a  half  aoutheaat  of  Mont* 


Boy*  of  It  to  b*  placsd  In  dafarred 
elaaa  until  maturity. 

Prompt  enactment  urged  for  new 
aelactiv*  act  eatendiag  agaa 


It.  S.  duprema  Court  Juatia*  Me* 
Kenna  cal*  jr.t«.e..i  7tth  birthday. 

Food  Admtniitrator  Hoover  kaapa 
hla  44th  biftiidav  abf(  ad. 

Domoerata  formally  opan  state 
campaign  in  Maine. 

Cathohe  Older  of  Koraatera  anon  In¬ 
ternational  convention  in  Duluth. 

Mlaaourl  state  fair  adopU  *Tromoto 
patrietiam.  productloa  and  prograaaiva* 


Bolabovlkl  formally  daclaro  war 
aaalnat  Alllaa  In  Russia.  | 

Oeneral  Oianl,  noted  Jaoaneae  sol¬ 
dier.  will  le.id  Aniea  In  Siborla. 

Automobile  uiakere  adviaed  to  pre-, 
pare  to  do  only  war  work.  i 

Cologne  ndvlces  aa>  King  Ferdinand, 
nr*da  Tong  vaeattoa.  1 

Aviators  drown  when  plan*  fall*  Into! 
Colon  Bay.  • 

IWiileb  troops  raid  Auatriana  In  eight  I 
BllarkA  .  I 

Fatal  holier  aaploalan  an  U.  9-  steam- 
ship  .Nopatin. 


ould  anlltle  thTI 
aortton  of  ehaeeo 

felly  thoao  In  ibo 

■  chaooe.-  aaya  tho 

the  girla  and  th*  ' 
indy,  do  lot  them 
ero  willing  to  | 


by  Alllad  artillery 


Victor  Kowalewwf 
Action  July  15— Was  lfa»^ 
tied  Just  Before  Leaving. 


ITHREE  killed  at  ERIE 


British  patrol  yacht  alaks  aubmarln*. 

Manlfeoto  of  Britlah  t*  Ruaataa  pao- 
pi*  assures  full  protection 

Submarine  atnka  American  twhoonoi 


BRITISH  HELP  PAL^iiSE 


otlMr  New  Toik  Central 
train  and  hurled  SO*  feeCU 

taaooua  dantik 

Oertrude  ^ug*.  td  monihi 


War  department  plAna  to  place  hue 
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"Uneqtioled  Service” 

ONE  SCHENECTADY  BOY  KILLED  IN  ACTION;  THREE  REPORTED  MISSING 

EDmS^  Schenectady  Union-Star  « 


,  ''  V. 

1 


LUES  IN  PICARDY  DRIVE 


ALUEDAVmS  AMERICA’S  TIME 
KEEP  UP  BOMBING  INWARHASCOI 


Many  Explosions  and  Fires 
Have  Been  Observed  at 
Roye  and  Nesle,  Important 
Railway  Posts  Behind  Ger¬ 
man  Line. 

ENEMY  PLANS  TO  USE 
CLASS  OF  1920  SOON 

Step,  Months  Ahead  of  Time, 
Considered  Necessary,  the 
Boche  Prisoners  Admit  — 
Say  There  is  Strong  Oppo¬ 
sition  to  Sacrificing  Boys. 


United  States  Must  1^ 
and  Keep  the  foe  Rf 
Chief  of  Staff  Tells/ 
pendents  —  Diso 
Talk  of  Conflict  Be/ 

HARDEST  BLOWS/ 
.BATTLE  lU 

Says  Cable  Dispata 
British  Campsj 
crowded  With  R 
eluding  German 
Staff.  '  / 


^^CTADY  r 


<r.  If  June  o  , 

Press  . 

"'®**  Oolte”  fav”  to *®'’®Per 


JUST  A  MOMENT 

Allla*  taka  IT.dOd  pnaener*  In  lAta*tj 
Iriva. 

■acretary  Bakar  urgaa  drastic  ehanga*  V 


Oewamant  prefer*  t*  pick  mi 
rather  than  have  reaiatrant  decid*. 
Rala  deea  n«t  keep  enthualaat 


^*Bure  P**oetf„"®  ”>ove 

'««. ....  -  . .  stl-ril,  'f?‘. 


m  OF  ENFMY 
I OIIERS  IN 
;M,  REP08I 

jrench  Newspaper,  Qaiim 
ips  Have  Already  Passed  Be- 
Town  —  Drive  on  Picardy 
j/  Elxtends  30  Miles,  With  Am- 
/elping. 


I'i,  Aug.  1 0. — American  troops  are 
I  in  the  Picardy  drive,  the  British  war 
peed  today, 

/  Wins  Objectives 

/ng  widi  the  Britiah,  they  took  all  tkeir  objeetived. 
/incourt  where  the  German*  had  made  their  abdevt 
/held  up  the  left  wing  of  the  Allied  drive. 

'.ug.  10.— >The  newtpaper  LaLiberte  claim*  the  FreacK 
i  Montdidier,  with  thousands  of  prisooert..  The  Cer* 
•paper  says,  are  in  full  retreat?*’' 
j  RepiDrt  Troopd  Beyond  City, 
hg  to  LaLiberte.  the  French  occupied  Montdidier  and 
id  beyond  the  town,  catching  the  Germans  before  they 
fe  to  retreat  and  capturing  thousands,  bringing  the  total 
prisoners  up  to  several  tens  of  thousands. 

Huns  in  Full  Retreat. 


if  Montdidier,  General  ^ 
Ltd  Roye  and  LaMigny. 


1  Hutier  is  reported  to  be  in  full 


JUST  A  MOMENT 


Brtllsk  and  Francb  sw*«p  Huns 
aiead.ly  back.  _ 

Rcireal  of  Oarman*  may  aaparata 
PirarSy  ana  Arra*  armies. 

Imp*rtant  towns  takas  by  Allla*  In 
onwar*  march 

Part*  report*  French  sAvanc*  eag- 
turoa  4.*M  printer* 

Cavalry  ehargas  and  light  Isaha 
laough  tnrough  fleelnit  Teuton*. 

Damocratic  aenat*  wTlp  goea  on  hur¬ 
ries  aocrel  mlaaton  to  Kranoa. 

Britlah  |>remlcr  aaya  war  *  end  growa 

Uermai^  wffioers  admit  up'  -esttmat- 
*d  Foch  and  bla  raserveA 


l**’**^*  SatSrioratlon  ot  —  aewwii. 

ko  bogy.  _  Frivat#  V.  Kowmlowakl  of  ***|  —  i* 

rf\ o 1 1 /V ^ strong  atroau  anotbar  Sehenactadl*  NRW  TOBK.  Aug.  1« 

FOR  BISHOP  CUSACK 

IVthL  (wtUS^  y-'-”**  ^♦••beutoS  u^tlVn  on'jify  Sj^Kow'alawabl.  who  aatiifMior^Srau'for 

•t  tbo  tetbwSrui  MowSay  Movwteg.  ts  b«l  twanty-four  yaara  old.  *nliai*d|p*iii*_s,  cbhaf  of  which  a 
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LAST  CALL  FOR  THE 
CITY  EDITORS 


New  York  State  To  Be  OrRanized  On 
Augu»>t  24  and  25— Convention 
to  Be  Addressed  by  Public 
Officials 


The  program  for  the  organization 
meeting  of  the  New  York  City  Edi¬ 
tors  Association,  which  is  to  be  held  in 
New  York  City  on  August  24  and  25  is 
nearly  completed  and  Clyde  P.  Steen, 
president  of  the  National  Association  of 
(*ity  Editors,  will  arrive  in  New  York 
City  early  on  Wednesday,  August  21,  to 
make  the  final  arrangements.  Mr.  Steen 
will  have  his  headquarters  at  the  Hotel 
Majestic,  at  Central  Park  West  and  72d 
street,  where  the  sessions  will  be  held 
Saturday  and  Sunday. 

The  New  York  Association  is  being 
formed  under  the  direction  and  guid¬ 
ance  of  the  National  Association,  which 
instructed  Mr.  Steen  to  form  etate 
bodies  in  each  state  in  the  union,  at  the 
la.st  national  convention  held  in  Indian¬ 
apolis  in  May. 

Ohio.  Indiana,  Illinios,  Wisconsin  are 
already  organized,  and  president  Steen 
recently  completed  the  organization  of 
Pennsylvania  with  a  successful  meet¬ 
ing  at  Pittsburgh. 

The  program  for  the  first  annual 
New  York  meeting  follows: 

Saturday,  AurusI  24 

rtors .  Hotel  Maj<*>'tie,  W,‘st  72ml 
etreet,  lit  Central  Park. 

<'onventlen  Sessions:  Hotel  Majestic. 

10  a.  III. — nejristratlon  of  delecatea  ami  ylelt- 
ors.  and  Issuing  of  eriolentlaln  at  olllce  of  Vatlon- 
al  President.  C.  P.  Steen.  Hotel  Majeetl'. 

2  p.  m  — Opening  bonlwyis  wsoJon  of  conven¬ 
tion.  Hotel  MaJwtlc  convention  hall.  Selection 
temporary  ofllcera.  Appointment  of  CoiumlttiM*B. 
Roll  call  of  eltiea. 

ffliop  Talk.  Subjects;  Coiiy  Reading,  Head 
Writing,  Make-up,  Reporti’rs,  Art. 

4  p.  m. — Special  entertainment. 

7  :.10  p.  m. — .\nmial  banquet.  Hotel  Majeatlc 
Rail  Roinn. 

Siieakera : 

Jmlge  William  H.  Wadhama,  Judge  of  the 
Court  of  fieneral  Sessions,  York  City; 

Judgi-  Raymond  F.  Tiffany,  New  York  City; 

Hon.  John  (F.  Hylan,  Mayor  of  New  York  City; 

Frank  A.  Vamlerllp,  Preslilent  of  The  National 
City  Rank  of  Near  York  City; 

Moving  Plctiirea — "Say  Young  Fellow”  and 
"Hia  Own  Home  Town’,,  both  neiwapai'er  flUn 
atorlea  htrnlalied  by  The  I.aaky-Param.mnt  Cor- 
pi, ration. 

Sunday,  AuRUSt  25 

10  a.  m. — Reaumptlon  regular  ecsaiona.  Ad- 
dresaea  by  Clara  Soars  Taylor,  chief  publicity 
»"Ctlon,  Department  of  Lalior,  Dlvlaion  of  In¬ 
formation  and  Education,  Washington.  D.  C., ; 

F^lward  Percy  Howard.  President  New  York 
I’reas  Cluti  and  eilltor  The  American  Press,  New 
York  City ; 

Rerko  D.  C.eia,  editor  and  publisher  .Vmerlkal 
Magyar  Nepaaava.  New  York  City; 

Clj-de  P.  Steen.  President  National  .\aBocla- 
tlon  City  Editors,  IJma,  Ohio. 

Shop  Talk.  Subjects:  First  Page  .Make-ups 
I'nder  Present  Conditions.  Can  the  Olrl  Re¬ 
porter  Fill  the  Shoes  of  the  Man?.  After  the 
War.  What?,  Hie  Telegraph  Desk. 

1  p.  m. — Report  of  Committees.  Adoption  of 
Constitution  and  Ry-Iaiwa ;  Adoption  of  Roaolu- 
tlons ;  Election  of  oflleers;  Selection  of  next 
Meeting  Place.  Pnllnlshed  Bualness. 

1 :30  p.  m. — Public  meeting,  Hotel  Majestic 
convention  hall. 

Speakers : 

Ceorge  Creel,  Chairman  the  Committee  on  Pub¬ 
lic  Information,  Washington,  D.  C. 

Wlllism  G.  Shepherd,  Washington.  United 
Press  War  correspoodent.  Mr.  Sbepiienl's  talk 
Illustrated  with  slides  from  photos  taken  by  him 
on  the  firing  line.  Motion  pictures  ‘‘.kmerlca’s 
.Answer”  with  talk  by  Howard  Herrick,  publicity 
manager.  Department  of  Films,  Committee  on 
I'ubllc  Infomatlon,  Now  York  City. 

4  ;00  p.  m. — Entertainment. 

5:.30  p.  m. — Final  adjournment. 

On  arrival  In  New  York,  Qty  editors 


should  go  direct  to  Hotel  Majestic,  reg¬ 
ister  and  receive  a  badge. 

256  Star*  in  Service  Flag 
The  256  star  service  flag  of  the  Na¬ 
tional  Association  of  City  Editors, 
dedicated  at  the  Pennsylvania  City 
Editors’  Association  convention  at 
Pittsburgh,  July  6,  in  presentation 
by  James  D.  Ellsworth,  of  the 
American  Telephone  &  Telegraph 
Company,  will  be  displayed  in 
New  York  and  at  other  conventions. 
Each  .star  represents  .some  city  editor, 
telegraph  editor  or  copy  reader  in  the 
service  of  Uncle  Sam. 


Robert  McLean  Now  a  Major 
Phimdelphia.  August  15. — Capt.  Rob¬ 
ert  McLean,  son  of  William  L.  McLean, 
publisher  of  the  Philadelphia  Bulletin, 
has  been  promoted  to  rank  of  major  at 
the  United  States  -Army  School  of  Fire 


Major  Robert  McLean. 


at  Fort  Sill,  Oklahoma.  Major  Mc- 
lA?an  was  a  member  of  the  First  City 
Troop  of  Phil.adelphia  Cavalry,  and  saw 
active  service  on  the  border  during  the 
Mexican  troubles.  He  afterwards  went 
to  the  Fort  Niagara  Training  Camp, 
graduating  as  a  captain.  He  was  sent 
to  the  School  of  Fire  at  ITort  Sill  for 
a  course  of  instruction,  and  at  the  end 
of  the  course  was  retained  in  the  school 
as  an  instructor. 


FEATURES  CARRY  LABOR  APPEAL 


Pictures  Tell  the  Tale,  Says  R.  M. 

Wheeler  of  Cleveland. 

The  Service  Syndicate,  of  Cleveland, 
in  line  with  its  news  features,  is  turn¬ 
ing  out  some  strong  industrial  pub¬ 
licity  on  conservation  of  labor.  One 
«f  its  poster  series  that  has  elicited 
much  favorable  comment  is  being  used 
at  present  in  the  Cleveland  Sunday 
Leader,  and  is  going  Into  industrial 
plants  throughout  the  country. 

President  R.  M.  Wheeler,  of  the  Ser¬ 
vice  Syndicate,  is  a  newspaper  man  and 
is  applying  the  concentrated  cartoon 
principle  to  getting  over  the  message 
to  labor  on  why  it  must  increase  pro¬ 
duction  to  win  the  war. 

“In  case  a  man  cannot  read,”  says 
Mr.  Wheeler,  “the  picture  tells  the  tale. 
-Aided  by  reading  matter  that  is  short — 
terse  statements  in  large  type,  builded 
so  that  he  who  runs  may  read." 

Mr.  Wheeler  is  a  former  business 
manager  of  the  old  Cincinnati  Ameri¬ 
can  and  later  was  associated  with  the 
Cincinnati  Chamber  of  Commerce  and 
Commercial  Club.. 


Newark  Germans  Must  Stand  Trial 
Newark,  N.  J.,  August  12. — Judge 
Haight,  in  the  United  States  District 
Court,  has  ruled  that  the  indicted 
tditors  of  the  Frele  Zeitung  must  stand 
trial  on  charges  of  conspiring  to  ob¬ 
struct  enlistments  through  newspaper 
articles.  The  men  are  Benedict  and  Ed¬ 
win  S.  Preith,  William  vdn  Katzler, 
Henry  Waechter,  and  Hans  von  Hun- 
der.shausen.  Judge  Haight  dismissed 
demurrers  that  had  been  entered  against 
the  Indictments,  ruling  that  the  recruit¬ 
ing  service  is  obstructed  just  as  much 
End  the  United  States  injured  as  much 
by  newspaper  articles  and  kindred 
.-nethods,  which  pursuade  persons  not  to 
enlist,  as  by  an  assault  upon  a  recruit¬ 
ing  officer. 


Paper  ShortaRe  Hits  Saturday  NiRht 
Detroit,  Mich.,  August  16. — The  Sat¬ 
urday  Night  asks  its  readers’  indulgence 
for  the  use  of  a  grade  of  paper  stock 
“that  is  considerably  below  our  stand¬ 
ard.”  The  war  emergency  is  blamed 
by  the  publishers,  who  say,  however: 
“We  will  return  to  our  usual  grade  in 
a  short  time  and  maintain  it  for  some 
months  thereafter,  but  should  the  time 
ever  come  when  it  would  help  win  the 
war  by  throwing  S.aturday  Night  into 
the  lake,  into  the  lake  it  would  go.  We 
know  our  friends  will  bear  with  any  of 
our  .shortcomings  in  the  same  spirit.” 


Two  Editor*  Arrested 
CusvEiAND,  O.,  August  15. — Chandler 
Owen  and  Philip  Randolph,  editors  of 
a  magazine  that  is  in  disfavor  with  the 
authorities,  were  arrested  last  week  in 
Cleveland,  while  addressing  a  crowd. 
Police  and  American  Protective  League 
officials  participated  in  the  arrest.  The 
two  men  were  said  to  be  also  distribut¬ 
ing  copies  of  the  magazine  containing 
anti-draft  utterances.  A  third  man, 
who  was  with  the  two  editors,  was  also 
arrested. 


Fined  for  Anti-Bond  Ad 
Cleveland,  Ohio,  August  10. — Samuel 
H.  Miller,  editor  of  fhe  MennoniU 
Weekly  Budget,  of  Sugar  Creek,  Tus- 
carawus  county  has  been  flned  $500  and 
costs  in  Federal  Court  for  publishing 
an  article  advising  against  purchase  of 
Liberty  Bonds,  written  by  M.  E.  Bon- 
trager,  of  Dodge  City,  Kan.,  who  was 
fined  $500  and  costs  for  his  literary  ef¬ 
fort,  several  days  ago. 


Lewi*  Wood  Join*  N.  Y.  Time*  Stuff 
Washington,  August  16.— Lewis 

Wood,  who  has  been  representing  the 
International  News  Service  in  the  Sen¬ 
ate  Press  Gallery,  has  left  the  Hear.st 
service  to  become  a  member  of  the 
New  York  Times  Bureau.  Mr.  Wood, 
who  has  been  in  Wa.shlngton  two  years 
was  formerly  with  the  New  York  Trib¬ 
une. 


Tbe&loibfor 
miQUIlED 

— and  the  Gain  in  July,  1918,  over  July, 
1917,  was  Greater  than  the  Combined 
Gains  of  the  Post-Dispatch  and  the  Globe- 
Democrat.  (The  Times  and  the  Republic 
both  lost.) 

Th6  Star’s  Gain  in  the 

past  twenty-four  months  is  in 
excess  of  1,200,000  lines — which 
is  slightly  greater  than  the  com¬ 
bined  LO^  of  the  two  other 
afternoon  newspapers  for  the 
same  period. 

The  shifting  of  a  volume  of  more 

than  a  million  linas  of  advartising 
from  tha  Post-Dispatch  and  tha  Times 
to  The  Star»  tha  consistent  Gains  of 
Tha  Star  and  tha  persistant  Losses  of 
both  afternoon  competitors  are  vary 
clear  indications  of  tha  changed  stand¬ 
ing  of  St.  Louis*  three  afternoon  news¬ 
papers. 

July  Daily  Average  Circulation 

105,992 

Tkii  i$  a  Greater  net  paid  bafis  fide  rirntlaUon  Ikon  that  i>f  The  Gtohe^Demoeratt 
The  Kepablie  or  The  Timee  in  the  St.  Louie  and  eubutban  area. 

THE  ST  LOUIS  STAR 

Member  Audit  Bureau  el  Cireutallone 
STAR  BUILDING  STAR  SQUARE  ST.  LOUIS,  MO. 

Foreign  Advcrtliing  Bepresentatirea 

STORY,  BROOKS  &  FINLEY 

CHICAGO  FHILAIIKI.I’IIIA  NKW  YORK 

I’eoplci  Gat  Bldg.  CoIuiiUI  Bldg.  Fifth  .\ve.  Bldg. 

Don  Say  **Paper” — Say  '*STAR* 

Trade  Mark  Reglitered 
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•  TRADE 


YPE 


THE  MACHINE  THAT  LASTS 


SUPREMACY 

Achieved  Through  Service 


June  Was  the  Biggest  Sales  Month  in  the  History  of  the 
Mergenthaler  Linotype  Company 


In  almost  every  industry  there  is  one  product 
and  one  organization  which  stands  head  and 
shoulders  above  the  others.  And  this  supremacy 
is  invariably  the  result  of  service.  In  the  com¬ 
posing-machine  field,  the  LINOTYPE  and  the 
Mergenthaler  Linotype  Company  have  won 
supremacy  because  the  service  rendered  by  the 
machine  is  guaranteed  by  the  service  of  an  or¬ 
ganization  of  specialists  with  more  than  30  years’ 
experience  in  satisfying  varied  composition  needs. 


366  LINOTYPES 
Were  Purchased  During 
June,  1918 


Mergenthaler  Linotype  Company 


TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO:  1100  So.  Wabash  Ave.  SAN  FRANCISCO:  646  Sacramento  St.  NEW  ORLEANS:  549  Baronne  St. 
TORONTO:  Canadian  Linotype  Limited,  68  Temperance  Street 
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"NEWSPAPER  ADVERTISING  IS  MORE  INTIMATE 
THAN  ADVERTISING  IN  THE  MAGAZINES” 

By  Merle  N.  Sidener, 

Reelected  Chairman  of  the  National  Vigilance  Committee  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World. 

Advertising  is  rapidly  being  accorded  its  merited  place  in  business.  It 
is  more  nearly  regarded  as  a  definite  business  force  to-day  than  ever  be¬ 
fore  and  the  next  year  offers  to  advertising  a  still  greater  opportunity  to 
prove  itself. 

It  is  up  to  the  men  engaged  in  advertising,  either  as  buyers  or  sellers,  to 
a.'sume  their  individual  responsibility  for  making  advertising  efficient  to  the 
end  that  it  may  be  still  more  generally  accepted  as  an  essential  factor  in  suc¬ 
cessful  bu.sine.ss. 

We  have  all  come  to  the  point  where  we  agree  that  honest,  dependable 
advertising  is  the  most  efficient  adverti.sing  and  the  last  year  or  two  has 

brought  about  a  better  understanding 
of  the  truth-in-advertising  movement 
conducted  by  the  Associated  Advertis¬ 
ing  Clubs  of  the  World. 

Our  National  Vigilance  Committee 
is  now  enjoying  the  cooperation  of  all 
the  elements  in  organized  advertising. 
During  the  last  year  many  newspapers 
have  availed  themselves  of  the  service 
this  committee  can  render.  Many  of 
these  had  in  former  years  ignored  the 
committee  if  Indeed  they  had  not 
openly  opposed  it.  But  they  finally 
learned  to  have  confidence  in  us  as 
constructive  builders. 

It  was  a  natural  thing  that  the 
newspapers  should  be  the  last  of  the 
general  mediums  to  accept  the  work 
of  this  committee,  at  its  face  value. 
It  was  a  ca.se  of  the  committee  “show¬ 
ing”  the  publishers.  We  did  not  try 
to  force  our.selves  upon  them.  We  do 
not  seek  to  drive  them.  But  we  went 
right  ahead  during  the  last  four 
years,  trying  to  create  maximum  pub¬ 
lic  confidence  in  advertising  by  mak¬ 
ing  all  advertising  worthy  of  confi¬ 
dence.  Through  the  fifteen  Better  Business  Bureaus  established  in  fifteen 
cities  with  employed  secretaries  in  charge,  we  sought  to  create  more  and  bet¬ 
ter  advertising. 

On  the  whole  then,  we  are  starting  into  a  new  year  with  a  better  spirit 
of  cooperation  all  along  the  line  than  at  the  beginning  of  any  year  in  the  past 
existence  of  the  committee.  We  have  no  new,  spectacular  plans  to  propose. 
We  hope  to  improve  our  methods  and  thereby  obtain  better  results.  We  have 
tjeen  compelled  to  pioneer  in  our  work  and  therefore  we  have  made  mistakes, 
which  we  propose  to  profit  by  in  the  new  year. 

The  thing  we  are  most  an.xious  to  obtain  is  the  confidence  of  newspaper 
publishers.  For  after  all,  public  confidence  in  advertising  is  more  generally 
affected  by  the  adverti.sing  in  the  newspapers.  It  comes  closer  home  to  the 
mo.st  people.  It  is  more  intimate  advertising  than  that  in  the  magazines.  It 
talks  more  directly  to  the  individuals  in  that  community  because  it  brings  the 
IHjrsonal  mes.sage  of  the  local  retailer  to  his  own  customers.  Therefore  when 
the  newsijaper  publishers  fully  appreciate  the  service  they  may  render  to  busi- 
ne.ss  in  their  communities,  through  the  maintenance  of  high  standards  for 
their  advertising  columns,  then  and  not  until  then  may  we  hope  to  establish 
maximum  public  confidence  in  all  advertising.  Our  committee  wants  to  help 
the  advertiser  and  the  publisher.  We  want  to  be  their  servants.  We  will  wel¬ 
come  their  request  for  our  service. 


BAN  ON  LIGHT  ADS  IS 
SAVING  MUCH  COAL 

Users  of  Signs  Now  Turning  to  the  News¬ 
papers  to  Carr/  Their  Selling  Ar¬ 
gument  to  the  Public 

Washington,  August  16. — Large  sav¬ 
ing  of  coal  by  the  elimination  of  dis¬ 
play  electric  advertisements  and  ‘light¬ 
less  nights”  suggests  that  such  display 
“ads"  will  have  to  be  placed  in  other 
mediums.  The  statement  of  the  United 
States  Fuel  Administration  on  this  sub¬ 
ject  follows: 

According  to  records  kept  by  repre¬ 
sentatives  of  the  United  States  Fuel 
Administration,  the  saving  of  more  than 
60,000  kilowatt-hours,  which  is  equal 
to  about  100  tons  of  coal,  was  made  on 
the  first  night  of  the  “lightless  nights” 
in  the  Borough  of  Manhattan,  New 
York  city.  The  saving  will  be  much 
greater  during  the  winter,  when  the 
daylight-saving  hour  will  be  restored 
and  darkness  begins  very  much  earlier. 


The  figures  given  indicate  a  coal 
economy  through  “lightless  nights”  of 
40,000  tons  a  year  in  the  Borough  of 
Manhattan  alone.  From  the  data  now 
on  hand,  the  Fuel  Administration’s  Bu¬ 
reau  of  Conservation  estimates  a  na¬ 
tional  saving  through  the  operation  of 
the  “lightless  night”  order  of  .nore  than 
1,000,000  tons  of  coal  a  year. 

In  one  amusement  park  in  Philadel¬ 
phia  using  a  total  of  3,600  kilowatts, 
the  records  show  a  saving  of  2,054  kilo¬ 
watts  in  one  night  In  order  to  effect 
a  complete  enforcement  of  the  order, 
the  Philadelphia  County  Fuel  Adminis¬ 
trator  has  divided  the  county  into 
eighty-two  districts,  each  di.strict  be¬ 
ing  in  charge  of  an  inspector. 


Toomey  Vacationing  in  the  Ozarks 
Dallas,  Tex.,  August  14. — D.  P.  Too¬ 
mey,  managing  editor  of  the  Morning 
News  has  taken  a  cottage  for  the  sum¬ 
mer  at  Winslow,  Ark.,  and  is  spending 
the  hot  months  in  the  Ozarks  with  his 
family. 


ADAPTABILITY 


An  advertising  medium  that 
carries  the  message  of  over 
1,000  different  advertisers, 
whose  products  range  from 
paper  bags  to  pianos,  must 
be  adaptable  to  the  special 
needs  of  almost  any  adver¬ 
tiser. 

Such  a  medium  is  the  New 
York  City  Telephone  Direct¬ 
ory.  It  reaches  all  classes, 
trades  and  professions.  It  not 
only  reaches  them,  but  it 
stays  with  them,  to  be  used 
daily  until  replaced  by  a  new 
issue. 

Of  the  1,000  advertisers  who 
use  the  New  York  City  Tele¬ 
phone  Directory  to  carry 
their  messages  to  the  tele¬ 
phone-using  public  of  New 
York  and  vicinity,  more  than 
80%  renew,  issue  after  issue. 
Is  this  not  convincing  proof 
of  its  adaptability  to  advertise 
any  product  or  service,  large 
or  small  It  is  adaptable  to 
your  advertising,  too. 

Telephone,  write  or  call. 


NEW  YORK  TELEPHONE  CO. 

Directory  Advertising  Department 

15  Dey  Street  New  York 

Telephone  Cortland  t  12000 
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An  Appreciation 


Edward  Tasker  Howard,  one  of  the  most  upright, 
most  kindly,  most  loyal*  men  I  have  ever  known, 
dropped  off  into  his  final  sleep  while  sitting  on  the 
porch  of  his  daughter’s  home  at  New  Canaan,  Conn., 
on  Tuesday,  August  6.  He  died  as  he  had  lived — 
at  peace  with  all  the  world. 

The  L,  E.  Waterman  Co.  owed  him  a  debt  of 
gratitude  in  his  lifetime,  which  his  death  will  not 
efface  from  our  hearts.  It  was  he,  with  his  clear 
business  vision,  who  first  saw  the  opportunity  to 
spread  the  fame  of  the  Waterman  Ideal  Fountain 
Pen,  through  the  power  of  publicity. 

When  Lewis  E.  Waterman,  the  inventor,  and 
E.  T.  Howard,  advertising  man,  first  met,  it  was 
character  meeting  character,  manhood  meeting  man¬ 
hood.  They  were  both  men  of  the  old-fashioned 
school  of  integrity.  They  liked  each  other  from  the 
start. 

When  Mr.  Howard  suggested  advertising  to  Mr. 
Waterman,  more  than  35  years  ago,  the  latter  said, 
“I  cannot  afford  to  advertise;  I  haven’t  the  money.” 
Whereupon  our  good  friend,  Mr.  Howard,  said,  “I 
believe  your  pen  is  a  great  invention,  and  that  as  soon 
as  the  people  know  what  it  is  and  what  it  will  do 
they  will  buy  it.  I  think  you  should  advertise  it. 
Therefore  I  am  willing  to  back  you  up  with  the 
money  necessary  to  start  a  modest  advertising  cam¬ 
paign.  . 

Here  was  a  friend  indeed,  who  came  to  the  rescue 
of  a  small,  struggling  business,  who  was  willing  to 
give  it  a  push  out  of  a  little  workshop,  where  pens 
were  made  by  hand,  into  the  broad  light  of  publicity 
where  it  was  introduced  to  hundreds  of  thousands 
of  people  in  that  frank,  direct  way  that  was  always 
characteristic  of  Mr.  Howard.  He  could  not  have 
misrepresented,  if  he  had  tried.  He  reverenced 
Truth. 

It  was  not  easy  sailing  to  put  the  Waterman  busi¬ 
ness  on  a  solid  footing.  The  business  outgrew  its 
resources  and  its  ability  to  manufacture  pens  fast 
enough,  as  the  result  of  Mr.  Howard’s  advertising 
plan.  There  was  great  need  of  money,  which  was 
easily  obtainable  if  the  Waterman’s  had  been  willing 
to  sell  their  birthright;  in  other  words,  to  surrender 
control  of  the  business. 

Good  friend,  E.  T.  Howard,  always  considering 
the  interests  of  his  friends,  came  to  the  rescue  again; 
a  company  was  organized  with  a  capitalization  of 
$25,000 — himself  and  friends  taking  some  of  the 
stock.  That  was  the  beginning  of  the  end  of  finan¬ 
cial  strain.  The  business  grew  faster  in  volume  than 


the  appropriation  for  advertising  ^  grew.  Mr. 
Howard  was  always  keener  about  seeing  the  busi¬ 
ness  prosper  than  he  was  to  increase  his  commissions 
by  urging  the  investment  of  more  money  in  adver¬ 
tising. 

From  the  time  he  started  the  L.  E.  Waterman  Co. 
business  on  the  road  to  success  until  his  death  Mr. 
Howard  watched  it  as  carefully  as  if  it  was  his  very 
own.  No  man  in  the  company  (he  was  a  director 
from  the  start)  could  possibly  be  more  faithful  or 
more  interested  or  more  proud  of  our  steady  climb 
to  success. 

He  regarded  the  business  as  his  Baby — and,  there¬ 
fore,  gave  it  attention,  devotion  and  care.  He  was 
always  on  the  firing  line — a  true-blue  friend  and 
counselor  and  helper. 

It  is  nothing  for  us  to  boast  about  that  the  L.  E. 
Waterman  Co.  stood  as  loyally  by  Mr.  Howard  as 
he  stood  by  us,  but  when  we  consider  the  frequency 
with  which  business  houses  change  their  advertising 
agencies  we  are  glad  that  we  never  even  thought, 
for  one  moment,  of  transferring  our  account.  We 
never  forgot  the  early  years  of  Air.  Howard’s  stead¬ 
fast  devotion  to  our  interests,  during  which  time  his 
commissions  were  small  because  our  investment  in 
advertising  was  not  large.  When,  however,  our  ac¬ 
count  grew  to  pretty  large  proportions,  we  felt  that 
he  was  entitled  to  continue  to  place  it,  and  to  make 
the  commissions  paid  by  publishers.  It  meant  re- 
turrving  loyalty  for  loyalty,  that’s  all. 

Mr.  Howard  lived  a  clean,  simple,  useful  life,  and 
because  he  did,  he  lived  several  years  beyond  the 
time  allotted  to  man — three  score  and  ten.  He  was 
a  very  genuine.  God-fearing  man.  He  was  devoted 
to  his  family  and  loyal  to  his  friends.  He  has  now 
gone  over  the  border  to  meet  the  friends  w’ho  went 
over  ahead  of  him.  They  will  be  as  glad  to  greet 
him  as  we  are  sorry  to  lose  him. 

I  am  glad  to  pay  this  humble  tribute  to  my  friend, 
who  was  also  the  friend  of  every  one  of  us  associated 
with  the  L.  E.  Waterman  Co. 

I  am  glad  also  to  pay  tribute  to  an  Advertising 
Alan,  whose  lifework  will  be  a  lasting  honor  to  the 
Profession  he  loved.  He  dignified  Advertising,  the 
great  Messenger  of  Business. 


President,  L.  E.  Waterman  Co. 

New  York,  Aug.  14,  1918. 
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OREGOxMANS  CONSIDER 
WAR  TIME  PROBLEMS 


Will  Do  Ever>Uiin(j  Possible  to  Save 
White  Paper  and  Aid  in  Liberty 
Loan  Campaign — C.  E.  Ingalls 
Elerted  President 

(By  Tsli-srapb  to  The  Editob  and  PrBUgiiEE) 

Makshfiesj).  Ore.,  August  11. — Means 
of  meeting  war  time  problems  formed 
the  basis  of  discussion  by  the  Oregon 
State  Kditorial  Association,  which 
closed  its  annual  three-day  session  here 
to-night.  The  editors  pledged  'them¬ 
selves  to  do  everything  po.ssible  tio 
save  white  paper  plans  for  cooperation 
in  the  forthcoming  fourth  Liberty 
Ixtan  campaign  were  left  in  the  hands 
of  a  committee  con.sisting  of  Elbert 
IJede,  of  Cottage  Grove,  J.  E.  Shelton, 
of  Eugene,  J.  C.  Dimm,  of  Oregon  City, 
E.  B.  Aldrich,  of  Pendleton  and  Fred 
Baker  of  Tillamook.  Although  the 
editors  spent  considerable  time  in  a  tour 
of  Coosl)ay  with  special  attention  paid 
to  in.spection  of  shipyards  and  spruce 
camps,  an  unu.sually  attractive  formal 
program  was  carried  out.  The  editors 
were  particularly  interested  in  the 
pro<luction  of  airplane  spruce,  which  is 
confined  to  Oregon  and  Washington, 
and  Major  B.  A.  Mills  of  the  Spruce 
Production  Division  told  the  conven¬ 
tion  that  the  press  had  been  helpful  by 
its  coiiiH'ration  in  increa.sing  the  out¬ 
put  to  its  present  gigantic  total. 

The.se  officers  were  elected  to  serve 
one  year;  Pre.sident,  C.  E.  Ingalls, 
hklkar  McDaniel,  North  Bend  Harbor; 
Corvallis  Gazette-Times;  Vice-President, 
Secretary  and  Tn-asurer,  Lloyd  Kiches, 
Oregon  City  Enterpri.se;  Executive 
Committeemen,  Bruce  Denni.s,  I.Agrande 


Observer,  and  E.  L.  Scott,  Roest  Grove 
News-Times. 


BINGHAM  CHANGING 
HIS  FORCES 


Louisville  Courier-Journal  Men  Shifted 
Include  Platt,  Perry,  Pierce,  and 
Reinhart — John  B.  Wintersmith, 
Veteran  Treasurer,  Retires 

I.iori8viLbE,  Ky.,  August  16. — A  num- 
l)er  of  changes  in  the  business  depart¬ 
ment  and  editorial  organization  have 
been  announced  by  the  Louisville 
Courier- Journal  since  Judge  Robert 
Worth  Bingham,  new  owner  of  the 
paper,  assumed  charge. 

John  B.  Wintersmith,  treasurer  of  the 
Courier-Journal  company  for  twenty-six 
years,  has  resigned.  His  successor  has 
not  been  named. 

In  the  editorial  department  Bralnard 
Platt,  former  city  editor,  is  made  night 
editor. 

Claud  W.  Perry,  formerly  Sunday  edi¬ 
tor,  is  now  city  editor. 

Walter  Haldeman  Pierce  has  resigned 
as  sports  editor,  being  succeeded  by 
Charles  Reinhart,  formerly  assistant 
State  editor. 


Frank  E.  Howe  Is  Ill 
Montteijbr,  Vt.,  August  10. — Frank 
E.  Howe,  editor  of  the  Bennington 
Banner  and  candidato  for  the  Gover¬ 
norship  of  Vermont,  is  in  the  Heaton 
Hosi)itaI  here.  He  w'cs  taken  ill  while 
on  a  train  en  rout-j  here.  Overwork 
is  believed  to  be  the  trouble. 


The  people  who  influence  you  are 
IK'ople  who  bc-lieve  in  you. — Drummond. 


PHILADELPHIA 

FIRST 


in  Display  Advertising  Gains  for 

JULY 

195  Columns 


the  largest  increase  of 
any  Philadelphia  news¬ 
paper.  The  Press  still 
leads  all  other  Philadel¬ 
phia  morning  papers  with 
the  largest  gain  for  seven 
months  of  191 8,  the  total 
being  956  columns. 

The  Wise  Advertiser  is  Keeping  His  Eye 
on  “The  Press” 

GILMAN  &  NICOLL 

1103  World  Building,  New  York  lOSO-Tribune  Building,  Chicago 


iearn  to 

linotD 

Afatsconstn 

In  Wisconsin  they  use  the  latest,  improved  machinery. 

They  make  a  business  of  fanning  that  makes  an  end  to 
“fallow.” 

The  farms  are  not  robbed,  for  Wisconsin  feeds  its  own 
stock  and  stocks  its  own  feed. 

By  actual  value  of  its  products  the  State  has  climbed 
to  eighth  place  in  manufacturing — a  wonderful  achieve¬ 
ment,  due  to  making  quality  an  ideal. 

People  who  jiroduce  world  leaders  naturally  have  the 
price  and  the  discrimination. 

If  you  have  the  goods  for  one  reason  or  another. —  tell 
your  story  in  the  daily  newsjiapers  that  cover  the  State 
from  one  end  to  the  other — let  the  peo])le  of  Wisconsin 
knoxe! 

I 

Mr.  Wisconsin  and  family  are  well  worth  cultivating 
and  somebody  is  certainly  selling  them  lots  of  goods. 


Rate  for 

Circulation 

5J100  lines 

Beloit  News  (E) . 

6,274 

.02 

Eau  Clair  Leader-Telegram  (MAEASj... 

8.338 

.027 

Fond  du  Lac  Commonwealth  (E) . 

5.592 

.02 

Green  Bay  Press  Gazette  (E) . 

10,096 

.02 

JanesTille  Gazette  (E) . .' . 

7,540 

13,307 

.0214 

La  Cross  Tribune-Leader  Press  (E&S) . . . 

.03 

Madison,  Wisconsin,  State  Journal  (E) . . . 

13,711 

10,531 

.03 

Madison,  Wisconsin,  State  Journal  (S) . . . 

.03 

Milwaukee  Evening  Wisconsin  (E) . 

39,898 

.06 

Milwaukee  Journal  (E) . 

116,607 

.14 

Milwaukee  Journal  (S) . 

99,154 

.14 

Milwaukee  Leader  (E) . 

35,741 

.07 

Milwaukee  Sentinel  (M&E) . 

81,616 

.11 

Milwaukee  Sentinel  (S) . 

72,780 

.11 

Oshkosh  Northwestern  (E) . 

13,486 

.03 

Racine  Journal  News  (E) . 

7,415 

.02143 

Racine  Tlmes-Call  (E) . 

6,255 

.0175 

Sheboygan  Press  (E) . 

5,714 

.0143 

Superior  Telegram  (E) . 

Government  Statements,  April  1st,  1918. 

15,095 

.035 

A  beautiful  rolling  country 

,  with  hundreds  of 

little  lakes  and  springs  famous  for  salubrious 
waters  ;  a  sort  of  arcadia. 
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MAKERS  OF 

FINE 

PRINTING 

INKS 

AND 

NEWS 

INK 

We  Manufacture  Our 
Own  Carbon  Black 

AND 

Are  In  Close  Proxim¬ 
ity  To  Our  Oil  Supply 


HOME  OFFICE: 
CINCINNATI 
OHIO 


EA  TERN  DIVISION 
OFFICE 

57  GREENT  ST. 
NEW  YORK 


FACTORY 

JERSEY  CITY,  N.  J. 


BR  NCHES: 
BA  TIMORE 
PHILADELPHIA 
BOSTON 


AMI  INI-  DYILS 
AND  VAKNISHi;S 


THE  AULT  &:  WIBORG  COMPANY 

CINCINNATI 


THE  AULT  & 
WIBORG  CO. 
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W.  H.  JOHNSON  STARTS 
OWN  BUSINESS 

The  American  Newspaper  Service  Orj^an- 
izeil  to  Furnish  Features  to  Meet 
Present  (Conditions-  (Claims 
Strong  Financial  Backing 

William  H.  Johnson,  who  for  ten 
y<'ars  was  an  executive  with  the  Hoarst 
ocKanization,  has  orRanized  the  Ameri¬ 
can  Xewsi»ap<T  Service,  with  ofhces  at 
225  Fifth  Avenue.  Mr.  Johnson,  until 
June  1,  was  general  manager  of  the 
International  Feature  Service.  At  that 
time  th<‘  I.  F.  S.  was  combined  with  the 
.Vew.s|»ap«*r  Feature  Service  and  the 
King  Feature  Service. 

Mr.  Johnson  says  the  American  Xews-» 
pat>er  Service  starts  with  the  backing 
of  large  financial  intere.sts  and  that  it 
will  offer  to  Amerit-an  newspaiiers  an 
excellent  but  economical  s<-rvice,  design- 
isl  to  meet  prt‘s«*nt  conditions. 

Previou.s  to  his  becoming  general 
manager  of  the  International  Feature 
Servic'e,  Mr.  Johnson  .served  as  adver¬ 
tising  manager  of  the  Hearst  Sunday 
Magiizinc;  publisher  of  the  Boston 
.Vmerican,  and  as  business  manager  of 
H<ar.sfs  Magazine.  He  began  work  on 
the  Pushing  (.X.  Y.)  Journal,  and  after 
live  years  went  West  and  worked  on 
the  advertising  staffs  of  the  Columbus 
(O.)  Citizen  and  the  I>etroit  Journal. 
In  1904  he  came  back  to  Xew  York  as 
office  manager  of  the  C.  E.  Sherin  Ad- 
verti.sing  Agency  and  had  direct 
charge  of  a  number  of  national  ac¬ 
counts.  Then  he  went  to  the  Paclflo 
t.^oa-st  a.s  general  manager  of  the  Per¬ 
kins  newspapers  in  the  State  of  Wash¬ 
ington.  but  the  East  soon  called  him 
l>ack.  and  he  returned  to  be  connected 
with  the  S.  C.  Beckwith  Special  Agency. 
From  there  he  went  with  the  Hearst  or¬ 
ganization. 

Ru'>>ian  Falilor  Punished 
('i.BVEiAND,  August  14. — The  Robitnyk 
Publi.shing  Company,  publisher  of  a 
Ku.s.sian  daily  newspaper  here,  have  been 
fined  $250  and  co.sts  by  Federal  Judge 
Westenhaver  for  an  alleged  violation  of 
the  Espionage  act,  Paul  H.  Ladim,  city 
editor,  and  Walter  Sawazyn,  managing 
c-ditor,  were  each  sent  to  the  workhouse 
for  thirty  days  by  the  same  Justice.  Ac¬ 
cording  to  the  Federal  authorities,  the 
newspap<*r  carried  an  article  in  May  re¬ 
questing  all  men  to  stop  work.  The 
editors  denied  that  the  article  w;;8  pub¬ 
lished  with  their  consent. 

Former  I.gmpoon  Editor  Killed 
Si*RiN(jnELD,  111.,  August  14. — Lieuten. 
ant  Elmer  E.  Hagler  of  Springfield,  who 
was  editor  of  the  Crimson  and  Lampoon 
during  his  senior  year  at  Harvard  col¬ 
lege,  was  named  In  a  recent  casualty 
list  as  dead  from  wounds  in  France. 
He  graduated  from  Harvard  with  the 
cla.ss  of  1916. 

New  Men  on  Oregonian  SulT 
P(»im,AND,  Ore.,  August  14. — Elverett 
Marion  has  left  the  San  Diego  Union 
to  join  the  copy  desk  of  the  Portland 
Oregonian.  W.  C.  Parry,  until  recently 
editor  of  the  Junction  City  (Ore.)  Time^ 
has  joined  the  local  .staff  of  the  .same 


Krebb  Enlists  in  the  Navy 
St.  I>u:i8,  Mo.,  August  14. — Roland 
Krebs,  a  copy  reader  on  the  Republ’ft, 
has  enlisted  In  the  navy  as  an  appren¬ 
tice  seaman,  and  has  been  sent  to  Mate 
Island,  Cal.,  for  training. 


EVEN  STRESS  OF  WAR 
FAILS  TO  HOLD  UP 
ELIAS’  PROGRESS 


.Tuliiis  Salter  Elias,  President  of  the 
Publi.shing  House  of  Odhams,  Ltd.,  Lon¬ 
don,  though  still  a  young  man,  has 
proved  him.self  progressive  and  efficient. 

In  a  remarkably  short  time  he  has 
converted  a  comparatively  small  print¬ 
ing  house  into  one  of  Britain’s  fore¬ 
most  publishing  establishments.  While 
busily  engaged  on  building  1,500,000  cir¬ 
culation  for  "John  Bull”  and  incident- 
ly  running  a  large  printing  plant,  Mr, 
Elias  founded  the  “Passing  Show”  a 
popular  illustrated  weekly  which  im¬ 
mediately  achieved  success.  Acquisition 
o'  several  other  publications  followed 
rapidly.  Then  came  the  war,  but  even 
this  did  not  stem  his  activities,  he 
bought  the  ‘Kinematograph  Weekly” 
the  leading  paper  in  this  important  in¬ 
dustry.  A  German  bomb  wrecked  a 
part  of  the  premises  in  which  he  had 
just  moved,  but  while  the  firemen  were 
still  playing  on  the  smoking  ruins  he 
obtained  new  premises  in  which  to 
"carry  on.”  A  few  weeks  later  -he  a.s- 
tonished  the  publi.shing  world  by  pur¬ 
chasing  the  National  News  a  Sunday 
paper  of  a  few  year's  growth. 

Flubhing  to  Honor  Newspaper  Man 

Fli-shino,  N.  Y..  August  15. — Cor¬ 
poral  William  A.  Leonard,  former  city 
editor  of  the  Flushing  Daily  Times, 
will  have  a  monument  to  his  memory, 
a  committee  having  been  formed  for 
that  purpose  and  subscriptions  started. 
Leonard  was  a  member  of  the  107th  In¬ 
fantry  and  was  killed  in  action  in 
France  on  July  17.  He  had  volunteered 
to  help  repair  a  railroad,  and  was  cut 
down  by  machine-gun  fire.  Memorial 
services  for  the  young  man  were  held 
in  St.  Andrew's  Church  last  Sunday 
morning,  the  Rev.  Edward  J.  McGold- 
rick,  the  pa.stor,  being  the  celebrant. 

Has  Reason  to  Be  Proud  of  Its  Record 

Ei/fiN,  HI.,  August  14. — ^Among  the 
.smaller  dailies,  the  Elgin  Daily  Courier 
has  a  war  record  of  which  it  is  very 
proud.  Of  its  thirty-three  men  employ¬ 
ed  at  the  outbreak  of  the  war,  fifteen,  or 
nearly  one-half,  are  now  In  service. 
Two  of  this  number  are  officers.  First 
IJeut,  Edward  J.  McOsker,  at  Camp 
Shelby,  and  Second  Lieut.  James  W. 
Sumner,  at  Camp  Perry.  The  entire  ad¬ 
vertising  department  was  taken.  Every 
one  of  the  male  employees,  with  the  ex¬ 
ception  of  the  janitor,  will  register  un¬ 
der  the  amended  draft  bill. 


KeeptheHome 
Fires  Burning 
in  New  Jersey 

It  doesn’t  matter  what  you  make  or 
sell — 

It  doesn’t  matter  whether  or  not  you 
can  get  materials  aplenty  to  manufac¬ 
ture — 

It  isn’t  so  tremendously  important  that 
transportation  facilities  limit  your  pres¬ 
ent  distribution — 

The  question  is — have  you  a  property, 
or  a  product,  or  a  name  that’s  .worth 
protecting  and  preserving? 

If  you  have,  are  you  going  to  be  a  busi¬ 
ness  sFacker  and  lay  down  while  shot 
and  shell  are  being  fired  into  your  busi¬ 
ness? — or  are  you  going  to  keep  up  such 
a  barrage  that  not  even  the  most  for¬ 
midable  opposition  or  obstacle  will  put 
you  out  of  the  fight,  so  that  after  the 
smoke  of  battle  clears  your  name  will 
blazen  from  the  ramparts — your  prop¬ 
erty  intact — and  you  in  a  position  to 
profit  by  the  big  boom  that’s  sure  to  fol¬ 
low,  the  present  conflict. 

Keep  Your  Trade-Mark  Alive 
Through  These  Excellent 
New  Jersey  Newspapers: 


Paper  rircalation.  Kate  5,(100  lines 

Asbnry  Park  Press  (E) .  7436  .0207 

AtlaaUe  City  Press  (M)  Union  (E) .  13,135  .0350 

Camden  Conrier  (E) .  11400  .025 

Elizabetb  Journal  (E)  (A.B.C.) .  16430  .0318 

Uaekensack  Record  .  5472  4178 

Newark  Sunday  Call  (S) .  51,981  .11 

Newark  Star-Eagle  (E) .  53,913  .10 

Morristown  Record  (E) .  3,925  .0107 

Passaic  Herald  (E) .  6,614  .015 

Passaic  News  (E) .  7,627  .0215 

Paterson  Call  (M) . 18424  .0821 

Paterson  Press-Guardian  (E) .  11,107  .03 

Paterson  Sunday  Chronicle  (S) .  8434  .03 

Perth  Amboy  Evening  News  (E) .  7405  .018 

Plainfield  Courier-News  (E) .  7,427  .0215 

Union  Hill  (Weebawken)  Hudson  Dispatch  14,000  .02 

Theodore  S.  Fettinser  Advertieinc  Agency ,*314  Kinney  Building,  Newark,  N.  J. 
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The  New  York  WORLD 
Simplifies  Selling  in  NewY ork 

The  New  York  World  has  established  a  Merchandising  Department  which 
has  mapped  and  charted  Greater  New  York’s  populat  on  with  reference  to 
race  and  creed  and  buying  power,  and  routed  and  platted  New  York’s 
grocers,  druggists  and  other  distributors  of  advertised  products 

Every  effort  has  been  made  to  simplify  the  task  of  estimating  the  time  and 
number  of  salesmen  required  to  make  a  thorough  canvass  of  New  York  terri¬ 
tory,  the  a  count  of  advertising  necessary  to  secure  a  representative  distribu¬ 
tion  and  the  amount  and  character  of  selling  and  advertising  follow-up  needed 
to  make  the  preliminary  work  show  a  profit. 

The  World  has  divided  New  York’s  five  Boroughs  into  one  hundred  and 
twenty-three  villages,  or  buying  communities,  each  carefully  analyzed,  and 
charted,  and  made  easy  to  work  intensively,  or  hastily,  or  not  at  all — accord¬ 
ing  to  the  class  of  trade  you  wish  to  solicit. 

New  York  has  one-tenth  the  p3pulation  of  the  United  States  within  a  radius 
of  one  hundred  miles. 

But  New  York  has  been  a  mystery  to  many.  Its  miles  of  streets,  millions  of 
population,  and  tens  of  thousands  of  stores  make  its  conquest  seem  more 
difficult  than  is  rea  ly  the  case. 

Only  method  and  careful  planning  are  needed  to  make  New  York  a  less 
d  fficult  market  than  any  other  territory  containing  ten  millions  of  people. 

New  York  needs  merchandise,  needs  it  badly.  If  you  have  a  good  article 
and  a  repeater^  you  can  sell  it  in  New  York,  now,  this  Fall,  and  this  Winter, 
and  establish  a  trade-mark  many  limes  more  easily  han  in  normal  times  and 
at  much  less  cost.  If  your  output  is  curtailed  and  you  cannot  devote  yourself 
to  maximum  production,  why  not  focus  on  intrenching  your  trade-mark  in 
the  First  City? 

May  we  make  a  brief  investigation  of  what  New  York  offers  without 
obligating  you  in  any  way? 

The  New  York  WORLD’S 

Merchandising  Department 
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N.  Y.  AD  MANAGERS 
ELECT  OFFICERS 


Drpartment  Heads  of  Daily  Newspapers 

Perfect  Orftanizalion  Harry  \hern 
Will  Head  Loral  as  Well  as 
National  Association 

The  Daily  Newspaper  Advertising: 
Managers  Association  of  New  York  city 
is  now  an  established  fact,  a  iwrmanent 
orKanization  liavinj?  been  affected  on 
Wednesday  afternoon.  At  that  time  nine 
representative  advertising  managers  of 
the  greater  city  met  at  lielmonico's, 
adopted  a  constitution  and  by-laws, 
elected  permanent  .officers,  and  starte<l 
«>n  their  way  as  an  official  t)ody. 

The  organizjition  starts  its  career  with 
the  election  of  a  strong  body  of  officers, 
lomtKiscd  of  the  following: 

Harry  Ahern,  of  the  Kvening  Po.st, 
president. 

William  McK.  IlarlKiur,  of  the  Glot>e, 
vice-president. 

Fred  Trimm,  of  the  Kvening  Journal, 
secretary  and  treasurer. 

Mr.^  Ahern  is  also  pre.sident  of  the 
national  body  recently  organized  at  Chi¬ 
cago,  and  the  present  local  a.ssoclation 
is  due  in  no  small  part  to  his  efforts. 
The  above-named  officens,  with  the  fol¬ 
lowing,  comiKise  the  executive  commit¬ 
tee:  Benjamin  Butterworth,  of  the 

Times;  William  F.  Heynold.s,  of  the 
Brooklyn  Standard-l'nion;  U.  H.  Cor¬ 
nell.  of  the  World,  and  J.  M.  Boyle,  of 
the  Telegram. 

Two  committees  of  two  members  each 
were  appointed.  The  fir.st,  consisting  of 
Mr.  Cornell  and  “Hal"  blnk,  of  the 
Herald,  will  prepare  and  present  to  the 
next  meeting  a  set  of  resolutions  out¬ 
lining  the  standards  of  practice  of  the 
profe.s.sion :  while  the  second,  composed 
of  Me.ssrs.  Barliour  and  Reynolds,  are  a 
••ommittee  on  advertising  promotion. 

The  a.ssoclation  decided  to  invite  to 
each  meeting  different  publishers,  for  a 
general  di.si-u.ssion  of  the  newspaper 
buslnes.s.  so  that  the  advertising  man¬ 
agers  and  the  publi.sher.s’  a.ssociations 
may  be  brought  into  clo.ser  relations  one 
with  the  other,  in  order  that  there  may 
be  better  cooperation  for  the  general 
good  of  the  newspaper  busines.s. 

The  New  York  organization  will  ac¬ 
cept  as  memliers  two  men  from  each 
daily  newspaper  within  a  radius  of  fifty 
miles  of  New  York  City  Hall,  or  the 
metropolitan  di.strict.  One  must  be  the 
adverti.sing  manager;  the  other  may  be 
either  the  assistant  or  the  foreign  ad¬ 
vertising  manager.  The  next  meeting 
will  lie  held  at  Delmonico’s  on  Wednes¬ 
day,  Augu.st  28. 


Doing  Things  in  Salisbury 
Sausbi  ry,  N.C.,  August  12. — The  Eve¬ 
ning  Ro.st  has  taken  over  the  entire 
building,  in  which  it  has  been  locateil 
rnd  has  arranged  the  plant  to  a  decide*! 
iHineflt  and  convenience.  The 
news  and  editorial  rooms  are  on  the 
second  floor  front,  and  additional  stoi- 
age  rooms  have  been  added  on  the  same 
floor.  A  new  model  fourteen  Linotype 
Is  l»*ing  Installed  to  take  care  of  in- 
creasi'd  bu.siness  and  keep  the  Post  key¬ 
ed  up  to  its  utmo.st  war  time  efficiency. 
The  Po.st  has  been  dubbed  the  “Hottest" 
all-Amerioan  new.spaper  in  the  Ta? 
Heel  State. 


Negro  Editors'  Convention 
Atimntic  City,  N.  J..  August  16. — The 
annual  meeting  of  the  National  Negro 
Press  As.sooiation  will  be  held  here  in 
connection  with  the  convention  of  th*j 
National  Negro  Business  League,  Au¬ 
gust  21-23. 


Fargo  Courier-News  Changes 
Farix),  N.  D.,  August  16. — The  Cou¬ 
rier-News  .staff  ha.s  been  reorganized, 
with  Frank  H.  Ward,  former  Ohio 
newspaper  man,  as  managring  editor; 
Frank  O.  Ostman,  city  editor;  Mi.ss 
Fanny  Clapp,  society  editor;  Charles 
Hodge,  sjiorting  editor,  and  Sam  Hais- 
lett,  telegraph  editor.  Miss  Beulah 
.\midon.  daughter  of  United  States 
Judge  C.  F.  Amidon,  of  Fargo,  formerly 
suffrage  picket  at  the  White  Hou.se  and 
late  of  the  New  York  Herald  staff,  has 
lieen  added  at-  feature  writer.  Miss 
Irene  l>*imbacher,  former  reporter,  has 
gone  into  war  camp  community  ser¬ 
vice  at  West  Point.  Ky.,  a  new  canton¬ 
ment.  C.  P.  Brockway  will  write  a 
column  of  quips  and  je.sts,  and  Roy  I). 
Moore,  former  t'hicago  Business  man¬ 
ager  for  the  International  News  Service, 
will  1m*  gi'neral  manager. 

Masheii  Demurrer  Overruled 
The  demurrer  interposed  by  the  mem- 
lM‘rs  of  the  staff  of  the  Ma.sses  of  New 
York,  to  the  indictment  charging  them 
with  Aiolation  of  the  Rspionage  act,  has 
lM*en  overruled  by  Justice  Hand  of  the 
United  States  District  Court  in  New 
York.  The  alleged  violation  consisted  of 
the  publication  of  articles  and  poems 
and  cartoons  in  the  columns  of  the 
Ma.s.se.s.  The  Justice  finds  precedent  in 
the  main  is.suc  of  the  Masses  case  in 
the  ca.se  of  the  United  States  against 
Scott  Nearing.  He  also  finds  that  some 
of  the  charges  in  the  indictment  are 
vague,  and  as  to  these,  he  allows  the 
defendants  a  Nil  of  particulars.  He 
states  that  the  charges  as  made  justify 
a  pro.secution. 


(tapper  Staff  in  Conferenre 
Topkka,  Kan.,  .\ugust  10. — Men  repre- 
.'•enting  the  Capjier  publications  at  the 
various  offices  of  the  Capper  papers 
over  the  country  have  l>een  in  Topeka 
attending  the  annual  (inference  of 
Capper  advertising  men.  ‘Out-of-town 
men  attending  the  conference  are;  W. 
T.  Laing,  New  York;  James  C.  Feeley, 
James  Fletcher,  and  C.  C.  Oark,  (Chi¬ 
cago;  Clarence  Kldridge,  St.  I»uis;  R. 
W.  Mitchel,  A.  W.  Pinnel,  and  T.  W. 
Morse,  Kan.sas  City;  John  Fields  and 
Maurice  L.  Crowther,  Dklahom.T.  ('Uy; 
William  T.  Temple  and  .\llM*rt  G.  Kit- 
tell,  Omaha. 

Miners’  Paper  Will  Have  No  Ads 
iNUiANAPOi.is,  Ind.  Augu.st  I.*;. — The 
first  issue  of  the  United  Mine  Workers' 
Journal,  under  its  new  plan  of  publl- 
ca*'on.  will  Im?  that  of  August  15.  The 
paper,  which  is  the  official  publii-ation 
of  tte  L^nited  Mine  Workers  of  .Xmer- 
ic:i.  will  then  consist  of  twenty-four 
pages,  in.stead  of  thirty-two,  as  hereto¬ 
fore.  and  will  contain  no  advertising. 
Undfi  the  new  plan,  the  Journal  will 
have  a  circulation  of  approximately 
450,000.  It  will  be  sent  regularly  to 
every  memlx-r  of  the  organization.  It 
will  Im*  changed  from  a  weekly  to  a 
sf'iui-  monthly. 

Perley  Boone  Wins  at  Golf 
CiiicAiX),  August  15. — Perley  H.  Boone 
Increased  his  collection  of  War  Savings 
Stamps  by  winning  the  Drovens’  Jour¬ 
nal  prize,  with  a  low  gross  of  84,  in 
the  Press  Club’s  monthly  tournament 
at  Rldgemoor.  R.  J.  Jacobsen  shot  an 
82,  but,  as  he  had  won  the  prize  last 
month,  he  was  barred  under  the  rules, 
which  proved  a  Ijoon  to  Boone.  James 
C.  Green  won  low  net  prize,  with  66.  C. 
M.  Marston,  C.  La  Shon.se,  and  Basil 
Wyrlck  shared  the  Wilson  &  Co.  golf- 
balls  prize. 


Without  the  Airplane  the  Artilleryman  Shoots 
Blind 


Without  the  Daily  Newspaper  the  Advertiser 
Shoots  Blind 


He  Who  Scatters  His  Fire  All  Over  Wastes 
Huge  Quantities  of  Ammunition  auid  Gets 
Only  Chance  Results 


He  Who  i.ooks  Well  to  Where  the  Greatest  Centers  of 
Industries  and  Commerce  and  Agriculture  Are  Located  and 
Concentrates  His  Advertising  Fire  by  the  Daily  Newspapers 
of  That  Section  Makes  the  Biggest  Killing  in  Profits. 

Here  Is  the  Airplane  Map  of  the  Country 

ILLINOIS 

Showing  What  You  Wish  to  Know 


ILLINOIS 


J  First  in  farm  land  value — 
$3,905,321,075  (1910) 
First  in  packing  industry 
(for  many  years) 
Largest  grain  market  in  the  world 
(for  many  years) 

Largest  railroad  center  in  the  world 
(for  many  years) 

Most  centrally  located  for  water 
or  rail  transportation 
(since  the  world  began) 
Second  in  railroads— -1 1,878  miles 
(1910) 

Third  in  population  —  6,250,(XX) 
(1918) 

Third  in  manufacturers  values 
$1.919,277,(KK)  (1910) 

Third  in  coal  mines  and  pig  iron 
jiroduced  ( for  many 
years) 

Value  of  farm  and  dairy 
liroducts  —  about  $750,- 
000,000  (1917) 

Hank  deposits — 
$2,007,918,000  (1916) 
Automobiles 
400,000  (1918) 


Here  Is  the  Last  of  Dstily  Newspapers 
That  Will  Make  a  Barrage  For  You  to 
Get  a  Quick  and  Sure  Victim  of  Profits 

Shoot ! 

Paid  2^00 
Circulation  Lines 

Aurora  Beacon  News  (E) .  15^55  .04 

Bloomington  Pantagrapli  (.V) .  16,6S7  .085 

Chicago  American  (E) .  320,998  .42 

Chicago  Herald-Examiner  (.M) .  292,939  ..32 

Chicago  Herald-Examiner  (8) .  033,890  />3 

Chicago  Journal  (E) .  110,041  .24 

Chicago  Hally  News  (E) .  380,775  .43 

Chicago  Post  (E) .  56,477  225 

Chicago  Tribune  (M) .  307,798  JiO 

Chicago  Tribune  (S) .  000,111  .00 

Elgin  Courier  (E) .  7,857  .02 

Freeport  Journal-Standard  (E) .  0.170  .015 

Galesburg  Evening  Mail  (E) .  9,147  .015 

Moline  Dispatch  (E) .  10,147  .025 

Peoria  Star  (E) .  22,470  .045 

*Qnincy  Journal  (E) .  9,001  .02 

Hock  Island  Argus  (£) .  0,400  .015 

Springfleld  State  Register  (M) .  25,000  .035 

Sterling  Daily  Gazette  (E) .  5,195  .017 

Golvemment  Circulation  Statements  April  1,  1918. 
*PubIisher’s  Statement. 
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Why  Are  There  500  American 
Branch  Factories  in  Canada? 

Nearly  all  of  the  American  industries  with  branch  factories  in 
Canada  started  to  do  business  in  the  Dominion  in  a  limited  way. 

They  found  it  was  the  most  accessible  Country  in  the  world  for 
their  exportable  surplus;  that  there  was  rapid  all-rail  transportation 
and  prompt  settlements.  There  was  no  bar  in  language,  currency, 
or  business  practice. 

They  advertised  in  the  leading  dailies  of  Canada  and  their  busi¬ 
ness  grew  to  such  dimensions  that  they  found  it  profitable  to  estab¬ 
lish  branch  factories  to  supply  the  ever-increasing  Canadian  demand. 
In  some  cases  these  industrial  infants  have  so  thrived  that  they  rival 
the  parent  concerns.  They  have  outgrown  the  Canadian  field  and 
compete  in  the  export  markets  of  Europe,  Asia,  Africa  and  Australia. 

Other  American  firms  will  follow  them  after  the  war,  and  they 
Will  adopt  the  same  method.  They  will  start  by  advertising  their 
goods  in  Canada’s  best  daily  newspapers. 

Now  is  the  time  to  prepare  the  field.  The  Canadians  are  buying 
more  goods  in  the  United  States  than  ever  before.  They  have  money 
to  spend  and  imports  from  other  countries  are  curtailed  owing  to 
war  conditions. 

The  firms  establishing  trade  in  Canada  now  will  reap  rich 
rewards  in  the  near  future. 

Write  to  the  advertising  managers  of  any  of  Canada’s  leading 
dailies  for  information  about  Canada. 


PROVINCE  OF  ONTARIO 
Population  2.523^74 

Lines 


Circulation 

2,600 

=  10,000 

Circulation 

2,600 

=  10,000 

*Brantford  Courier  . 

. (E) 

6,093 

.016 

.01 

Toronto  Star  . . 

.  (S)  60,276 

.0660 

.0660 

*Galt  Reporter . 

. (E) 

3,964 

.0143 

.01 

Toronto  World  . 

(M)  41,214 

.096 

.06 

Gnelph  Mercury  . 

. (E) 

3,681 

J)128 

.0086 

Toronto  World  . . 

.  (S)  89,614 

.11 

.08 

Hamilton  Spectator . 

. (E) 

29,167 

.0660 

.06 

’Windsor  Record  . 

.  (E)  10,873 

.0276 

.0226 

*Hamllton  Herald . 

. (E) 

18,479 

.04 

.0360 

Kingston  British  Whig. . . . 

. (E) 

6,869 

.02 

.016 

PROVINCE  OF  QUEBEC 

London  AdTertlser . 

(MN&E) 

40,680 

.06 

.06 

Population  2,002,781 — English  897,892 

London  Free  Press . 

(MN&E) 

39,973 

.06 

.06 

French 

1,606,389 

Peterborough  Examiner  . . 

. (E) 

6,194 

.017 

.0128 

Lines 

*8amla  Canadian  Observer. .  . .  (E) 

2,400 

.0172 

.0107 

Circulation 

2,600 

=  10,000 

Stratford  Herald . 

. (E) 

3,019 

.01 

.0071 

Montreal  Gazette  (2c-$6  yr.) . . . 

(M)  84,294 

.0726 

.06 

St  Thomas  Tlmes-Journal 

. (E) 

9,000 

.026 

.0176 

Montreal  La  Presse . . 

.(E)  164,906 

.12 

.10 

St  Catharines  Standard... 

. (E) 

7,943 

.026 

.016 

Montreal  Le  Devoir  (2c>$6  yr.) . 

.(E)  20,887 

.06 

.04 

Toronto  Globe . 

. (M) 

83,302 

.12 

.09 

Montreal  Star . 

.(E)  110,820 

.12 

.1060 

^Toronto  News  . 

. (E) 

49,000 

.06 

.06 

Quebec  Le  Soleil . 

.(E)  36,276 

.06 

.06 

Toronto  Star  . 

. (E) 

78,709 

.11 

.0860 

Sherbrooke  Record  . 

.  (E)  10,274 

.03 

.0260 

*Publi8her’8  statement,  March  Slst,  1918. 

Other  ratings,  A.  B.  C.  net  circulation  statements  for  6  muntlis’  period  ending  March  31,  1918. 


T 


Editor  Publisher  for  August  17,  1918 


WIPE  OUT”SPECIAL 
POSITION”  EVIL 

(('otiliniicrl  fri)in  pane  12) 
the  top  of  the  pafie  than  the  lar^.e.  The 
large  advertisement  does  not  need  read¬ 
ing  matter  position  for  conspicuousness, 
and  the  small  ones  in  no  way  detract 
from  it.  The  advantage  is  constantly  in 
favor  of  the  larger  advertisement,  no 
matter  what  its  relative  location,  be- 
••ausi-  its  dominant  of  size  and  its  op- 
IM)rtunity  for  display  easily  off'-'et  the 
n»ere  location  advantage  of  the  small 
advert  i.m'ment. 

It  is  in  recognition  of  this  principle 
that  very  few  scientific  advertisers  are 
willing  to  pay  extra-iK)sition  charges  for 
large  copy.  They  figure  that  special 
fHi.sition  is  not  worth  what  it  co.sts,  so 
they  insi.st  upon  it  only  when  they  can 
demand  it  as  a  gratuity.  Some  of  the 
most  exacting  national  advertisers  in 
p<isition  mattcr.s,  u.scrs  of  larg"  copy, 
have  learned  by  experience  that  many 
papers  that  are  rigid  on  rates  and  other 
terms  can  lie  clubls-d  into  guaranteeing 
a  position  without  an  extra  charge.  A 
few  of  them  really  regard  sp«?cial  po¬ 
sition  as  important  enough  to  discrim¬ 
inate  in  favor  of  papers  of  le.sser  intrin¬ 
sic  value  otherwi.se,  who  will  give  po¬ 
sition  free.  The.<»e  cases  are  rather  rare 
As  a  broad  rule,  an  advertiser  u.sing 
large  copy  will  8<acrifice  very  little  in 
quantity  and  quality  circulation  value 
as  lietween  competing  papers  to  get  po¬ 


sition  free;  which  shows  that  despite 
their  aggressiveness  they  do  not  place 
a  very  high  value  on  position. 

Conspiruousness  Kssential 
Users  of  small  copy  buy  oositions 
more  frequently  because  they  rre  not 
able  to  obtain  it  as  a  gift  very  often, 
and  because  it  is  e.s.sential  for  profitable 
results  that  the  larger  advertisements 
in  the  pajier  do  not  have  both  .size  and 
location  advantages  over  it.  Th.e  chief 
virtue  of  “top  of  column  next  to  read¬ 
ing,”  or  “first  following  and  next  to 
reading  matter,”  does  not  lie  ess.jntially 
in  proximity  to  reading  matter,  but  in 
that  it  obviates  being  entirely  dominated 
and  bulled  by  large  adverti.sement.s.  An 
advertiser  buying  full  po.sition  is  not 
primarily  concerned  with  the  readers 
who  will  be  induced  to  read  his  adver¬ 
tisement  because  of  the  particular  item 
which  qualifies  his  adverti.semcnt,  but 
in  all  the  readers  who  read  that  page. 
He  wants  con.spicuou.sness  on  the  page. 
Kull  position  practically  guarantees  that. 
If  small  advertisers  could  rely  upon  al¬ 
ways  being  placed  out-side  of  and  above 
the  mass  of  large  adverti.sing  on  the 
page  they  would  be  indifferent  to  the 
technicalities  of  “top  of  column.”  “first 
following,”  and  "next  to  reading  mat¬ 
ter.” 

Medical  Advertising 
Advertisers  placing  medical  copy  are 
buying  .special  po.sition,  paying  the  price 
asked  for  it  without  more  than  p-’rfunc- 
(Conlinucd  on  pope  25) 
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Do  You  Know 

The  San  Francisco  Daily  News? 

1  he  record  of  growth  is  extraordinary.  Remembering  that 
97%  of  The  Daily  News  circulation  is  within  the  city  of 
San  Francisco  and  its  suburbs,  please  note  these  figures  of 
circulation,  given  in  The  Daily  News’  sworn  reports  to  the 
government  for  the  last  eight  semi-annual  periods: 

Oct.  1,  1914 . 33,572  Oct.  1,  1916 . 53,096 

AprU  1,  1915 . 42,653  April  1,  1917 . 52,630 

Oct.  1,  1915 _  46,168  Oct.  1,  1917 . 53,073 

April  1,  1916 . 47,814  April  1,  1918 . 55,063 

For  the  first  six  months  of  I9l8,  the  absolute  net  paid 
daily  average  circulation  of  The  Daily  News  was.  .  57,358 

In  the  period  covered,  only  one  other  of  the  five  San 
Francisco  daily  newspapers  showed  a  circulation  gain,  and 
this  was  less  than  one-fourth  the  gain  shown  by  The  Daily 
News.  Three  of  the  papers  showed  losses,  including  both 
afternoon  competitors  of  The  Daily  News. 

The  Daily  News  offers  no  premiums  to  subscribers,  nor 
other  similar  inducements. 

In  advertising  The  Daily  News  has  shown  corresponding 
gains. 

In  1914,  The  Daily  News  printed  1,341,438  agate  lines 
of  advertising. 

In  1915,  it  printed  1,800,414  lines  of  advertising,  a 
gain  over  the  year  1 9 1 4  of . 34.2% 

In  I9l6,  it  printed  2,073,344  lines  of  advertising,  a  gain 
over  the  year  I9l5  of . 15.1% 

In  1917,  it  printed  2,268,280  lines  of  advertising,  a  gain 
over  the  year  1916  of . 9.4% 

In  the  first  six  months  of  1918,  it  printed  1,224,058 
lines  of  advertising,  a  gain  over  the  corresponding  period 
in  1917  of .  . 6.7% 

The  San  Francisco  field  cannot  be  covered  by  ANY 
advertiser  without 

THE  DAILY  NEWS 

340  Ninth  Street  San  Francisco,  California 


Indiana’s  contribution 
of  fighting  men  up  to 
lane  30  includes  43,000 
drafted  into  the  National 
Army!  Indiana  flational 
Guard,  now  in  Federal 
Service — 10,416;  enlisted 
in  the  Army — 25,621;  en¬ 
listed  in  the  Navy  — 
7,139;  enlisted  in  the 
Marine  Corps  —  2,400;  a 
total  of  88,576  men,  or 
over  3  per  cent,  of  her 
population. 


INDIANA  GIVES 
BIGGEST  RATIO  : 
TO  FIGHT  HUN 

Has  Contributed  to  Army  and 
Navy  88,500  Men  in  First 
Fifteen  Months  of 
the  War. 

with  the  steady  stream  of  voluntary 
enllstmenti,  which  has  been  greater 
than  in  any  other  state  In  proportion 
to  populaUon,  Hoosierdom  has  done 
more  than  her  regular  share  to  stamp 
out  autocracy. 

The  oIBcIa!  figures  cbmptted  yester¬ 
day  In  the  army,  navy  qjid  marine  corps 


A  Splendid  War  Record 

The  patriotic  spirit  of  Indiana  is  best  reflected  in  the  figures  show¬ 
ing  the  thousands  of  her  citizens  who  have  enlisted  in  the  cause  of 
world  freedom  against  German  despotism.  Reports  issued  recently 
show  that  up  to  June  30  Indiana  has  more  volunteers  per  thousand 
population  than  any  other  state. 

Indiana’s  enlistment  quota  for  the  Army  was  fixed  at  5,400  at  the 
outset  of  the  war.  Thus  far  her  recruits  are  500  per  cent,  greater 
than  this  numlier.  Many  states  have  not  yet  attained  100  per  cent, 
of  their  quota. 

Indiana  has  also  given  her  money  liberally  and  loyally.  No  cam¬ 
paign  has  fallen  short  of  its  goal.  “Go  over  the  top,  every  time”  is 
her  motto. 

And  in  making  munitions,  Indiana  is  a  front  rank  state.  Almost 
every  town  having  an  industry  or  enterprise  is  busy  on  war  work.  The 
state’s  war  business  runs  into  many  millions  of  dollars,  a  large  part 
of  which  is  paid  out  to  workers  as  wages,  and  eventually  spent  for 
the  hundred  and  one  articles  every  family  needs. 

Consider  Indiana  NOW.  It’s  a  money-making  state — one  you  will 
find  responsive  to  your  sales  message.  Place  your  advertising  where 
it  will  do  most  good — in  the  leading  newspapers  of  Indiana. 

Of  Real  Value  toEvery  General  Advertiser 

Put  These  Papers  on  Your  List 


Circulation 

6,uuu-line  rata 

Anderson  Bulletin  . 

...(E) 

5,992 

.01857 

Anderson  Herald  . 

5,427 

.0125 

ETunsrille  Courier  . 

19,989 

.04 

Evansville  Courier . 

....(S) 

16,585 

.04 

Fort  Wayne  Jonrnal-GaEette(M) 

28Jt04 

.04 

Fort  Wayne  Journal-Gazette  (S) 

23,000 

.04 

Indianapolis  News  . 

..(E) 

117,879 

.15 

Indianapolis  Star  . 

..(M) 

91,343 

.11 

Indianapolis  Star . 

...(S) 

112405 

.14 

Lafayette  Courier . 

..(E) 

7,667 

.015 

Lafayette  Journal  . 

..(M) 

10,041 

.02143 

Marion  Leader-Tribune  . . 

..(M) 

8,140 

.0215 

Mnnrie  Press  . 

..(E) 

9447 

.01786 

Muncie  Star  . 

..(M) 

244(i8 

.0425 

Miincie  Star . 

...(S) 

14416 

.0425 

Kiclimond  Item  . 

..(M) 

7484 

.0175 

Richmond  Palladium  .... 

..(E) 

10,619 

.025 

South  Bend  Tribune . 

..(E) 

16,935 

.03 

Terre  Haute  Star . 

..(M) 

26,724 

.04 

Terre  Haute  Star . 

..(S) 

19463 

.04 

Terre  Haute  Tribune.... 

..(E) 

25,068 

.04 

Terre  Haute  Tribune.... 

..(S) 

19429 

.04 

Vincennes  Capital  . 

..(E) 

3446 

.01071 

GoTernment  statements  April  1st,  1918. 

PrepBred  by  RUSSEL  M.  SEEDS  ADVERTISING  CO.,  Indianapolis,  Ind. 


WIPE  OUT  "SPECIAL 
POSITION”  EVIL 

(Conclutled  from  page  24) 
tory  objection.  This  was  not  true  until 
recently.  Medical  advertising  has  been 
in  relatively  small  copy  recently,  and 
because  of  its  odium,  papers  have  made 
it  as  inconspicuous  as  possible  by  buryr 
ing  it.  Medical  advertisers  are  now 
compelled  to  buy  position  to  get  .a  good 
chance  for  the  advertising  to  pull.  In 
many  papers  that  carry  much  medical 
advertising  it  has  nearly  mouspolized 
the  special  po.sitions.  This  in  itself  is 
difficult  to  justify  to  other  adverti.sers. 
Some  papers  are  declining  to  sell  po.si* 
tions  to  medical  advertising,  which 
means  that  they  will  be  offered  very 
little  of  it  becau.se  bad  run  of  paper 
l>o.sition  prevents  it  from  paying. 

The  Pyramid  Make-Up 

As  the  solution  of  many  of  th*  prob¬ 
lems  of  the  special  position  evil,  if  not 
of  all,  the  “pyramid  make-up”  has  now 
been  adopted  by  so  many  papers  that, 
with  the  eight-column-page  .size  and  the 
half  fold,  it  is  practically  standard.  It 
is  the  nearly  universal  practice  in  larg<> 
cities,  and  in  many  of  the  second  and 
third  cla.ss.  It  is  not  vogue  yet  general¬ 
ly  in  the  small  cities,  as  it  should  be, 
and  where  it  would  bo  of  inestimable 
value.  Advertisers  in  small  cities  re¬ 
sist  it  bitterly  for  precisely  the  same 
reasons  that  adverti.sers  did  in  large 
cities  for  a  long  time — individual  selfish 
desire  to  secure  advantage  over  com¬ 
peting  advertising  and  utter  indifference 
to  the  convenience  and  expense  of  the 
publisher,  or  the  appearance  and  appeal 
of  the  newspaper  to  its  readers. 

I'sually  the  .small  city  advertiser  cares 
not  a  rap  about  any  phase  of  the  mat¬ 
ter  except  the  location  and  appearance 
of  his  own  advertising,  the  importance 
of  which  to  him  is  only  a  little  less  than 
the  world  war  itself. 

The  pyramid  make-up  is,  tirst  of  aJl.a 
recognition  of  the  principle  that  print¬ 
ing  news,  not  advertising,  is  the  iirimary 
function  of  a  new.spaper;  that  advertis¬ 
ing  is  properly  a  by-product;  that  there 
is  every  reason  and  right  to  treat  it  as 
■such;  and  that  for  the  good  of  the 
newspaper,  and,  Indirectly,  for  the  good 
of  the  advertiser  himself,  news  should 
have  preferential  location. 

In  the  second  case,  it  concedes  the 
equity  of  giving  a  .small  advertisement  a 
fair  chance  of  being  read  without  in¬ 
jury  to  the  large  advertisement.  The 
large  advertisement  is  not  entitled  to 
conspicuousness  in  both  size  and  loca¬ 
tion.  To  state  the  same  principle  in 
another  way,  the  small  advertisement  ts 
entitled  to  protection  against  positive  in¬ 
jury  by  a  partiality  to  a  large  adver¬ 
tisement  that  is  of  little  or  not  value 
to  it. 

.\11  except  a  very  few  parses,  notaldy 
the  ('hicago  Daily  News,  which  guar¬ 
antees  no  special  positions  of  any  kind, 
accept  the  principle,  theore4ically  un¬ 
sound,  but  practically  defensible,  that 
those  advertisers  who  are  not  willing, 
whether  correct  or  not  in  their  notions 
al)out  it,  to  take  their  chances  under 
the  pyramid  make-up,  and  who  de.sire 
to  purchase  a  guarantee  that  their  ad¬ 
vertisements  will  be  in  “full  position," 
should  pay  extra  for  it,  because  it  is  a 
special  privilege,  l)ecause  it  is  an  addi¬ 
tional  expens'  and  annoyance,  and  in 
order  to  make  special  positions  semi- 
prohibitive  and  .so  restrict  them.  Many 
papers  likewi.se  have  extra  charge  for 
guaranteed  po.sitions  on  certain  pages, 
for  the  same  rea.sona.  There  are  few 
publishers  who  would  not  gladly  forego 
all  the  extra  revenue  derived  from  spe- 
clal-po.sition  charges  to  l»e  rid  entirely 
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of  the  obligations  and  the  inconvenien¬ 
ces  which  they  entail. 

Only  Approximation  Possible 

Theoretically,  pyramiding  automati¬ 
cally  eliminates  po.sition  troubles,  be¬ 
cause  thus  every  advertisement  is  lo¬ 
cated  by  its  size  and  shape.  Actually, 
however,  the  whole  ma.ss  of  advertising 
for  any  one  issue  does  not  iiermit  per-^ 
feet  pyramiding.  This  leaves  ample  op¬ 
portunity  for  favoring  an  advertiser 
where  .special  conditions  justify  it. 

I.<argc  advertisers  can  practically  lieat 
the  pyramid  by  taking  full  columns. 

Pyramiding  necessitates  the  control  of 
of  the  breaking  of  column  rules  by 
limiting  the  depth  of  advertisements  on 
the  basis  of  their  width  in  columns. 

This  varies  with  the  best  papers  from 
the  rule  that  they  mu.st  l>e  as  many 
inches  deep  as  columns  wide  to  the 
more  stringent  one  that  they  mu.st  be  as 
deep  as  they  are  wide. 

Many  papers  which  pyramid  advertis¬ 
ing  have  a  rule  which  is  in  contradic¬ 
tion  to  the  principles  of  it,  namely,  that 
of  advertisements  of  the  same  width  in 
columns,  the  longer  one  is  placed  at  the 
top.  This  is  very  effective  in  prevent¬ 
ing  advertisers  from  making  their  ads 
small  to  secure  high  location  in  the 
columns  and  in  the  steps  of  the  pyra¬ 
mid. 

It  is  common  to  fort  sake  pyramiding 
on  financial  and  similar  pages,  where 
the  bulk  of  the  advertisements  are  small 
and  usually  single  column  in  width. 

En  masse,  these  adverti.sements  are  in¬ 
conspicuous  Individually.  They  can  be 
run  in  outside  columns  on  both  sides  of 
the  page  without  serious  interference 
with  good  make-up. 

Boon  to  News  Editors 

News  editors  are  cnthu.shi.stic  about 
pyramiding  because  it  gives  them  mo.st 
of  the  tops  af  columns,  involves  the 
news  being  run  en  ma.s.se  in.stead  of 
woven  into  the  advertising.  It  is  well 
known  that  liy  a  sort  of  optical  illusion 
a  pyramided  page  with  but  one-third  of 
its  total  area  in  news  matter,  looks  more 
“newsy”  than  one  with  one  half  of  its 
area  news  matter,  made  up  otherwise. 

While  pyramiding  is  generally  accept¬ 
ed  as  the  be.st,  and  while  it  is  undoubt¬ 
edly  the  easier  way  from  a  mechanical 
standpoint  to  handle  the  arrangement 
of  advertising  on  a  p.age,  it  is  not  the 
only  way  to  do  .so  sati.sfactorily.  If 
those  who  find  pyramiding  impracti¬ 
cable  would  make  up  the  advertising 
at  the  bottom  of  the  page,  or  en  masss 
on  the  right  side  of  the  page,  leaving 
as  many  tops  of  columns  as  possible  for 
news,  a  large  part  of  the  curse  wo.ild  be 
removed.  The  mo.st  de.sirahle  thing  of 
all,  if  it  is  the  maximum  that  can  be 
done,  is  to  locate  no  advertisements  in 
upper  left  hand  corners.  No  newspaper 
page  can  possibly  be  well  made  up  if  an 
adverti.sement  leads  off  the  page. 

Until  recently  the  average  extra 
charge  for  “full  po.sition”  the  country 
over  was  25  per  cent.  Po.sition  charges 
have  been  advanced  greatly  of  late. 

They  should  be  increased  sub.stantially 
now.  Fifty  per  cent,  is  none  too  much 
under  the  exi.sting  conditions  for  full 
|K)sition,  and  it  will  be  a.stoni.shing  if  a 
groat  many  of  the  stronger  papers  do 
not  emlirace  this  rare  chance  to  put 
them.solva's  in  the  enviable  po.sition  of 
the  Chicago  IVaily  News  and  say  to  all 
advertisers:  “Special  po.sitions?  We 
have  forgotten  what  the  word  means.” 

.  Wallar  Made  Snorts  Editor 

St.  Ik)ris.  August  14. — Glen  L.  Wal- 
lar,  for  many  years  a  member  of  the 
sports  news  .staff  of  the  St  Louis  Globe- 
Democrat,  has  been  made  sports  editor 
of  the  Republic. 


MORE  THAN  37.500  IN  USE 


THE  MACHINE  THAT  LASTS 

New  Prices 

of 

LINOTYPES 

x'he  following  prices  of  Linotype  ma¬ 
chines  are  effective  immediately  and 
supersede  all  previous  quotations: 


Model  15  .  .  .  $2350 

Model  5  .  .  .  2700 

Model  4  .  .  .  3200 

Model  8  .  .  .  3500 

Model  14  .  .  .  3700 

Model  16  .  .  .  3650 

Model  17  .  .  .  3850 

Model  18  .  .  3200 

Model  19  .  .  .  3400 

Model  20  .  .  .  2900 

Model  9  .  .  .  4400 

Model  K  .  .  .  3000 

Model  L  .  .  .  2300 


T'hese  price  advances  are  made  nec¬ 
essary  by  the  greatly  increased  and  in¬ 
creasing  costs  of  manufacture  and 
expenses  in  every  branch  of  the  business. 

All  prices  subject  to  change  without  notice 

MEKGENTHALER  LINOTYPE  CO. 

Tribune  Building,  New  York,  N.  Y. 
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MAKIN(;  PROGRKSS  BUT  SLOWLY 
HR  ape-old  prinoJide  that  "whatever  la  worth 
hiiNinp  Is  worth  p.'iyinp  for"  has  l>een  demon¬ 
strated  anew  In  the  experience  of  Uncle  Sam 
with  the  "dollar-a-year”  man.  VV'ord  comes  to  ns 
from  Washtnpton  that  a  chanpe  is  to  l>e  made — 
that  the  War  I>epartment  has  lUaced  all  of  Its 
"doilur-a-year"  men  on  stralpht  salary — salaries 
iK'inp  l>a.sed  upon  the  compen-satlon  usually  paid 
to  men  holdlnp  similar  position.s. 

It  is  not  too  much  to  say  that  the  "dollar-a-year" 
plan  has  lieen  found  unsatisfactory  in  other  pov- 
ernmenta!  department.s,  and  must  l)e  dispen.sed  with 
hy  them,  jti.st  as  it  has  in  the  War  I>epartment. 
This  is  a  certain  indication  of  sul)stantial  propress. 

Another  encouraping  sign  of  propresw  is  the  ex- 
pres.s«>d  determination  of  the  News  Division  of  the 
Uommittee  on  I’ulillc  Information,  under  the  direc¬ 
tion  of  I.rf‘lph  Hiley,  to  curtail  the  volume  of  so- 
called  "free  puldlclty"  matter  that  has  overflowed 
the  wa.ste-l>a.skets  of  newspaper  men  durinp  the 
pa.st  year. 

The  new  .sy.stem.  much  more  sound  and  efficient 
than  the  old.  makes  it  possible  for  any  new«paj>er 
man  to  pet  the  latest  bit  of  information  relating  to 
any  governmental  acthity  by  applying  for  it  to 
the  Committee  on  Public  Information.  Under  it 
the  mails  are  not  to  Iks  burdened  by  a  lot  of  Incon- 
.se<iuentlul  "fn‘e  publicity"  maeter,  and  govern¬ 
mental  affairs  arc  to  be  handled  in  a  manner  be¬ 
fitting  the  dignity  of  the  United  State.s. 

IJut,  what  about  Uncle  Sam's  plan  for  selling  tlie 
next  Lil)erty  I^oan  i.ssue? 

Has  there  been  any  indication  of  progre.ss  in  tha* 
direction? 

Unhappily  and  unfortunately,  no.  We  sjty  it  in 
the  most  kindly  spirit  imaginatile,  but  with  extreme 
and  unselfish  negret.  Inquiries  Iry  Tub  KiUTfat 
ANi>  Pi'BUSiiBir  this  pa.st  we«‘k  of  the  men  in  charge 
of  puidlcity  arrangements  for  the  forthcoming  lib¬ 
erty  I.s>an  1‘ampaign  have  developed  that  the  same 
old  wa.steful.  Inefficient,  and  undemocratic  plan  of 
advertising  that  characterized  our  efforts  in  the 
la.st  three  loan.s,  is  to  dominate  the  new. 

Tlie  Ul)erty  Ixran  Committees  in  the  various  I<V<1. 
eral  Reserve  Districts  are  preparing  copy  for  page 
newspapt'r  advertisements  to  l>e  turned  over  to 
newspaper  men,  with  a  reque.st  that  they  .sell  them 
to  merch.mts  and  manufactijrer.s  many  of  whom 
are  already  overinirdencd  with  Increased  taxes  and 
business  expenses. 

In  other  word.s,  the  newspaper  men  are  to  be 
asked  to  provide  Uncle  Sam’s  advertising  ^und. 
which  is  another  way  of  s.aying  that  they  must 
solicit  funds  from  merchants  and  maniifacturers 
to  pay  for  the  advertising  that  is  absolutely  essen¬ 
tial  to  quicken  public  lntcre.st  in  the  loan. 

Why  should  this  be?  This  Government  is  well 
able  to  buy  whatever  it  needs — be  It  supplie.s,  mu¬ 
nitions,  or  adverti.sing — and  it  should  not  ask  nor 
allow  one  cla.ss  of  citizens  to  bear  an  unpropor- 
tlonately  large  part  of  the  promotion- expense.-?  of 
the  next  loan.  All  the  expen.se.s  should  be  l)orne  by 
all  the  people  through  a  Government  appropria¬ 
tion,  and  the  .advertising  of  every  lAlierty  Ia)an 
('ommlttee  sliould  la-  coiirdinated  through  a  Cen¬ 
tral  Hureau,  located  In  Wa.shington,  and  the  work 
directed  by  the  most  capable  advertising  m.-in  in 
the  land. 

The  next  liberty  Ix)an  will,  of  cours<‘.  lie  over- 
subscril>ed.  It  must  be.  It  could  not  be  otherwi.se. 

But  It  is  the  firm  conviction  of  The  Editor  and 
Pi-Bi.isHER  that,  with  the  right  kind  of  an  adver¬ 
ti.sing  committee,  supported  by  the  right  kind  of 
advertising  copy,  all  the  money  needed  by  the  Unit¬ 
ed  States  for  its  war  purposes  could  l>e  got  at  the 
rate  of  4  i>er  cent.,  and  without  any  difficulty  what¬ 
soever. 

Uncle  Sam  seems  to  be  "muddling  through”  in 
this  advertising  matter — ju.st  as  Great  Britain  “mud¬ 
dled”  through  during  her  first  three  years  of  the 
war.  Instead  of  taking  the  initiative  and  bring¬ 
ing  to  America's  assistance  all  of  the  implements 
that  make  for  efficient  workmanship,  some  Gov¬ 
ernment  officials  seem  to  halt  and  stumble  over 
this  advertising  problem.  Instead  of  being  guidc.'l 
by  the  best  opinion  on  the  subject,  which  is  easily 
available,  and  reading  the  future  by  the  light  of 
the  exiK-riences  of  our  Allies,  some  of  our  Admfnis- 
tratoi-s  deem  it  l>est  to  follow  the  old  inefficient  and 


wasteful  methwls.  The  need  of  the  hour  is  for  a  big, 
constructive  and  really  worth  while  selling  plan. 

It  is  to  Ihj  hoped  that  Uncle  Sam  will  soon  see 
the  error  of  his  way  and  remedy  it,  as  he  has  the 
wastefulne.ss  of  the  "dollar-a-year"  plan  In  the 
War  Department  and  the  inefficient  "free  publicity” 
efforts  of  the  Committee  on  Public  Information. 


RKADER-INTERE,ST  IN  ADVERTISING 

The  Women’s  Advertising  Club  of  Lx)s  Angeles 
has  Issued  a  little  booklet  setting  forth  the  re¬ 
sults  of  a  Questionnaire  conducted  by  the  Club 
to  determine  the  attitude  of  women  generally  to¬ 
ward  adverti.sing  in  its  various  forms  of  appeal. 

It  is  .shown  that  newspaper  advertising  Ic.'ids  all 
other  forms  In  its  Intere.st  for  women  by  a  sub¬ 
stantial  margin.  Eighty-three  per  cent,  of  the 
women  Interrogated  read  new.spapor  advertising 
regularly;  eight  per  cent,  re.ad  is  occasionally  or 
.seldom;  three  per  cent,  are  non-committal,  and  six 
IH-r  cent,  do  not  read  it  at  all. 

Some  curious  facts  are  shown  in  this  investigation. 
S<‘venty-t1ve  per  cent,  of  the  women  Interrogated 
read  street-car  advertisements,  but  only  four  per 
cent,  say  that  street-car  advertisements  Influence 
them  more  than  other  forms  of  advertising —while 
thirty-.slx  per  cent,  state  that  new.spaper  advertising 
Interests  them  most.  Fifty-four  per  cent,  read  bill¬ 
board  adverti.sements,  while  alsjut  four  per  cent, 
confess  that  the.se  nd.s  appeal  to  them  more  strongly 
than  other  adverti.sing. 

So  the  story  runs  as  to  all  lines  of  advertising 
siH-clfled.  Magazine  advertising  is  read  by  seventy- 
two  per  cent,  of  the  women  ll.sted,  but  is  preferred 
to  other  forms  of  advertising  by  about  twenty-two 
per  cent.  Seventy-three  per  cent,  expre.ss  confldence 
in  advertising  generally,  while  seventy-eight  per 
cent,  find  that  sometimes  merchandi.se  is  not  as  rep- 
re.sc-nted  in  ads. 

Only  thlrtv-flvc  per  cent,  express  confidence  in 
<-omparatlve  prices  in  advertlsement.s,  while  sixty  per 
cent,  prefer  mere  statements  of  facts  and  price.s. 

The  fact  which  stands  out  In  this  investigation 
is  that  but  six  out  of  every  hundred  worn  1  admit 
that  they  do  not  read  new.spaper  advertising  at  all. 
It  may  lie  .safe  to  assume  that  this  small  proportion 
of  wv>men  do  not  read  the  news,  either,  with  any 
regularity — that  they  are,  in  effect,  out  of  touch  with 
the  world  in  which  they  live.  They  constitute  al¬ 
most  a  negligible  factor  in  the  xdans  of  an  adver- 
ti.ser  to  "reach  all  of  tho  people.” 


“MADE  IN  U.  S.  A.” 

HE  Associated  Adverti.sing  flubs,  at  their  re¬ 
cent  convention,  warmly  endorsed  the  proposal 
for  a  national  trade-mark  for  "Made  in  U,  S.  A.” 
goods.  The  Pirns  bill,  now  pending  in  Congresa,  pro¬ 
vides  for  such  a  trade-mark.  There  Is  no  intention 
to  ellmlm-te  the  private  trade-marks  already  estab¬ 
lished,  or  to  be  developed,  for  branded  goods.  The 
new  natioral  trade-mark  would  .simply  be  used  in 
connection  with  the  individual  one,  giving  to  the 
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goods  entitled  to  it  the  additional  sidling  value  at¬ 
tached  to  a  governmental  certlflcate  of  American 
manufacture. 

As  the  textile  Indu.stry  is  deeply  Interested  in  the 
matter,  Women's  Wear,  a  daily' newspaper  devoted 
to  this  line,  has  been  active  in  rallying  manufac¬ 
turers  to  the  .support  of  the  Sims  bill.  The  editors 
of  this  publication  .see  great  possibilities  for  stimu¬ 
lation  of  adverti.sing  of  trade-marked  articles  if  tho 
Sims  bill  IS  enacted.  Mnnufacturer.s,  it  is  pointed 
out,  who  are  entitled  to  use  tho  national  trade-mark 
will  be  anxious  to  obtain  the  wide.st  po.s.sible  publicity 
for  this  fact,  and  to  align  their  products  in  tho 
public  mind  with  the  list  of  commodities  made  here, 
and  in  which  American  skill  and  efficiency  find  their 
expression  and  recognition. 

THE  AMBITION  OF  BERT  MOSES 
ERT  MOSES,  sophisticated  urbanite,  adept  in  the 
advertising  game,  kindly  yet  caustic  critic  of 
shams,  a  confirmed  optiml.st  who  insi.str  upon 
playing  the  r61e  of  pessimist,  has  reached  the  most 
intere.sting  phase  of  his  active  life.  Retiring  from 
a  business  enterprise  with  which  his  name  had  long 
lieen  linked,  and  with  a  Imnk  account  which  would 
Intere.st  most  newspaper  and  advertising  men,  he 
has  decided  to  embark  as  a  publl.sher. 

Bert  Moses  does  not  aspire  to  own  and  publish 
a  metropolitan  newspaper,  nor  even  a  small-city 
daily.  He  expects  to  purcha.se  a  prosperous  weekly 
which,  under  his  ownership,  will  “put  the  name  of 
every  inhabitant  in  the  paper  at  least  once  a  month." 
He  thinks  the  smaller  dailies  are  almo.st  superfluous 
— the  weeklies  absolutely  cs.sential  to  our  national 
life. 

In  wh.atever  town  Bert  Mo.ses  may  decide  to  locate 
there  will  be  "things  doing.”  The  readers  of  his 
newspaper  will  get  admonition  and  advice  from  a 
man  capable  of  counselling  sages  and  statesmen.  If 
Bert  Moses  shall  start  a  crusade  against  some 
civic  abu.se  or  shortcoming  in  this  to-be  town  of  his, 
the  forces  of  darkness  will  beat  a  confused  and 
panicky  retreat.  If  he  .shall  decide  that  Main  Street 
should  1)0  paved.  Main  Street  will  be  paved.  If  ho 
shall  decide  that  Alderman  Spotcash  should  retire 
to  private  life,  that  gentleman — if  well  advised — 
will  not  stand  on  the  order  of  his  going. 

Tho.se  of  his  friends  who  would  prefer  to  have 
Bert  Mo.ses  play  the  Big  Time  will  bo  consoled  by 
the  a.ssurance  that,  when  he  shall  have  found  the 
town  in  which  he  wants  to  live  and  to  publish  a 
paper,  there  will  be  orje  less  among  the  dull  and 
lonesome  places  which  .still  abound  on  tho  railway 
time  tables. 


Roger  W.  BABSON,  chief  of  the  Information 
and  Education  Service  of  the  Department  of 
Labor,  at  a  conference  a  few  days  ago  with  repre¬ 
sentative  publishers  stated  to  them  that  he  favored 
a  policy  of  paid  advertising  for  the  Department, 
"if  papers  can  be  selected  in  a  cold-blooded,  busi¬ 
ness-like  manner."  The  impression  that  the  Gov¬ 
ernment  could  not  afford  to  adopt  such  a  policy  in 
buying  advertising  space  has  been  largely  respon¬ 
sible  for  the  failure  of  the  Congress  to  provide  an 
appropriation  for  the  nation’s  advertising.  The 
conlentlon  was  never  well  founded,  and  has  been 
repudiated  by  many  publishers  and  advertising  men. 
It  should  not  have  further  Influence  upon  the  Gov¬ 
ernment’s  course  in  this  matter.  To  thus  restrict 
the  Government’s  right  to  buy  what  it  wants, 
through  aasuming  that  It  would  be  forced  to  buy 
more  than  it  wants  through  fear  of  giving  offense 
to  somebody,  is  an  untenable  policy. 


Hr.  HOTALING,  publisher  of  the  Mapleton 
•  (Minn.)  Enterprise,  and  formerly  president  of 
the  National  Editorial  Association,  In  sending  a  re¬ 
newal  of  his  sub.sciiptlon  to  The  Editor  and  Pub- 
i.isiiER,  writes:  "During  my  year  as  president  of  the 
N.  E.  A.  I  found  your  paper  extremely  valuable  in 
keeping  In'touch  with  the  activities  of  the  newspaper 
men  of  the  country.  Now  that  I  am  a  'has-been'  I 
propose  to  keep  up  to  date  by  continuing  to  read  it. 
It  Is  only  by  the  cofiperatlon  of  such  publications  as 
The  Editor  and  Pitbubher  that  the  newspapers  of 
this  country  tan  gain  the  ends  for  which  they  are 
laboring.” 


J 
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/T  is  a  great  thing  to  show  people  how  to  work,  and 
teach  them  to  love  it,  and  how  to  honor  and  ad¬ 
vance  themselves  by  honest  methods. 

— John  Wanamaker. 


PERSONALS 

RODKKICK  C.  PENPIELD,  for  scv- 
era!  years  editor  of  the  illustrated 
section  of  the  New  York  Evening  Mall 
and  formerly  on  the  editorial  staff  of 
the  Sun,  has  resigned  as  president  of 
the  Federal  News  Service,  sold  his  in¬ 
terest  in  the  Laureate  Press,  and  has 
sailed  for  Japan.  In  Tokio  he  will  l)e- 
eome  the  bufdness  manager  of  the 
Japan  Advertiser  and  Trans-Pacific 
Magazine,  published  there. 

Herbert  R.  O’Connor,  Police  Head¬ 
quarters  reporter  on  the  New  York 
Evening  Sun,  is  now  stationed  at  the 
Washington  navy  yard  as  a  yeoman. 

John  O.  King  and  Rys  Thackwell,  of 
the  Chicago  Herald  staff,  are  now  in 
the  service.  King  is  in  the  ordnance 
division  of  the  army  and  Thackwell  is 
a  yeoman  in  the  navy. 

Walter  H.  Merkle  has  resigned  as  nrt 
and  dramatic  critic  of  the  Boston  Trav¬ 
eler  to  accept  a  po.sitlon  as  manager  of 
Poll’s  Theatre  at  Hartford,  Conn.  Mr. 
Merkle  was  formerly  connected  with  the 
staffs  of  the  Worcester  Telegram  and 
later  the  Boston  American. 

Mrs.  Edna  Morrison,  for  several  years 
on  the  editorial  staff  of  the  La  QrandA 
(Ore.)  Ob.server,  has  Joined  the  steno¬ 
graphic  branch  of  the  Red  Cross.  She 
has  been  ordered  to  report  at  an  Atlantic 
port  for  duty  overseas. 

Earl  C.  Brownlee,  marine  editor  of  the 
Portland  Oregon  Journal,  has  been  called 
in  the  draft,  and  is  at  Camp  Lewis, 
Wash.  Mr.  Brownlee  attended  the  of¬ 
ficers  training  school  at  the  Presidio,  and 
when  the  draft  call  came  he  was  placed 
at  the  head  of  the  contingent  from  hfe 
home  county,  Clackama.s. 

Rex  Lampman,  editor  of  the  Fargo 
Courier-News,  official  organ  of  the  Noti- 
Partl.san  League  in  North  Dakota,  has 
enlisted  in  the  Marine  Corps  at  St.  Paul. 
Before  becoming  editor  of  the  Courier- 
News  last  year,  Mr.  I.ampman  was  well 
known  as  a  newspaper  feature  writer  m 
Pittsburgh,  Pa.,  and  Portland,  Dre. 

E.  Thomas  I.ark,  a  writer  on  the 
sport  staff  of  the  St.  Louis  Republic 
has  been  accepted  as  a  yeoman  In  the 
navy.  He  is  20  years  old,  and  is  the 
third  member  of  the  sport  staff  of  the 
Republic  to  enlist  in  the  navy  this  sum¬ 
mer. 

C.  E.  Fogleman,  of  the  Greensboro 
(N.  C.)  Dally  News,  has  joined  the  Wil¬ 
mington  Dispatch,  of  that  State,  and  en¬ 
tered  upon  his  duties  as  dirculation 
manager. 

R.  Bruce  Owen,  representing  in  Mon¬ 
treal  several  of  the  smaller  dallies 
throughout  the  Dominion,  has  gone 
ovenseas.  His  work  is  being  carried  on  In 
(he  meantime  by  Prank  Calder, 

George  Turnbull,  assistant  professor 
of  journalism  at  the  University  of  Ore¬ 
gon,  is  employed  during  his  school  va¬ 
cation  as  a  copyreader  on  the  Portland 
Oregonian.  Another  addition  to  the  Ore¬ 
gonian's  staff  is  Mias  Helen  P.  Driver, 
formerly  of  the  Tacoma  Ledger. 

Leslie  F.  Catton,  of  Auburn,  N.  Y.,  a 
staff  member  of  the  Boston  Post  for  the 
pa.st  several  month.s,  was  one  of  the 
draft  quota  from  Springfield,  Maa.s.,  to 
report  for  training  at  Syracu.se,  N.  Y.. 
last  week.  Ho  was  correspondent  for  the 
Springfield  Republican  at  Camp  Devens 
for  months,  and  prior  to  that  had  work¬ 
ed  in  various  newspapers  in  Syracuse, 
Auburn,  Detroit,  and  cities  farther  west. 

John  Anselm  Chomel,  a  former  Indi¬ 
anapolis  newspaperman,  later  on  the  ed. 
Itoiial  staff  of  the  Nation’s  Buslnesa 
published  by  the  United  States  Chamber 
of  Commerce  at  Washington,  haus  enter¬ 
ed  the  War  Activities  service  of  the 
Knights  of  Columbus,  and  has  started 
for  France. 


Surgeon-(]eneral  ItiHues  “Carry  On” 
Washinoton,  D.  C.,  August  14. — 
’’Carry  On’’  is  the  name  of  a  new  publi¬ 
cation  being  issued  under  the  direction 
of  the  Surgeon-General  of  the  United 
Stales  army,  with  the  American  Ited 
Cross  as  pul>lishcr.  The  magazine  is  an 
jidvocate  of  the  reconstruction  of  dis- 
al>led  soldiers  and  snllora  No  -adver¬ 
tising  is  carried. 


Editor  Fined  $1,000 
Vktouia,  B.  C.,  August  12. — W.  L. 
Pierce,  editor  of  the  Week,  a  weekly 
puldlcatlon  recently  suppres.sed  by  the 
censor,  was  fined  $1,000,  with  the  alter¬ 
native  of  three  months  in  prison,  for 
having  a  copy  of  the  paper  in  his  pos- 
.se.sslon.  Thomas  R.  Cusack,  who  print¬ 
ed  the  issue,  was  fined  $250.  Notice 
was  given  of  an  appeal  from  the  convic¬ 
tions. 


Smith  Sued  for  Libel 
INDIANAPOIJS,  Ind.,  August  16. — A  suit 
asking  $160,000  damages  from  Delavan 
Smith,  publi.sher  (of  the  Indianapolis 
News,  ha.s  been  filed  by  Charles  L. 
Hutchinson,  a  real  estate  dealer  of  In¬ 
dianapolis,  in  the  United  States  Dis¬ 
trict  Court.  Alleged  libel  growing  out 
of  the  investigation  of  the  Mayoralt.v 
election  of  1917  is  the  ba.sls  of  the  ac¬ 
tion. 


Duppler  and  Meyer  Join  Elgin  Courier 
Eloin,  Ill.,  August  14. — Edward  .T. 
Duppler,  for  the  past  thirteen  years 
connected  with  the  busine.ss  office  of 
the  Daily  News,  ha.s  been  made  adver- 
ti.sing  manager  of  the  Daily  Courier. 
Edward  G.  Meyer,  of  the  News  ativer- 
tlslng  department,  has  joine<l  the  Cou¬ 
rier  .staff  as  assistant  advertising  man¬ 
ager. 


Perry  and  Slayton  Win  Prizes 
PaoviDBNCK,  R.  I.,  August  15. — A  con¬ 
test  for  the  be.st  advertis«!^ment  calling 
attention  to  the  value  of  its  clas«itied 
advertisement  s<>ctlon  for  the  i-eporters 
and  members  of  the  newsroom  staff, 
conducted  by  the  Providence  .lournal 
last  week,  was  won  by  Fix'd  C.  Perry 
and  Herbert  A.  Slayton.  The  ilrst  iirize 
was  $10  and  the  .second  $5. 


Polish  Daily  Suspends  for  War 
Mii.waukhb,  August  14. — The  Ameri¬ 
can  Kuryer,  the  English-language  edi¬ 
tion  of  the  Kuryer  Polskt,  a  Polish  dally, 
has  gone  out  of  business  temporarily 
liecause  Capt.  Thaddeus  Wild,  its  editor, 
has  joined  the  army  and  no  successor 
can  be  found. 


Mrs.  I).  V.  Haddock  Is  III 
NABIITII.LB,  Tenn.,  Augu.st  14. — Dudley 
V.  Haddock,  correspondent  of  the  A.s- 
soclated  Press  at  New  Orleans,  is  a  vis¬ 
itor  here,  having  brought  his  wife  'or 
an  operation.  Mr.  Haddock  is  well 
known  in  the  southern  newspaper  fra¬ 
ternity. 


Wirkes-Boggs  Wedding 
Dover,  Del.,  August  10. — Col.  Jame.-, 
C.  Wickes,  a  pioneer  Delaware  e'litor. 
and  Miss  Elizabeth  .fane  Boggs,  were 
married  here  on  August  7.  Col.  Wickes 
Is  publisher  of  the  Delaware  State 
News. 


ACTION  THE  WATCHWORD 
OF  OUR  MARINE  CORP.S, 
SAYS  EX-REPORTER 


TiiADnsiTB  N.  Sandifbr. 


Private  Thaddeus  N.  Sandifer  was 
formerly  a  reporter  on  the  Wa.shington, 
(D.  C.)  staff  of  the  International  News 
Servkx'.  He  is  now  in  training  with 
the  118th  Company,  Marine  Barracks, 
Paris  I.sl.xnd,  S.  C.  He  .says  of  the  .ser¬ 
vice: 

"To  my  mind  the  word  ’action’  sym- 
bolizi'S  the  I’nited  States  Marino  Corpa 
In  training  camp  and  in  the  trenches 
it  is  the  Marines’  watchword.  That  is 
why,  when  prompt  and  effective  work 
is  nei'ded,  as  it  is  now,  they  always 
’Tell  it  to  the  Marines.’  ’’ 


St.  Paul  Drainalir  Editor  Reriign.s 
St.  I'Arp,  Minn.,  August  14. — Miss 
l''lor(mce  Brand  has  resigned  the  ns.sist- 
ant  dramatic  editorship  of  the  Daily 
News. 


Stuart  Will  Sucreed  Staliliuan 

Nasuvii.i.b,  Tenn.,  August  14. — Jamo.s 
(i.  Stahiman,  city  editor  of  the  Banner 
having  pa.ssed  a  .succc.ssful  examination 
for  entrance  in  the  officers’  training 
camp,  will  leave  for  the  artillery  train¬ 
ing  camp  at  Louisville,  Ky.,  September 
8.  lie  will  lie  siux’eeded  liy  Victor  B. 
Stewart,  who  for  the  past  several 
months  has  been  handling  the  city  hall 
round. 

Col.  Loving  \V'.  Gc.ine.s.  former  e<ii- 
tor  and  pulili.sher  of  the  ’I'odd  County 
(Kentiicky)  Progrcs.s,  ha.s  become  ideii- 
tilltxl  with  the  Banner.  He  will  for 
the  pre.sent  make  the  "State  capitol" 
roun<l  with  "Doc"  Cook,  who  has  been 
on  the  beat  since  the  lilrth  of  the  Ban¬ 
ner  more  than  forty  years  ago. 


Mullen  Is  Acting  Ad  Manager 
Poim.AND,  Ore.,  Augu.st  14.— T.  J.  Mul¬ 
len  is  in  complete  charge  of  advertis¬ 
ing  for  the  Oregon  Journal  in  the  ab¬ 
sence  of  A.  L.  Fish,  advertising  mana¬ 
ger,  who  recently  entered  military  ser¬ 
vice.  Mr.  Fish  is  a  lieutenant  of  cav¬ 
alry  and  is  stationed  at  Fort  Bliss,  Tex., 
where  he  is  acting  as  an  instructor. 

New  Muuugiiig  Editor  in  Boston 
Boston,  August  16. — fY.ank  Maloon, 
formerly  head  of  tho  copy  de.sk  of  the 
old  Bo.ston  Advertiser  and  more  recent¬ 
ly  in  charge  of  tho  Boston  Record  copy 
desk,  has  been  made  managing  editor 
of  the  Record  under  tho  recent  change 
in  ownership. 

Joint  Meeting  of  Circulators 
Preparations  for  a  joint  meeting  of 
tlie  Now  York  Circulation  Maiiagi'r.s’ 
Association  and  the  New  England  Cir- 
cidation  Managers’  .Xs.siH'iation  are  1h>- 
ing  made  by  committes's  from  the  two 
organizations.  Tho  iiu'cting  will  Ik*  held 
at  Albany,  N.  Y.,  covering  two  days  in 
OctO'lM'r,  the  exact  tlal<'S  not  having 
Ixs'n  set  as  yet. 


No  Augu.st  Inland  Meeting 
<bJNTON,  la.,  -Viigust  6.— The  regular 
Augu.st  meeting  of  the  Inland  Press 
A.ssf>eiation,  which  was  to  have  Is'en 
held  the  third  Tuesday  of  th<‘  month, 
has  been  cancelled,  and  it  will  be  com¬ 
bined  with  the  Octolier  confereiict'  in  a 
two-day  .se.s.sion. 


The  Taunton  Daily  Gaz¬ 
ette  has  signed  a  contract 
for  The  Haskin  Service 
for  One  Year 
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!  TIPS  FOR  THE  AD 
i  MANAGER 


N.  W.  Atek  &  Son,  300  Chestnut 
Street,  Philadelphia,  is  placini;  adver¬ 
tising  of  the  Women’s  Institute  of  Do¬ 
mestic  Arts  and  Sciences  of  Scranton, 
Pa. 

tJHouGK  Batten  Compant,  Fourth  Ave¬ 
nue  Building-,  New  York,  is  now  placing 
the  advertising  of  the  Geneva  Cutlery- 
Company,  ’’Genco”  razors. 

Carlton  &  Hovby  Company,  manufac¬ 
turer  of  “Father  John’s  Medicine,’’ 
Ixiwcll,  Ma.ss.,  is  renewing  newspaper 
contracts. 

Weijieu,  I’.  Colton  Company,  165 
Broadway,  New’  York,  is  placing  orders 
with  Western  newspapers  for  the  Dur¬ 
ham  Duplex  Itiizor  Company. 

Dauchy  Company,  9  Murray  Street, 
New  York,  is  again  placing  copy  with 
new.spapers  for  “Allen’s  Foot  Ease.’’ 

.Alkiu®  Levy,  171  Madison  Avenue, 
New  York,  ia  i>lacing  orders  W’ith  some 
Penn.sylvania  newspapers  for  the  Amer- 
i<;an  Ammone  Company. 

Fi(ki)  M.  Kandaix  Company,  Ford 
Building,  Detroit,  will  handle  the  ac- 
<-ount  of  the  “American  Lady”  Corset 
Company  and  will  make  up  lists  of 
newspapers  In  October  for  American 
I^ady  and  Mme.  Lyra  corseta 

OSTE.N’RIKDER  ADVERTIPINO  (  VJRPORATION, 

25  hiast  Jackson  Boulevard,  Chicago,  is 
making  contracts  with  Western  news¬ 
papers  for  the  Pearsall  Butter  Company, 
brigin.  Ill. 

GBOitfiE  G.  Fowning,  600  State  Street, 
New  Haven  Conn.,  is  again  placing  or¬ 
ders  with  newspapers  for  the  E.  J. 
Woods  IJquor  and  Tobacco  Remedy. 

C.  Brewer  S.mith  Agency,  161  Devon¬ 
shire  Street,  Boston,  is  making  con¬ 
tracts  with  Western  newspa|M>rs  for 
I.<eonard  Ear  Oil. 

BLACKBt'RN  Advertising  Aisency,  32 
South  Jeffer.son  Street,  Dayton,  O.,  it  is 
reported,  will  make  up  newspaper  lists 
within  the  next  few  months  for  the 
“Glorial  Products.” 

Ferry-Hanly  Company,  1120  Walnut 
Street,  Kansas  City,  will  make  up  lists 
in  September  for  “Sambo  Pancake 
Flour.” 

Byron  G.  Moon  Company,  Proctor^ 
Building,  Troy,  N.  Y.,  will  make  up 
newspaper  lists  in  September  for  “Slide- 
well  Collars”  and  “Hallmark  Shirts.” 

MoJl’nkin  Company,  35  South  Dear- 
i>om  Street,  Chicago,  will  start  a  cam¬ 
paign  in  the  spring  of  1919  for  the 
Grand  Rapids  Refrigerator  Company. 

Otto  J.  Koch  Advertising  Agency, 
Cnlveraity  Building,  Milwaukee,  Wls., 
will  plate  the  accounts  of  the  Kissel 
Motor  Car  Company  in  the  fall  cam¬ 
paign  that  is  alxiut  to  be  inaugurated. 

Atlas  Agency,  450  Fourth  Avenue, 
New  York,  has  planned  a  campaign  of 
atlvertislng  in  new.spapers  and  maga¬ 
zines  of  the  I’nited  States  for  In  Ra- 
zon,  a  daily  newspaper  of  Buenos  Aires, 
.Argentine  Republic.  Newspapers  and 
magazine.s  will  be  u.sed  in  the  initial 
(•amt>aign,  which  will  cover  three 
months..  The  aim  is  to  call  attention 
to  In  Razon  as  an  advertising  medlitm 
and  also  to  attract  iieople  in  the  United 
States  to  South  America  generally  and 
the  opportunities  there  for  American 
business. 


Pres.  WiLon  Writes  Loan  Ad 
Washington,  D.  C.,  Augu.st  15. — 
President  Wilson  has  become  an  ad¬ 
vertising  copy  writer.  His  first  work 


in  his  new  role  is  a  page  ad  for  the 
Fourth  Liberty  Loan,  which  will  be  re¬ 
produced  as  in  facsimile  when  the  big 
campaign  opens  late  this  month.  Other 
national  highlights  who  have  volun¬ 
teered  their  services  similarly  in  behalf 
of  the  next  Ijoan  Include  Colonel 
Roosevelt.  William  Howard  Taft,  Sec¬ 
retary  Baker,  Secretary  McAdoo,  Gen¬ 
eral  Pershing.  Dr.  Frank  Crane,  Au¬ 
gustus  Thomas,  George  Ade,  Brand 
Whitlock,  Irvin  Cobb,  Herbert  Quick, 
Samuel  G.  Blythe,  VV’llbur  D.  Nesbit, 
Henry  Ford,  “Billy”  Sunday,  Arthur 
Bri.sbane,  Henry  Cabot  Lodge,  and 
Charles  M.  Schwab.  There  may  be  an 
ad,  too,  by  Alliert,  King  of  the  Belgians. 


AD  FIELD  PERSONALS 
AND  CLUB  NOTES 


Norman  S.  H.  Catts,  secretary  of  the 
Advertising  Men’s  Institute  of  New 
South  Wales,  was  the  speaker  at  last 
week’s  luncheon  of  the  Poor  Richard 
Club  of  Philadelphia.  Mr.  Catt  attended 
the  convention  of  the  A.  A.  C.  W.  at 
San  Francisco  and  is  on  a  mission  for 
the  Government  of  New  South  Wales. 

Eari,b  Pearson,  secretary  of  the  Ad¬ 
vertising  Club  of  New  York,  was  taken 
seriously  ill  recently  while  on  his  way 
back  to  New  Y'ork  from  the  A.  A.  C.  W. 
meeting,  and  was  taken  to  the  Swedish 
Hospitad  in  Kansas  City.  There  an 
operation  was  performed,  from  which 
Mr.  Pearson  is  rapidly  recovering. 

W.  J.  BinTiNG,  of  St.  Paul,  president 
of  the  As.seciated  Advertising  Clubs  of 
Minnesota  and  fortner  secretary  and 
manager  of  the  Randall  Company,  prin¬ 
ters,  is  now  stationed  at  Newport  News, 
Va.,  as  a  lieutenant  in  the  Labor  De¬ 
partment  of  the  United  States  army 
quarter ma.ster’s  corpa 

Fixiyd  Y.  Keei,kr,  chairman  of  the 
executive  committee  of  the  A.  N.  A.  and 
vice-president  of  the  I.  W.  Lyon  Tooth 
Powder  Company,  New  York,  is  now  a 
lieutenant  and  in  the  United  States 
army. 

The  I>bi*artment  of  Pi  blicity  of  the 
State  Council  of  Defence  of  the  State 
of  Connecticut,  has  created  a  division 
of  advertising,  with  M.  C.  Manternach, 
of  the  Hartford  Charter  f)ak  Ad  Club, 
as  chairman.  The  Ad  Club  has  been  co¬ 
operating  with  the  Council  in  the  pa.st, 
and  now  its  work  is  officially  recog¬ 
nized.  The  full  member.ship  of  the 
committee  is  as  follows:  M.  C.  Man¬ 
ternach,  chairman;  J.  K.  Aldrich,  R.  F. 
Brinker,  A.  C.  Fuller,  T.  D.  Faulkner, 
G.  O.  Holman,  J.  W.  lyongnecker,  G.  A. 
Rochford,  !>.  A.  Soper,  H.  L.  Van 
Wyck,  E.  R.  Smith.  S.  L.  Metcalf.  G.  H. 
Abercrombie,  A.  B.  Lincoln,  B.  A. 
Welch.  E.  A.  King,  T.  C.  Miller.  W.  A. 
Allen  (president  of  Ad  Club),  ex-offlclo. 

The  Bl’tth  (Mont.)  Ad  Club  has 
passed  resolutions  committing  the  or¬ 
ganization  to  a  campaign  of  publicity 
directed  to  giving  the  people  of  the  en¬ 
tire  country  a  correct  understanding  of 
Butte’s  standing  and  importance  among 
the  cities  of  the  nation.  This  decision 
is  directly  due  to  a  sugge.stlon  made  by 
P.  S.  Florea,  of  the  As.sociated  Adver- 
ti.sing  CHubs  of  the  World,  during  his 
recent  visit  to  Butte. 

The  Aftiliated  Advertising  fh,iBa, 
composed  of  clubs  in  Cleveland,  Canton, 
Buffalo,  Rochester,  and  Syracuse,  will 
meet  this  year  in  Buffalo  on  October 
25  and  26.  The  general  theme  for  dis¬ 
cussion  will  be  “Business  After  the 
War.”  The  convention  will  open  on 
October  25  with  an  entertainment, 
luncheon,  and  business  meeting  at  the 


Shredded  Wheat  plant  at  Niagara  Falls. 
A  sales  meeting  will  follow  in  the  even¬ 
ing.  Saturday  will  be  devoted  to  de- 
partmentals. 

The  St.  Louis  Junior  Advertising 
Club  has  fifty-three  members  in  the 
service.  The  latest  to  depart  are:  Vic¬ 
tor  A.  Ochterbeck,  Louis  H.  Winkler, 
and  R.  Earl  Gantz,  navy;  Oscar  Zahner, 
Charles  W.  Young  .and  J.  Vincent  Cor¬ 
rigan,  army,  and  A.  L.  Murray,  Red 
Crosa 

Mi.ss  OixiA  Hirsch,  who  was  private 
secretary  to  her  brother,  Ernest  G. 
Hirsch,  formerly  manager  of  the  Chi¬ 
cago  Advertising  Club,  has  resigned  her 
position  at  the  Club  and  is  now  with 
the  State  CMuncll  of  Defence.  Miss 
Evelyn  Anderson  will  fill  the  vacancy. 

William  C.  D’Arct,  president  of  the 
Associated  Adverti.sing  Clubs  of  the 
World,  reviewed  the  work  of  the  San 
Franci.sco  convention  before  the  mem¬ 
bers  of  the  St.  Louis  Women’s  Adver¬ 
tising  Oub,  recently,  at  the  Statler 
Hotel.  Extracts  from  Important  speech- 
ea  and  telegrams  from  President  Wil¬ 
son  were  n'ad,  and  the  genecal  spirit 
of  the  convention  was  entered  Into. 
Mi.as  Elizabeth  Cueny,  president  of  the 
(Tub,  pre.sided. 

Miss  Nellie  E.  Prendergast  has  re¬ 
signed  as  advertising  manager  of  the 
H.  Barcroft  White  Corporation,  Syra¬ 
cuse,  N.  Y. 

Fred  P.  Seymour,  who  recently  re¬ 
signed  as  advertl.sing  manager  of  the 
L.  E.  Waterman  (Company,  New  York, 
is  to  be  secretary  of  Horder  Stationery 
Stores,  Inc.,  Chicago,  and  vice-pre.si- 
dent  of  the  As.sociated  Stationery  Sup¬ 
ply  (’ompany,  of  the  .same  city. 

Charles  C.  Stewart,  formerly  with 
New  York  advertising  agencies,  has 
Joined  the  selling  staff  of  the  W.  P. 
Dunn  Company,  Chicago  printer. 

An  Exhibit,  including  the  one  shown 
at  the  A.  A.  C.  W.  convention  in  San 
Francisco,  which  will  set  forth  adver¬ 
tising  methods  in  an  unusual  way,  will 
be  given  in  a  big  tent  on  the  adminis¬ 
tration  plaza  at  the  Iowa  State  Fair. 
The  Des  Moines  Ad  (Tub  is  putting  on 
the  exhibit  with  the  cooperation  of  the 
other  clubs  over  the  State,  and  they 
expect  to  .show  the  general  public  of 
Iowa  and  Iowa  manuf^cturerat  who 
are  not  now  using  and  believing  in  ad¬ 
vertising,  that  it  pays  to  advertise — 
by  reducing  the  cost  of  the  article 
from  the  factory  to  the  consumer. 

Thh  Third  Gne-Day  Tournament  of 
the  Metropolitan  Advertl.sing  Golf  As- 
soiiation  will  be  played  Friday,  Au¬ 
gust  23.  on  the  Baltusral  Golf  Club 
linka  There  will  he  an  eighteen-hole 
medal  play  handicap  in  the  morning, 
with  prizes  for  low  gross,  llr.st  net  and 
second  net  two-thirds  of  a.ssociation 
handicap  to  apply. 

John  E.  Raine,  etUtor  of  the  Towson 
(Md.)  New  Era,  and  the  Highlandtown 
Sentinel,  has  been  unanimously  re¬ 
elected  pre.sident  of  the  Baltimore  Ad 
Club.  Nat  (’.  Wildman  was  reidected 
vice-president;  Rignal  W.  Baldwin  was 
reidected  counsel,  and  Norman  M.  Par¬ 
rott  was  reelected  secretary  and  trea- 
urer.  The  following  were  electwi  to  the 
Board  of  Governors  for  the  en.suing 
year:  Harry  S.  Sanders,  E.  Lyell  Gunts: 
Frank  D.  Weltb,  Harry  A.  Allens,  Her¬ 
man  Gamse,  Ross  E.  Lynch,  Daniel  E. 
Derr,  Luther  E.  Martin,  Alfred  1.  Hart, 
L.  M.  HCS.S.  lien  M.  Frailey  and  Percy 
T.  Blogg.  E.  J.  K.  Bannvart  and 
Abram  Moses  tied  for  thirteenth  plai-e 
on  the  board,  the  tie  to  be  decided  later. 

The  Pennsylvania  Advertising  Di- 
RErroRs'  Association,  in  convention  in 


Harrisburg,  has  elected  the  following  of¬ 
ficers:  President,  James  P.  Cassidy, 
I^iladelphia;  vice-president,  John  H. 
Beaver,  Williamsport;  secretary,  S.  H. 
Gcrloff,  Reading;  directons,  R.  J.  Evans, 
Wilkes-Barre;  Napoleon  James,  Pitts¬ 
burgh,  and  J.  C.  Zchring,  Lebanon. 


THE  ADVERTISING 
AGENCY  'SPOTLIGHT” 


William  T.  Rich,  vice-president  and 
treasurer  of  the  advertising  firm  of 
Rich-t^arr,  of  Atlanta,  Ga.,  is  now  in 
the  army.  His  partner,  “Jack”  Carr, 
in  writing  to  The  Editor  and  Publisher 
about  it  says:  “They’ve  got  my  part¬ 
ner,  “Bill.”  I’m  sorry  in  a  way,  selfish¬ 
ly  sorry,  but.  I’ll  say  one  thing.  If  ’Bill’ 
makes  as  good  a  soldier  as  he  did  a 
partner — Good  night  Mr.  Kaiser.”  The 
Rlch-C^rr  agency  has  closed  for  the  du¬ 
ration  of  the  war. 

C.  I.  Ward,  of  the  Johnston  Overseas 
Advertising  Service,  New  York,  has  en¬ 
listed  in  the  Y.  M.  C.  A.  forces  for  ser¬ 
vice  in  France. 

Joseph  H.  Indio  has  resigned  from  the 
H.  W.  Kastor  &  Sons  Advertising 
Agency,  Chicago,  and  has  bought  an  in¬ 
terest  in  the  Schiele  Advertl.sing  Com¬ 
pany,  St.  Louis. 

H.  G.  Trump,  Chicago  manager  for 
the  Carl  M.  Green  Advertising  Agency, 
Detroit,  has  joined  the  colors  and  is  now 
at  Camp  Jackson,  S.  C. 

Mrs.  Clare  Langan  has  resigned  from 
the  Erwin  &  W.asey  Advertising  Agency, 
Chicago,  to  serve  as  a  secretary  in  the 
office  of  Secretary  of  War  Baker  in 
Washington. 

Mrs.  Fi/>renck  H.  Rose,  of  the  Mc- 
.1  unkin  Advertising  Agency,  Chicago, 
has  gone  abroad  to  work  in  tl\e  Y.  M. 
(’.  A.  war  service. 

Roy  W.  Johnson,  who  recently  joined 
the  organization  of  Smith,  Danne  & 
Moore,  Ltd.,  Toronto  and  Montreal,  will 
have  charge  of  the  copy,  plan,  and  ser- 

Advertising  Agents 

COLLIN  ARMSTRONG.  INC„ 
Advertising  and  Sales  Service, 
1457  Brosdway,  New  York. 

FRANK,  ALBERT  ft  CO., 

26-28  Beaver  St.,  New  York. 

Tel.  Broad  3831. 

HOWLAND,  H.  8.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573 

Publishers’  Representative 

O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

Member  Audit  BnrMi  of  (hrenlatioM. 
Vworn  Net  Paid  Clrenlatloa  tor  • 
Montha  Ending  April  1,  1918 

41,267  Daily 

We  ruaraotee  tbe  larteat  wMto  haao 
dcllrered  ereiilni  elrrulatloa  tg  tho  trada 
territory  of  New  OrlMoa. 

To  reach  a  large  majority  of  the  trade 
proapecte  In  tbe  local  territory  the  Staiao 
le  the  logical  and  acuaumlc  madimn. 

Clrciilatloo  data  ecot  oa  regoait. 

The  a.  C.  BECKWITH  SPECIAL 
AOHmCY 

Role  Porelgo  RepreaeBiatteoa 
New  York  Ckieago  SL  Lawlo 
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vice  departments.  He  was  at  one  time 
assistant  advertising  manager  of  the 
Burroughs  Adding  Machine  Company,  of 
Detroit,  and  later  became  advertising 
manager  of  the  United  States  Phono¬ 
graph  Company,  of  Cleveland.  More 
recently  Mr.  Johnson  was  with  the  Fire¬ 
stone  Tire  &  Rubber  Co.,  Akron,  O. 

Richard  L.  Prathkr,  who  has  been  for 
several  years  advertising  manager  of 
the  Thomas  G.  Plant  Company,  Boston, 
maker  of  "Queen  Quality”  shoes,  has 
joined  with  the  Blaine-Thompson  Com¬ 
pany  of  Cincinnati,  as  vice-president. 
He  was  formerly  advertising  manager 
of  the  Julian  Kokenge  Co.,  Cincinnati. 
He  will  handle  the  Thomas  G.  Plant 
Company’s  advertising  account. 

John  Seymour  Winsiaiw  has  joined 
the  copy  staff  of  Ruthrauft  &  Ryan,  New 
York.  Previously  he  had  been  produc¬ 
tion  manager  of  W.  H.  H.  Hull  &  Co., 
New  York,  and  formerly  was  a  member 
of  the  Chicago  and  Los  Angeles  copy 
staffs  of  Lord  &  Thomas. 

Miss  Elsie  B.  Johns,  former  advertis¬ 
ing  manager  of  the  American  Banking 
Machine  Corporation,  is  now  with  the 
advertising  agency  of  Erwin  &  Wasey, 
('hicago. 


MANY  “A.  B.  C.”  AUDITS  ISSUED 


Newspapers,  Trade  Publication.^,  and 
Magazines  on  the  List 
Chicago,  August  16. — Tho  Audit  Bu¬ 
reau  of  Circulations  ha-s  sent  out  to 
members  audit  reports  for  the  follow¬ 
ing  publications: 

Newspapers 

rmuhrtilKe  (O. )  Itully  JefTprsuntnii. 

Cliarleston  (W.  Va.)  MhH. 

Olitcayo  Kveolna  Amorlcan. 

CbtoHgo  Kxamliicr. 

I'hloaao  Dally  News. 

Chtrazo  Kvenlnn  Post. 

•  'hloaifo  Tribune. 

Clerelaud  (O. )  I.ea(ler  amt  the  Sun<lny  D-uiler. 
Cleveland  ( O. )  News. 

Hloueester  (..Vlam.)  Dally  Tlmea. 

Ixing  Ib'ach  (Cal.)  Press. 
lainK  bnaeb  Teb'Rram. 

Madlsuii  (Wls. )  Democrat. 

’Madison  State  Journal. 

iMt.  Vernon  (O.)  Itepublloan  News. 

Newburyport  (Maas.)  Dally  News. 

Newark  (O. )  Advocate. 

Paterson  (N.  J.)  Kvenlng  News. 

Paterson  Prexa  Guardian  and  Sunday  Cbronicle. 
Salem  (Maas.)  KvenlnR  Newa. 

Ssniluxky  (O. )  Star-Journal. 

Samlusky  ItcRlster. 

Toledo  (O. )  Tlmia. 

Wlcblta  (.Kan.)  Reacon. 

Wlcblta  Razle. 

Xaneavllle  (O.)  SlRnal. 

Xnnwvllle  Times-Kecoriler. 

Trade,  Class,  and  Technical 
Grain  Ib'a'era’  Journal,  CblcaRo. 
iDally  Iron  Trade  and  Metal  Market  lte|H>rt, 
Cleveland. 

The  Foundry.  Cleveland. 

The  Iron  Trade  Review,  ('leveland. 

The  .Marine  R<‘vlew,  Cleveland. 

National  Petroleinn  News,  Clevelanil. 

Klectrleal  KiiRlneerlnR,  New  York. 

The  .Marine  News,  New  York. 

Rnyers'  Keidater,  New  York. 

Magazines 

■nie  Clirtstlan  Herabl,  New  York. 


Relatives  Get  Pollork's  Estate 
George  E.  Pollock,  vice-president  of 
the  New  York  Herald  Company,  who 
died  on  August  2,  left  his  estate,  of 
which  no  value  is  disclosed  in  his  will, 
tiled  for  probate  on  August  13,  to  his 
niece,  his  brother,  and  .sister.  Small 
bectuests  were  also  left  to  other  rela¬ 
tives  and  friend.s. 


CLASSIFIED  AD  ORDER 
IS  MODIFIED 


Employers  in  Twenty-Two  States  Are 
Permitted  to  Advertise  In  the  Name 
of  the  Federal  Employ¬ 
ment  Service 


Washington,  D.  C.,  Augu.st  16. — 
Modlficution  in  twenty-two  States  of 
tho  blanket  prohibition  against  adver- 
ti.sing  for  un.skilled  lal>or  by  war  plants 
employing  more  than  100  men  has 
been  announced  by  the  Department  of 
I.nbor.  ' 

To  facilitate  in  supplying  much-need¬ 
ed  labor  in  these  States  employers  for 
the  pre.scnt  will  be  permitted  to  ad- 
vertisi'  in  the  name  of  the  Federal  Em¬ 
ployment  Service. 

The  States  to  which  the  modilica- 
tion.s  apply  are  Alalvama.  Arkan.sas, 
Florida,  Georgia,  Illinois,  Indiana,  Iowa. 
Kan.sa.s,  Kentucky,  Louisjma,  Maine, 
MassachU3ett.s,  Minnesota.  Mi.s.sis.«tippi. 
Mi.ssouri,  Nel>raska,  New  York,  North 
Carolina,  Ohio,  Oklahoma.  South  Caro¬ 
line,  and  Texaa 


Philippine  Editor  Ordered  Deported 
Washington,  Augu.st  16. — The  Su¬ 
premo  Court  of  the  United  States  has 
been  appealed  to  by  R.  McCulloch  Dick, 
publisher  of  the  Manila  (Philippine 
Islands)  Free  Press,  to  prevent  his  de¬ 
portation  from  the  islands.  The  Gov¬ 
ernor-General  of  the  Philippines,  who 
claimed  that  he  was  an  "undesirable 
alien,”  has  been  upheld  by  the  Supreme 
Court  of  the  Philippine  I.slands.  The 
Governor-General  took  action  against 
Mr.  Dick  because  of  articles  published 
by  Dick  criticising  the  Island  National 
Guard,  and  which  it  was  charged,  ob- 
.structed  the  Government  in  the  prose¬ 
cution  of  the  war.  Mr.  Dick  was  born 
in  Scotland. 


Joseph  Pulitzer  in  Aviation  Service 
St.  I»uia,  Mo.,  August  15. — Jo.seph 
Pulitzer,  jr.,  editor  of  the  Post-Dispatch, 
has  enrolled  in  the  naval  aviation  corps’ 
ground  .service  after  lieing  rejected  as  a 
flyer  on  account  of  poor  vl.slon.  He  will 
go  to  the  Great  Lakes  training  station 
about  September  1.  His  brother,  Ralph 
Pulitzer,  publisher  of  the  New  York 
World,  has  been  in  the  service  for  a 
long  time  as  an  ensign  in  the  Naval 
Reserve. 


Special  New  Home  Edition 
Des  Moines,  la.,  August  14. — The  Sun¬ 
day  Register  last  week  published  a  four- 
page  rotogravure  section  featuring  its 
new'  building.  The  plant  was  pictured 
throughout  and  the  edition  carried  in¬ 
dividual  photographs  of  Publisher  Gard¬ 
ner  Cowles  and  his  heads  of  depart¬ 
ments. 


Tiller  Adds  More  Papers 
Washington,  August  16. — Theodore 
Tiller,  one  of  the  mo.st  prominent  of 
tho  Washington  correspondents  of 
Southern  newspapers,  is  now  the  rep¬ 
resentative.  of  the  Atlanta  Journal,  Sa¬ 
vannah  Pre.ss,  and  Greensboro  Newa 
Until  recently  Mr.  Tiller  was  in  the 
New  York  Sun  bureau. 


Would  Stop  All  German  Papers 
CiNciNNA’rt,  O.,  Augu.st  13. — ^The  publi¬ 
cation  of  German-language  newspapers 
will  be  stopped  if  legislation  recommend¬ 
ed  by  the  Ohio  Society  of  the  Sons  of 
the  Revolution  is  adopted  by  Congress. 
A  resolution  asks  Ohio  Congressmen  to 
support  such  a  measure. 


The  Following  Newspapeis  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  auditors 
or  independent  auditing  concerns,  who  are  certified  public  accountants,  any 
and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of  circu¬ 
lation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA 

BlniilnKham  .  NEWS 

Averaze  circulation  for  Fell.,  1018,  Dally 
44.GUU;  iSiinilay.  50.673.  Printed  2.865, SIM 
llnea  more  advertUing  than  Ita  nearest  com¬ 
petitor  In  1017. 


CAI.IFORNIA 

Ix)s  Angeles . EXAMINER 

A.  B.  C.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Greatest  Home 
Delivery. 


GEORGIA 

Atlanta  . DAILY 

GEDBGIAN  AND  SUNDAY  AMERICAN, 
arciilatlon  dally  62,537;  Sunday  105.287. 
The  largest  3r  afternoon  elreulatlon  In 
America.  The  greatest  Sunday  circulation 
in  thli  aectlon  of  the  Sooth. 


II.I.INOIS 

Joliet  (Circulation  18,100  HERALD-NBWS 


IOWA 

Des  Molnea . SUCCESSFUL  FARMING 

More  tlian  800.000  circulation  guaranteed 
and  proven  or  no  pay.  Member  Audit  Bureau 
of  Clrculatlona. 


I.OIIISIANA 

New  Orleana  . TIMES  PICAYUNE 


MINNESOTA 

Minneapolis  .  TRIBUNB 

Morning  and  Evening. 


MONTANA 

Butte .  MINER 

Average  dally,  14,005;  Sunday.  23,676,  for 
6  months  ending  April  1,  1018. 


MISSOURI 

St.  Loula  . POST  DISPATCH 

Dally  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  In  Its  territory  with 
the  lieautiful  Rotogravure  Picture  Section. 
The  POST-DISPATCH  aells  more  papera  In 
St.  Ixiiiis  and  auhurbs  every  day  In  the 
year  than  there  are  homes  In  the  city. 
Circulation  for  entire  year  1917: 

Sunday  average . 361.263 

Dally  and  Sunday . 104, .59S 

NEW  JERSEY 

Elizabeth  .  JOURNAL 


Pateraori  .  PRESS-CHRONICLE 


PlalnOeld  . COURIER  NEWS 

NEW  YORK 

Buffalo . COURIER  A  ENQUIRER 


New  York  City _ IL  PROORES80  ITALO- 

AMERICANO. 


New  York  City . DAY 

The  National  Jewish  Dally  that  no  general 

advertiser  should  overlook. 

OHIO 

Youngstown . VINDICATOR 

PENNSYLVANIA 

Evie . TIMES 


Wilkes-Barre . TIMES-LEADER 

TENNESSEE 

Nashville .  BANNER 

TEXAS 

Houston . CHRONICLE 

The  Chronicle  guarantees  a  circulation  of 

50.000  dally  and  5.8,000  Sunday, 

VIRGINIA 

Harriaonhurg . DAILY  NEWS-RECORD 

I,argest  circulation  of  any  dally  paper  In  the 
famoua  valley  of  Virginia. 

WASHINGTON 

Seattle .  POST  INTELLIGENCER 


ROLL  OF  HONOR 


The  following  puhliahen  guarantee  clrcnlatlnn 
and  willingly  grant  any  adverttaer  the  privilege 
of  a  careful  and  exhaustive  Investigation : 

ILLINOIS 

Chicago  .  SKANDINAVKN 

KENTUCKY 

Loiilsrille.  Ky.. MASONIC  HOME  JOURNAL 
(Semi-Monthly,  32  to  64  pagea.)  Guaranteeil 
largest  circulation  of  any  Masonic  publica¬ 
tion  In  the  world.  In  ezeesa  of  90,000  coplea 
monthly. 


GEORGIA 

Athena  .  BANNER 

A  gilt  edge  aubacriptlon — not  a  mere  circula¬ 
tion  claim. 


NEBRASKA 

Lincoln...  (CIr.  128.384) ..  .FREIE  PRBSSE 


PENNSYLVANIA 

Johnstown . DAILY  DEMOCRAT 


R.J.BIDWELLCO. 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

“Hearst*8  Features  Always  Lead*' 

Write  for  booklet. 

**H«U  Million  Dollar  Foatnro  Sorvico** 

The  International  Feature  Service 

729  Savaath  Aaa.  Naw  York,  N.  Y. 
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PLANS  BETTER  PRESS 
WIRE  SERVICE 


I’o>lniaNl«r-(icneral  Burleson  Asks  News 
Men  For  Su|!)cestions,  and  May  ('ut 
Off  (ieriain  (H>vernnient  Messi^es 
To  Relieve  Congestion 


Washington,  Auaruat  1C. — Postnia.«i 
ter-<  teneral  Uuiiesoii  i.s  exerting  every 
eff»>rt  to  place  the  p  "e.s.s  wires  of  the 
country  on  the  most  citicient  hosts 
possible. 

Since  the  Government  has  taken 
control  of  the  telegraj)h  wires,  Post- 
ina.ster-General  IJurler,on  has  institut- 
<><1  inquiries  to  gain  c!'  po.ssible  Infor¬ 
mation  to  aid  in  expediting  the  import¬ 
ant  news  now  carried  by  telegraph  for 
the  information  of  the  pre.ss  of  thr 
country. 

On  Monday  the  Postma.ster-General 
invited  the  repre.sentatives  of  the  larg¬ 
er  press  associations  and  prominent 
bureaus  in  Wa.shingtjn  to  confer  with 
him  as  to  methods  to  be  employed 
to  iM'tter  the  conditions  now'"  exi.sting. 
Postmaster-General  P.uricson  saw  each 
one  of  the.se  repre.seutatives  separate¬ 
ly.  While  there  has  Ijeen  no  general 
comiilaint  as  to  conditions  here,  other 
than  that  of  conge.dion,  sugge.stion.» 
were  offered  to  improve  the  service. 

There  has  been'  no  .statement  forth¬ 
coming  from  the  Post  (dfflee  Depart¬ 
ment  as  to  the  result  of  these  confer¬ 
ences,  but  evidences  if  the  reforms  to 
l»e  instituted  by  the  department  have 
already  been  put  in  force.  Chief  clerks 
of  the  various  departments  have  been 
appointed  as  a  committee  to  see  what 
telegraphing  can  be  eliminated  frori 
the  Government  service,  and  it  Is  now 
lielieved  that  many  tdegrams  are  sent 
where  letters  could  accomplish  the 
same  re.sult.  In  all  instances  wncre 
there  Is  no  urgency,  letters  will  tako 
the  place  of  telegramr,,  thus  reducing 
the  use  of  the  wires  for  Governmental 
purposes. 

The  casualty  list.s,  which  have  been 
made  public  daily  (.subject  to  release 
on  the  day  of  issuance)  have  nov/ 
be<*n  .so  arranged  that  they  will  be  giv¬ 
en  out  five  days  in  advance  of  release. 
This  adjustment  comes  from  the  Bu¬ 
reau  of  Public  Information,  and  Chi¬ 
cago  and  San  Francisco  will  be  dis¬ 
tributing  points  for  these  li.sts  in  ad¬ 
dition  to  Washington.  The  lists,  hav¬ 
ing  five  days  in  which  to  be  relea.sed, 
can  be  wired  to  Chicago  and  San  F-an- 
cisco  when  the  wires  are  lea.st  crowd¬ 
ed.  and  can  be  mailed  to  desired  points 
from  these  two  disrributing  centres. 
Washington  will  also  l>e  a  distributing 
centre  from  which  all  casualty  li.sts  for 
the  eastern  part  of  the  country  will 


lie  mailed,  with  the  five  day  releass 
notice.  This  will  take  a  large  amount 
of  telegraphing  off  of  the  daily  wires. 

.Vccomiianied  with  the  suggestion  of 
eliminating  all  but  the  urgent  matter.^ 
from  the  wire.s,  Director-General  I.,ew- 
is,  of  the  Telegraph  Sy.stem,  has  sug- 
ge.sted  the  more  frequent  use  by  Wash¬ 
ington  correspondents  of  the  aeroplane 
mail  service  between  Washington  and 
Xew  York  city. 

While  I’ostma.ster-General  Burle.sor 
has  nothing  to  do  with  the  publicity 
bureaus  of  the  various  departments, 
some  of  the  correspondents  have  calleil 
attention  to  the  fact  'hat  there  was  too 
much  publicity  matter  crowding  the 
mails,  and  the  suggestion  has  gone 
forth  from  these  conferences  that  the 
publicity  matter  lie  sent  only  to  those 
correspondents  requesting  that  their 
names  lie  i)la<-ed  upon  the  mailing  lists, 
thus  eliminating  many  who  do  not  care 
or  have  use  for  the  publicity  matter 
.sent  out  by  the  various  departments. 

.All  sugge.stions  ha'm  been  made  and 
received  by  the  Pfistma.ster-Generai 
with  the  spirit  of  edUiency  and  serv- 
iee  only  in  mind.  It  is  not  believed 
that  anything  will  lie  done  to  in  any 
way  hinder  or  h.ampcr  press  matter.s, 
but  that  it  is  the  inteotion  of  the  Post¬ 
master-General  to  aid  and  expedite  the 
transmission  of  press  matter  to  the  ut- 
nio.st.  Postma.ster-General  Burleson 
recognizes  the  importance  of  the  great 
war  information  being  dis.semin.ated 
from  Washington  at  this  time,  and  he 
will  do  all  in  his  powi-r  to  have  this  in¬ 
formation  transmitted  to  new.spapers 
as  expeditiously  and  a.s  effectively  as  is 
possible  for  human  agency  to  do  it. 

Should  Congre.ss  in  the  revenue  bill 
now  being  framed  pla'’e  a  ten  per  cent, 
tax  upon  leased  wire.s,  it  would  be  con¬ 
sistent  with  the  policy  adopted  of  plac¬ 
ing  a  tax  upon  railroad  tickets  when 
the  Government  a.s.sumed  control  of 
the  railroads.  Government  control  of 
wires  woidd  not  prevent  the  special 
tax. 


('.allle  Papers  Merge 
CiiirAiio,  111..  Atig.  Ifi. — The  Holstein 
Frie.sian  World  and  the  Black  and 
White  Uecord  have  been  merged  under 
the  name  of  the  former  paper.  E.  S. 
Pre.scott  will  be  the  editor  of  the  new 
I)aper,  Frank  T.  Price  businc-sa  manager, 
and  I*.  B.  Misner  advertising  manager. 


Engraver-Printer  in  Bankruptcy 
('harles  D.  Jocelyn,  in  the  engraving 
and  printing  bu.sinesa  at  121  Fulton 
Stre.'t,  Xew  York,  has  filed  a  petition 
in  iMUikruptcy,  with  liabilities  of  $4,73.’>, 
of  which  S.i.SlS  are  .secured  claim.s,  and 
no  as.sct.s. 
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N.  Y.  Call  Again  a  Morning  Paper 
The  Xew  York  Call,  a  Socialist  organ 
which  recently  changed  from  a  morn¬ 
ing  edition  to  an  evening  paper  when 
the  Government  took  away  its  second- 
cla.ss  privileges,  is  again  in  the  class 
with  the  morning  paper.s.  The  pub¬ 
lishers  announce  that,  under  the  system 
of  not  permitting  newsdealers  to  re¬ 
turn  unsold  copies,  the  circulation  of 
an  afternoon  paper  cannot  be  handled 
.'IS  quickly  as  that  of  a  morning  pap<>r. 
The  change  was  made  last  Mond.ay. 


Food  Slogans  in  Ad  Copy 
("hicago.  111,  .Augu.st  9. — Incorpora- 
llon  of  food  .slogans  in  their  newspaper 
a<lvertising  is  the  plan  of  Chicago  ad- 
vertiser.s.  The  plan  resulted  from  the  re¬ 
quest  of  Ernest  I.  Mitchell,  of  the  Unit¬ 
ed  St.ates  Food  Administration.  Illinois 
Division.  “We  have  met  favorable  and 
enthusiastic  response  from  practically 
KiO  per  cent,  of  Chicago  advertisers, 
and  intend  to  make  the  campaign  St.ate- 
w'ide,"  said  Mr.  Mitchell. 


Post  Office  Takes  Over  .Aero  Mail 
The  Po.st  Olfic'e  I'lepartment  at  Wa.sh- 
ington,  on  August  12,  a.ssumed  control 
of  the  Xew  York-Philadelphi.a- Wash¬ 
ington  air  mail  routes  as  the  first  step 
in  plans  for  the  establishment  of  na¬ 
tion-wide  airplane  mail  .service.  The 
service  heretofore  has  been  maintained 
by  the  War  Department. 


NATIONAL  WAGE  FOR 
PRESS  FEEDERS 


Very  Important  Scale  Matter,  Originat¬ 
ing  in  Chicago,  Is  Now  Receiving 
the  Attention  of  the  War 
Labor  Board 


Washinc'ton,  Augu.st  15. — The  War 
I.,abor  Board  has  b(*gun  hearings  in 
the  controversy  Indween  union  press 
feeders  and  their  Chicago  eniiiloyims, 
which  may  affect  the  whole  jirinting  in- 
du.stry  in  the  United  States.  “What¬ 
ever  increase  is  allowed  to  press  feeil- 
ers  will  be  allowed  to  the  allied  indu.s- 
tries,"  Bevy  Mayer,  counsel  for  the 
employer!?,  told  the  Board.  “The  jirob- 
lem  this  Board  has  to  .solve  is  one  af¬ 
fecting  the  whole  country.” 

Wages  to  compositor.s,  pressmen, 
bookhinders,  and  others  of  the  printing 
crafts  will  have  to  be  Increased  if  the 
Board  grants  the  demands  of  the  pre.ss- 
feeders,  he  as.serted.  Michael  H.  Flan¬ 
nery,  bu.sine.ss  agent  for  the  prc.ss-feed- 
ors.  a-sked  the  Board  to  e.stablish  a 
w'age  of  at  least  $1,G00  a  year.  This 
amount,  he  said,  was  neces.sary  under 
present  living  condition.s. 


Seven-txnl  Papers  in  Philadelphii 
BniLAni?i.eHiA,  August  Iti. — The  prices 
of  Philadelphia  Sunday  papers  will 
hereafter  be  .seven  cents  a  copy  in  this 
city  and  in  ('amden,  and  eight  cents 
elsewhere. 
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ALBANY  WINS  1919 
1.  T.  U.  CONVENTION 


Printers  Warned  Against  Asking  Too 
Mueh  From  Newspapers  in  This 
Critical  Period — Publishers  Ask 
1.  T.  U.  to  Train  Women 


(Ity  lu  TilK  KciTuit  and  rDUMsiil-i!) 

Si'iuNTON,  I’a.,  August  15. — Voting 
li\  e  to  one  in  refusing  to  place  thein- 
.sc'lvcs  on  record  as  opposed  to  the  Uor- 
tnan  language  and  selecting  Albany, 
N.  Y.,  as  the  city  for  the  1919  conven¬ 
tion,  the  delegates  in  attendance  at  the 
sixty-fourth  annuai  convention  of  the 
Internationai  Typographical  Union  ptit 
in  two  busy  sessions  here  ye.stcrday 
moming  and  afternoon. 

The  subject  of  opposing  the  German 
language  becau.se  of  the  United  States 
and  (’anada  being  at  war  with  the  Ger¬ 
man  nation,  came  upon  a  proposition 
by  Delegate  William  A.  Kinger,  of  Chi¬ 
cago.  The  Laws  Committee  of  the  In¬ 
ternational  body  had  al.so  voted  on  the 
propo.sition. 

The  proposal  to  annul  the  agreement 
entered  into  July  1,  1894,  with  the  Ger- 
man-American  Typographical  and  urg¬ 
ing  members  of  the  l)ody  to  transfer 
their  membership  to  Kngli.sh  .speaking 
unions  was  al.so  voted  down.  A  .strong 
l>le!i  again.st  the  proposition  was  made 
l>y  Hugo  L.  Miller,  .second  vlcc-pre.si- 
(lent  of  the  I.  T.  U.,  and  al.so  pre.sident 
of  the  German-Anierican  Typographical. 
The  question  finally  developed  into  an¬ 
other  fight  between  the  administration 
and  "progressive"  forces,  with  the 
former  winning  by  a  vote  of  more  than 
five  to  one.  It  was  necessary  to  take 
a  roll  call  of  the  delegate.s,  the  first 
of  the  Scranton  convention. 

While  Albany  was  cho.sen  as  the 
place  of  the  convention  next  year,  the 
delegates  also  adopted  a  proposition 
submitted  by  the  executive  f'ouncil  by 
which  annual  meetings  of  the  I.  T.  U. 
are  .susiH-nded  during  the  period  of  the 
war.  This  will  be  submitted  to  the  en¬ 
tire  membershii)  of  the  Union  for  rati- 
tication  immediately  after  the  conven¬ 
tion. 

The  convention  voted  to  as.sess  each 
member  five  cents  for  a  fund  to  reim- 
bur.se  subordinate  unions  for  paying 
dues  to  members  in  war  .service. 

Another  proposition  which  the  dele¬ 
gates  refused  to  adopt  was  an  amend¬ 
ment  to  relinquish  jurisdiction  over  the 
news  writers  union.s.  Thomas  Murphy, 
pre.sident  of  Scranton  News  Writers 
Tbiion  No.  3.  and  Delegate  John  Flynn, 
of  Boston,  spoke  in  oppo.sition  to  the 
amendment. 

At  the  session  Wednesday,  H.  N.  Kel¬ 
logg,  of  the  American  Newspaper  Pub¬ 
lishers  addressed  the  convention  urging 
the  delegates  to  w’cigh  with  care  their 


To  Reach  the  Rich  Trade 

of  Kansas 

Copeka  |Batljt>  Capital 


Net  Circulation 
(latnt  QoTernmeDt  report) 

34,48  7 

Its  sales  promotion  department 
is  at  the  service  of  advertisers. 


And  it  really  promotes. 


Publisher 


Member  A.  B.  C. 


Editor  ^  Publisher  for  August  17,  1918 


demands  on  employers  for  Increased 
wages  during  the  period  of  the  war.  Mr. 
Kellogg  pointed  out  the  fact  that  white 
the  cost  of  everything  that  enters  into 
the  making  of  newspapers  l.s  rapidly 
increa.slng,  the  revenue  is  declining  by 
ivason  of  lighter  advertising  patronage. 
Mr.  Kellogg  cited  figures  to  show  that 
the  war  was  resi)onsible  for  the  .suspen- 
■sion  of  a  large  number  of  papers  in  the 
pa-st  year  while  the  consolidation  of 
many  of  the  larger  city  papers  was  al.so 
due  to  the  same  cause. 

During  the  week,  a  committee  from 
the  A.  N.  P.  A.  conferred  with  the  In- 
ternation.-il  officers  relative  to  making 
some  arrangements  whereby  offices 
will  not  be  left  without  help  when  the 
coming  draft  of  men  from  18  to  45  goes 
into  effect,  many  already  having  been 
H«>verely  handicapped  by  the  present 
draft.  It  was  suggested  that  the  I.  T. 
U.  arrange  to  train  young  women  as 
operators  for  emergency  use,  but  the 
proposition  did  not  meet  with  much  fa¬ 
vor.  Another  meeting  will  be  held  in 
tile  cour.se  of  a  few  weeks  when  the 
que.stion  will  be  further  di.scus.sed. 


W.  C.  C.  M.  DELEGATES 
HAVE  ROYAL  TIME 


Feasting  and  Water  Sports  Break  Monot¬ 
ony  of  Routine  Work  at  Edmonton 
Convention  —  A.  J,  Hilliker 
Elected  President 


(ll.v  Tcli'iirnph  fo  TiiR  Ki  iron  and  Pcbi.iriifk) 

Komonton,  Can.,  August  15. — Highly 
Hucce.s.sful  convention  of  the  Western 
Canadian  Circulation  Managers  Asso¬ 
ciation  was  concluded  last  night  when 
Winnipeg  was  selected  as  the  conven¬ 
tion  city  for  1919,  and  officers  were 
elected.  There  were  fifteen  circulation 
managers  in  attendance.  When  not  en¬ 
gaged  in  routine  business  they  were  the 
gue.sts  of  the  Edmonton  Daily  news- 
pa  per.s. 

Papers  of  interest  to  the  circulation 
fraternity  were  read  by  all  the  delegates 
and  the  convention  proved  of  great 


Profit  Building  Newspaper 
Executive  Seeks  New  Connection 


In  climbing  from  newsboy  to  general 
manager  gained  thorough  experience  in 
every  business  and  editorial  department. 
Made  each  of  these  departments  produce 
better  profits  or  service  while  keeping 
down  costs.  As  general  manager  made  a 
systematic  study  of  profit  building. 

Increased  advertising  receipts  of  sev¬ 
enty-five-year-old  daily  in  conservative 
large  Kastern  City  while  reducing  costs. 
Turned  Western  Daily  from  weak  posi¬ 
tion.  of  field  to  profit-m,aking  leadership 
and  sold  property  for  double  price  paid 
for  it.  News  and  feature  matter  used 
by  largest  newspapers  of  the  country. 

Mo.st  effective  as  builder  of  publica¬ 
tion  as  a  whole  but  constructive  manage¬ 
ment  of  business  departments  has  re¬ 
ceived  special  recognition.  Originator 
of  successful  ideas,  knows  how  to  hatidic 
men  and  to  systematize  force  and  plant 
to  produce  maximum  results  at  minimum 
cost. 

Has  recommendations  and  records 
from  all  former  employers  regarding  ac¬ 
complishments,  ability,  character  and 
habits. 

Can  hold  present  connection  indefin¬ 
itely  but  have  best  of  reasons  for  de¬ 
siring  to  change. 

Replies  treated  confidentially  if  de¬ 
sired. 

Address  H-8J4,  Editor  &  Publisher. 
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villutt  in  developing  new  ideuN  to  secure 
iM'tter  circulation  results. 

The  busine.ss  st'ssions  Tuesday  were 
held  in  the  MacDonald  Hotel,  and  at 
night  the  delegates  were  the  guests  of 
the  Edmonton  dailies  at  an  informal 
dinner.  .\  musical  pro,"nimnio  was  pro¬ 
vided  liy  the  Journal  Newsboys  Band  of 
thirty-tive  pieee.s,  and  at  the  conclusion 
of  the  concert  the  visiting  delegiites  and 
their  wives  were  taken  for  an  automo¬ 
bile  tour  of  the  city. 

Wedne.sday  afternoon  the  convention 
was  tr.ansfcrred  to  Alb<'rta  Beach,  a 
nearby  summer  resort  on  Lac  St.  Anne, 
where  the  Edmonton  Journal  maintains 
a  big  Inmgalow  for  vacations  for  it.-i 
carrier  boys. 

During  the  afternoon  se.ssion  K.  R. 
I^eitch,  circulation  manager  of  the  .lour- 
nal,  ivad  a  paper  on  "Newslioy.s’  Wel¬ 
fare.”  Afterward  the  delegates  proceed- 
('d  with  the  election  of  officers  which  re¬ 
sulted  as  follows; 

President,  A.  J.  Hilliker,  Calgary  Her¬ 
ald;  first  viee-jiresident,  A.  F.  Cowan, 
Winnipeg  Free  Pre.ss;  second  vice-presi¬ 
dent,  K.  It.  I.-eitch,  Etlmonton  Journal; 
.si'cretary-trea.surer,  J.  F.  Sweeney, 
Winnipeg  Free  Pn'.ss.  Directors,  F.  E. 
Hender.son,  Vancouver  Province;  W.  E. 
Henderson,  Everywoman’s  World,  Win¬ 
nipeg.  .1.  A.  McNeil,  Edmonton  Bulle¬ 
tin,  W.  A.  Scott.  Calgary,  Alberta. 

Following  the  election  of  officers  th£ 
delegates  were  the  guests  of  the  Edmon- 
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and  the  elimination  of  non-essen¬ 
tials  a  universal  duty — the  adver¬ 
tising  gains  being  made  by  d'he 
Evening  Herald,  <Vhile  other  Los 
Angeles  newspapers  continue  to 
record  losses,  may  be  regarded 
as  significant. 

The  Los  Angeles  Evening  Her¬ 
ald,  by  virtue  of  its  mass  circu¬ 
lation.  has  always  been  an  impor¬ 
tant  factor  in  the  merchandising 
jtrocessof  local  and  national  busi¬ 
ness  enterprises. 
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ton  Jourmd  at  an  old-fashioned  South¬ 
ern  dinner,  when  a  deep  gap  was  made 
in  the  world’s  available  supply  of  chick¬ 
en. 

Boating  and  swimming  whiled  away 
the  liours  until  tlie  circulation  mana¬ 
gers  took  the  late  train  back  to  the  city 
and  from  tliere  back  to  their  respective 
papers. 


Prices  in  Dcs  Moines  Go  Higher 
Dra  MOINK.S,  la.,  Augu.st  16. — Tlie 
('apital  has  raised  mail  subscription 
rates  from  $4  to  $5  a  year  in  the  State 
of  Iowa,  and  from  $5  to  $6  outside.  The 
outside  carrier  has  been  raised  from 
10  cents  to  15  cents  a  week. 


Too  much  argument  licclouds  an  is¬ 
sue.  Mo.st  trutlis  may  bo  stated  in  a 
few  word.s. 
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GEORGE  RETIRES  FROM 
JACKSON  PATRIOT 


U’ill  Take  Rent  and  Continue  with 

Rooth  Newspaper  (diain-  Surreeded 
by  Bernard  M.  Wynkoop  as  Kdi* 
tor  and  Manager 

.Tackhon,  Mich.,  August  14. — Aft«-r 
many  years  of  siervices  with  the  new's- 
papers  of  Jackson,  culminating  in  the 
local  <-ontrol  of  Jack.s«)n's  one  daily 
new.spaper,  John  OeorRO,  Jr.,  has  re- 
tin'd  from  the  position  of  editor  and 
manager  of  the  Citizen-Patriot  to  take 
a  much-needed  re.st.  Mr,  OeorKe  re¬ 
tains  all  of  his  newspaper  Interests,  and 
upon  his  return  to  Jackson,  after  a 
few  months'  rest,  will  continue  his  gen¬ 
eral  ndationship  with  the  Patriot  and 
the  s<‘veral  other  papers  of  the  Booth 
Puhllshlng  Company,  of  which  he  Is  a 
director. 

Bernard  M.  Wynkoop,  for  the  past 
fifteen  years  publisher  of  the  Bay  C'ity 
Tlnies-Trihune,  takes  immediate  charge 
a.s  editor  and  managt-r.  Mr.  and  Mrs. 
Wynkoop  will  make  their  permanent 
residence  in  Jackson.  Mr.  Wynkoop 
has  a  State-wide  reputation  a-s  a  suc- 
ce.s.sfi\l  newspaper  man.  both  through 
his  long  experience  in  Bay  City  and  his 
prior  connection  with  the  Detroit  Xews 
,md  the  Chicago  Journal.  Mr.  Wynkoop 
has  a  large  financial  Interest  in  the 
Citizen  Patriot,  and  is  alw)  a  din-ctor 
in  the  comiKiny. 

Besides  Mr.  Creorge  and  Mr.  Wyn-' 
koop,  the  other  Jackson  owners  are; 
John  W.  Miner,  Jo.seph  K.  Noll,  busi¬ 
ness  manager,  and  Bafe  S.  Craft,  cir¬ 
culation  manager,  and  William  M.  Pal¬ 
mer.  The  Citizen-Patriot  is  one  of  the 
syndicate  of  Michigan  newspapirs  of 
which  Ralph  H.  Booth  Is  president. 

Bollenbeck  Given  Farewell 

MibWAUKKB,  Wis.,  August  15. — A  fare¬ 
well  party  was  given  by  the  Milwaukee 
Press  aub  for  William  J.  Bollenbeck, 
member  of  the  club  and  secretary  of  the 
V'oters’  liCiigue,  who  has  gone  to  Phila¬ 
delphia  to  enter  the  si'rvlce  of  the 
Emergency  Fleet  Corporation.  Address¬ 
es  were  nuide  by  Herl)ert  T.  Liuflin, 
Warren  Anderson,  Judge  Edward  T. 
F'alrchild.  Oscar  H.  Morrl.s,  Herman 
Wagner,  and  Harry  W.  Bolena  the  last 
of  Port  Wiishlngton.  Wia  Mark  For- 
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re.st  read  an  original  poem,  and  Will 
B.  Hunter  sang  in  Scotch  dialect  "Our 
Flag  Knows  Only  Victory"  was  sung 
by  its  compo.ser.  Jackie  May,  of  the 
navy. 


News  for  Men  at  the  Front 
Alban  T,  N.  Y.,  August  16. — The  Eve¬ 
ning  Journal’s  new  idea  of  publishing  a 
weekly  department  of  home  news  for 
the  men  at  the  front  has  brought  a  let¬ 
ter  from  the  Committee  on  Fhibllc  In¬ 
formation,  of  which  George  Creel  Is 
chairman,  warmly  endorsing  it.  The 
miniature  Journal  appears  every  Satur- 
dfiy  with  the  local  news  .summarized  day 
hy  day  and  Is  in  such  form  that  it  may 
lie  ea.slly  clipped  and  mailed  in  a  letter 
envelope  to  any  one  at  the  front. 


Gov.  Edge  .After  Senatorial  Seat 
Trknton,  N.  J..  Augu.st  14.— Gov. 
Walter  I*!.  Edge,  the  Atlantic  City  news¬ 
paper  publisher  and  advertising  man, 
has  filed  hls  petition  as  a  candidate  for 
the  Ilepuhllean  nomination  for  ITnited 
States  Senator.  It  carries  37,452  sig¬ 
natures.  With  the  iM-tition  the  Gov¬ 
ernor  filed  the  following  designation, 
which  will  appear  on  the  ticket  after 
hls  name:  “Republic.an-.Amerlcaiiism 
iH'fore  party." 


Soldier  I.etler-Wriling  ('onlest 
DAta-AS,  Tex.,  Augu.st  12. — The  Times- 
Herald  is  conducting  a  contest  to  en¬ 
courage  writing  to  soldiers.  F'or  the 
Is'st  letter  received  hy  the  Times-HeraJd 
a  first  prize  of  $5  in  War  tfavings 
Stamps  will  be  given,  and  for  the  see- 
c>nd  Is-st  lettc-r  $3  worth  of  Thrift 
Stamps,  and  the  third  best  writer  will 
get  32  in  Thrift  Stamps. 


NEWSPAPER  MEN  NOT 
TO  BE  EXEMPTED 


Though  Secretary  of  War  Holds  News¬ 
paper  Publishing  to  Be  Esiienlial  In¬ 
dustry,  Ho  Says  Older  Men  4'aii 
Replace  Those  Drafted 


Washinoton,  D.  C.,  August  10. — 
Young  men  are  not  necessarily  indls- 
pens;ib!o  for  the  production  of  news¬ 
papers,  according  to  Secretary  Baker, 
In  other  words,  draft  boards  will  pro¬ 
bably  not  grant  deferred  classlflcatlon 
to  men  in  the  selective  draft  unless  they 
are  convinced  that  a  newspaper  would 
be  Irreparably  injured  without  the  ser- 
vic'es  of  the  drafted  employe. 

During  the  dally  conference  of  the 
Secretary  of  War  with  newspaiier  men 
ye.sterday  the  question  was  raised 
Mr.  Baker  replied; 

“I  do  not  hesitate  to  say  that  the 
gathering  of  news  for  the  public  in¬ 
formation  is  an  Indispensable  Indus¬ 
try,  but  If  you  (»Ji  get  enough  older 
men  to  take  their  places,  the  younger 
men  would  not  bo  Indispensable.” 

Citing  conditions  In  hls  home  city  of 
Cleveland,  the  War  Secretary  said  there 
were  newspaper  men  above  the  draft  age 
limit  propo.sed  In  Congress  who  probab¬ 
ly  could  replace  younger  men  In  an 
emergency. 

At  any  rate  newspaper  men  are  not 
subject  to  the  "work  or  fight”  order. 
Individual  case.s,  however,  will  be  <lf- 
eidiyl  on  their  merits.  Baker  Indicated. 


A  .simtenee  hath  formed  a  character, 
and  a  character  subdued  a  kingdom. — 
Tuppor. 


(iaii'l  (iel  “Flat”  Paper 
Dkcati:!:,  Ind.,  Augu.st  14. — The  Deca¬ 
tur  .Morning  Herald  has  su.stMmded  pub- 
li>atloii.  with  the  following  announce¬ 
ment:  'This  move  Is  caused  by  a  short- 
iiee  of  news  print  paper,  something  that 
cannot  now  lie  bad  in  flat  form,  the  only 
way  we  can  use  It.” 
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There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
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Can  You  Write? 

Then  why  not  place  some  of  your  work 
with  the  magazine  and  book  publiaheri.  We 
will  handle  your  manuacripta  promptly  and 
ifficiently  and  keep  you  poated  on  the  market 
for  your  kind  of  copy.  We  conaider  the 
work  of  experienced  writera  only.  Write 
ua  for  particulars. 

WILDER  &  BUELL 

225  Fifth  Avenue  New  York 


RICHARDSON  HKADS  BOARD 


PublisherH'  Offirers  Are  Chosen  at  An¬ 
nual  Meeting  in  New  York 


At  the  annual  meeting  of  tho  Pub¬ 
lishers'  Advisory  Board,  held  in  New 
York  on  August  9,  Allan  H.  Richardson, 
{iresldent  of  the  Periodical  Publishers' 
.V.s.soclation,  was  reelected  chairman, 
and  Jesse  H.  Neal,  executive  secretary 
of  the  A.ssociHtcd  Business  Papers,  was 
reelected  secretary  and  treasurer  of  tho 
Board. 

The  Board  is  a  F'ederatlon  of  the  fol¬ 
lowing  as.sociatlons:  Periodical  Publish¬ 
ers'  Association,  Agricultural  Publlsh- 
er.s’  As.soclation,  the  Associated  Business 
Papers,  Assoeiation  of  Religious  Press, 
N.  Y.  Allied  Printing  Trades  Council, 
American  Medical  Editors*  Association, 
N.  Y,  Medical  Publishers’  Association, 
iuid  the  Authors’  League  of  America.  A 
committee  wa.s  appointed  to  revise  the 
constitution  with  a  view  of  broadening 
the  activities  of  the  Board.  It  is  ex¬ 
pected  that  Charles  Johnson  Post  will 
be  reappointed  to  tho  position  of  di¬ 
rector,  which  he  has  occupied  during  tho 
pa.st  year. 


FIRST 

III  July  The  New  York  Times  pub¬ 
lished  .14,224  lines  of  advertisements 
of  books  and  periodicals — more  than 
the  combined  volume  of  all  other 
New  York  inorniug  newspapers. 

Average  net  paid  sale,  daily  and 
Sund.iy,  exceeds  .15(1, (XK). 
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ADVERTISING  PHOTO  ENJOINED  SITUATIONS  WANTED  HELP  WANTED 


Aviation  Officer  Says  Picture  Was  Used 
Without  PemiiMsion 

Lieutenant  Torrey  Webb  of  the  Unit- 
ed  States  Army  Aviation  CorpA  who 
made  the  first  air  post  flight  between 
Wlashington  and  New  York,  obtained,  on 
August  IS  from  Supreme  Court  Jus> 
tlce  Guy  an  Injunction  restraining  the 
Arm  of  Strauss  &  Beugekeison,  manU'* 
facturers  of  automobile  goggles,  from 
using  his  photograph  in  connection  with 
their  magazine  advertising. 

The  aviator  says  ho  has  been  por¬ 
trayed  in  the  advertisments  as  sitting 
in  an  airpiane,  wearing  goggies,  which, 
a  footnote  explained,  were  those  made 
by  the  defendant  Arm.  Tills  unauthor¬ 
ized  use  of  his  photograph  and  name, 
the  Lieutenant  says,  caused  him  to  suf¬ 
fer  humiliation  because  it  tended  to 
give  the  impression  to  his  friends  and 
army  associates  that  ho  was  receiving 
or  had  received  money  for  the  use  of 
his  picture. 

Coun.scl  for  the  manufacturers,  ex¬ 
plained  that  they  had  believed  author¬ 
ization  for  the  use  of  the  photograph 
had  been  obtained  by  the  solicitor  who 
.sold  the  advertising  space. 


SITUATIONS  WANTED 

Advertiaementa  under  tfUa  claaaiflca- 
tion,  ten  cents  per  line,  each  insertion. 
Count  aix  worda  to  the  line.  For  those 
uneinploved,  not  to  exceed  60  worda, 
two  inaertiona  FREE. 


Newspaper  Foreman 

Thorough  make-up  man  and  printer 
.seeks  comi)o«ing  room  foremanship  of 
afternoon  daily  in  West  or  Northwe.st. 
Kxperienced  on  five  to  ten-machine 
plants  in  cities  of  40,000  to  1,000,000. 
Can  put  out  paper  prtH>crly  and  on 
time.  Will  consider  foVemanshlp  or 
a.ssistant  foremanship.  Addre.^s  H.  826, 
care  of  Kditor  and  Publisher. 


Editor  or  Assistant 

Knergetlc,  resourceful  newspaper  work¬ 
er  wants  chance  to  assist  in  develop¬ 
ment  of  suburban  dally  or  weekly  near 
New  York.  Might  Invest.  Addre.ss  H, 
828.  care  of  Kditor  and  Publisher. 


Illustrator  and  Cartoonist 

with  sixteen  yeans’  experience  in  news¬ 
paper  and  commercial  fleid.  would  like 
to  secure  offer  from  live  metropolitan 
dally  and  Sunday  publication,  magazine 
or  advertising  art  company.  Have 
ability  to  manage  art  department.  Ex¬ 
pert  color  artist.  Not  subject  to  draft. 
Will  consider  permanent  situation 
only.  Cartooning  preferred.  Trlflers 
unable  to  offer  good  compensation  do 
not  write.  Can  deliver  the  good.s.  Ad¬ 
dress  Paul  R  Berdanler.  Po.st  Dispatch 
Art  Department.  St.  I.,oul.s.  Mo. 


Editor 

Ttellable  man,  .t7  years  old,  with  16 
yeans  experience,  at  pre.sent  managing 
editor  of  New  England  daily,  desires  to 
change.  Would  con.slder  any  editorial 
position.  Afternoon  paper  preferred. 
Good  organizer  and  teetotaller.  Best 
of  references  and  draft  exempted.  Pres¬ 
ent  income  *4B.  Addre.ss  H.  832,  care 
of  Editor  and  Puhli.sher. 


Circulation  Manaper 

with  ten  years’  experience  wants  posi¬ 
tion  by  October  first,  when  pre.sent 
contract  expires  and  does  not  core  to 
renew  same.  Married,  strictly  sober, 
prefer  position  In  the  State  of  Colorado 
or  any  State  we.st  or  north.  Can  give 
A-1  references  ns  to  ability  to  handle 
department.  Wants  position  where 
good  work  will  be  awarded  and 
appreciated.  Will  handle  either  city  or 
eonntrv  department  seoaratelv.  \<^- 
dr^Bs  Tf.  S29,  care  of  Editor  and  Pub¬ 
lisher. 


Reporter — City  Editor 

D'irhest  Paid  man  In  similar  work  In 
eltv  of  fR  000  wants  nrnsltion  further 
nor*h.  .Tom-up  on  news  and  feature 
v’o'-V.  Collee'e  ruan.  married  plentv  of 
eViiidren  and  draft  exempt.  T^nouestiop- 
obie  references.  Write  or  wire  MaC 
Parker,  Tribune,  Tampa.  Fla. 


Advertiaementa  under  this  claaaiflca- 
tion,  ten  centa  per  line,  each  inaertion. 
Count  aix  worda  to  the  line.  For  thoae 
unemployed,  not  to  exceed  60  worda, 
two  inaertiona  FREE. 


Experienced  Writer 

with  a  specialty  for  translations  from 
French,  Spanish,  and  Italian,  would 
offer  part  of  his  time  to  high-class  pub¬ 
lication.  Address  H.,  807,  caro  of  Kditor 
and  Publisher. 


Business  Manager 

fifteen  years’  experience  with  one 
pr9pcrty.  looking  for  an  opportunity, 
'rhorcughly  understands  the  deyelop- 
ment  of  advertl.slng,  circulation,  and 
the  handling  of  an  organization.  Ad¬ 
dress  H.  818,  care  of  Editor  and  Pub¬ 
lisher. 


Business  Manager 

Draft  exempt,  now  employed,  wants  to 
make  change,  for  personal  rca.sons,  to 
p.iper  where  opporti;nity  is  given  to 
expand  on  an  economic  ba.sis,  and  where 
hard  work,  aggressiveness  and  ability 
will  be  appreciated.  Prefer  position 
where  authority  is  unhampered.  Mar¬ 
ried-temperate.  Addre.ss  H.,  816,  caro 
of  Editor  and  Puhli.sher. 


Editor’s  Assistant 

Capable  of  light  editorials,  paragraphs, 
car;  also  handle  city  desk  and  look  aftar 
make  tip  at  lllierty  in  ten  days  from 
date  of  this  issue.  Can  do  one  man’s 
work  and  do  it  well,  but  not  two.  Beat 
of  references.  Address  H.  820,  care  of 
Editor  and  Publisher. 

Advertising  Manager 

Able  newspaper  man,  having  built  three 
daily  newspapers  to  a  .successful  point, 
is  available  to  .some  newspaper  owner, 
who  wants  a  high  grade  executive  as 
business  manager  or  advertising  mana¬ 
ger.  Mu.st  be  good  proposition.  Box 
No.  11.  824,  care  of  Editor  and  Publish¬ 
er. 


Advertising  Solicitor 

Experienced  and  competent  advertising 
solicitor  and  copy  writer,  with  good 
record  as  newsuaper  manager  desires 
permanent  position.  On  recent  Third 
I.lherty  I.,onn  drive  I  sold  over  82.000 
.agate  lines  of  patriotic  advertising  to 
non -advertisers  at  the  one-time  rate. 
College  man.  41  married,  temperate, 
tactful  willing  worker.  $40  week  and 
transportation.  Particularly  desires 
tnapngement  of  run-down  dally  where 
can  get  block  of  stoeV  for  building  it 
up.  .\ddress  H.  821,  care  of  Editor  and 
Publisher. 

Agency  Man 

Thoroughly  experienced,  would  like  to 
make  connection  with  active  advertis¬ 
ing  agenev.  TTnquestlonnhle  references. 
,\ddre.ss  IT.  83.6,  care  of  Editor  and  Pub- 
ll'hor. 


Editorial  Man 

Tke.ouse  T  do  not  like  the  section  of  the 
fouutrv  T  am  now  located  In  T  will 
consider  a  change  'n  positions  Septem¬ 
ber  :.  T  am  a  high-grade  news  man. 
can.oMe  of  taking  eomnlete  charge  of 
n  rral  live  afternoon  paper’s  editorial 
denartment.  T  am  31  and  have  had 
elev'cn  years’  emerlenee  in  all  branches 
of  the  came,  big  and  little  cities.  I 
air  worth  a  good  salary  and  exnect  it. 
Btit  T’ll  earn  every  cent  T  am  paid.  Not 
lo.aking  for  a  tob  "for  tbe  duration  ot 
the  war”  I'ut  nermanenev  in  a  nleas- 
ant  eltv.  Addr-nos  H.  814  care  of  Edi¬ 
tor  aiid  Publisher. 


Editorial  Man 

Editorial  or  business  executive  avall- 
atile.  Age  30,  family  of  five,  college 
man.  fifteen  years’  exnerlenee:  was 
managing  editor  now  advertising  man¬ 
ager  city.  40  non.  Want  managing  edl- 
torsbln.  business  manager.  advertMnar 
i».g  rnnnnn-er  or  general  manager  Sat- 
nrv  $?  .600  or  better.  Address  H.  817, 
c.ire  of  Editor  and  Publl.sher. 

Editorial  Executive 

and  writer,  now  n.ssistnnt  editor  larg¬ 
est  daily  in  Eastern  community  of  600.- 
OfiO  desires  change  of  nositlon.  Compe¬ 
tent  to  take  entire  charge,  nr  of  anv 
denartment.  Address  H.  819.  care  of 
Editor  and  Publisher. 


Advertiaementa  under  thia  claaaiflca- 
tion,  twenty  centa  per  line.  Count  aix 
worda  to  the  tine. 


City  Editor 

Experienced  city  editor,  evening  paper 
midwest  city  of  35,000.  Also  tempo¬ 
rary  position  with  possibility  of  its  be¬ 
ing  permanent  for  telegraph  editor.  Ad¬ 
dre.ss  H.  822,  care  of  Editor  and  Pub¬ 
lisher. 


Reporter 

All  round  newspaper  reporter,  who  can 
take  A.ssociated  Press  phone  service. 
I’ermanent  position.  Night  work.  The 
Observer,  Washington.  Pa. 


Circulation  Manager 

capable  of  conducting  contest  on  large 
daily  newspaper  and  willing  to  put  on 
one  immediately  on  salary  biusis.  Kef- 
erences.  Address  H.  833,  care  of  Ekll- 
tor  and  I’ubll.sher. 


News  Service  Man 

experienced,  wants  to  leave  New  York. 
Capalile  of  handling  telegraph  or  sport¬ 
ing  desk  but  would  prefer  outside  work. 
Married,  sober,  and  reliable.  H.  836, 
care  Kditor  and  Publisher. 


Reporter 

Au.stln  American  largeist  circulation 
central  Texas,  only  morning  newspap¬ 
er,  only  Austin  member  A.  B.  C.  Offi¬ 
cial  newspaper,  city  of  Au.stln,  full  letus- 
ed  wire  Associated  Pre.s.s,  ha.s  opening 
for  first-cln.ss  capable  reporter,  and 
advertising  solicitor  who  thoroughly 
understands  writing  copy  and  making 
lay-outs,  etc.  Write  at  once  giving  full 
information  and  lowe.st  salary.  Ex- 
pen.ses  to  Austin  not  paid.  Austin 
American,  Au.stln,  Tex. 


FOR  SALE 

Advertiaementa  under  thia  etaaaiftca- 
tion,  twenty  centa  per  line.  Count  aix 
worda  to  the  line. 


Linotype 

Three  Model  1  machinaa,  with  complete 
equipment  of  molds,  magazines,  and 
matrices.  New  Haven  Union  Co.,  New 
Haven.  Conn. 


Linotype 

Mode]  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
linera  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co..  (Charleston.  W.  Va. 


Goss  Rotary  Press 

Oo.sa  rotary  straight-line  pre.ss,  prints 
8,  10,  12.  or  16  pagcfj.  Complete  stero 
outfit.  In  excellent  running  condition. 
Guaranteed.  Address  F.  P.  Alcorn,  47 
W.  34th  St.,  New  York  city. 


Three  Deck  Press 

prints  4.  6,  8.  10,  12.  16,  20.  24  pages. 
Overhaided  and  rebuilt.  The  Goss  Print¬ 
ing  Press  Co..  Chicago,  Ill. 


Four  Deck  Press 

prints  4.  6,  8.  10,  12.  14.  16.  20,  24.  28. 
32  i)ages.  Will  be  overhauled  and  re¬ 
built.  Tbe  Go.ss  Printing  Press  Co., 
Chicago.  111. 


SITUATIONS  WANTED 

Advertisements  under  fhfx  clossldcatlon 
ten  cents  per  line,  each  inaertion.  Count 
aix  words  to  the  line.  For  thoae  unewi- 
ployed,  not  to  exceed  60  worda,  two  In- 
aertions  FREE. 


Reporter 

Young  man  of  18  years  wishes  to  .secure 
position  as  reporter  on  dally  or  weekly 
newspaper.  Will  take  other  work  to 
•start,  suitable  for  beginner  of  Jour¬ 
nalism.  Prefer  newspapers  In  the  We.st- 
em  States.  Can  furnish  reference. 
If  interested  write.  Address  H.  827, 
care  of  Editor  and  Publisher. 


Business  Manager 

Really  good  experienced  executive 
available  soon  as  business  or  general 
manager,  assistant  to  publl.sher,  or  cir¬ 
culation  manager.  Could  make  small 
Investment.  Addre.ss  H.  806,  care  of 
Editor  and  Publisher. 


$3,500  was  owner’s  1917  salary  and 
profit  from  weekly  newspaper  with¬ 
out  direct  competition. 

Located  in  an  attractive  residence 
town  surrounded  by  a  rich  agricul¬ 
tural  section.  Equipment  includes  a 
linotype. 

Property  can  be  bought  for  $10,000. 
Proposition  R.  K. 

Charles  M.  Palmer 

N ewspaper  Properties 
225  Fifth  Avenue,  New  York 


Sales 

Purchases 
Consolidations 
Appraisals  of 
Newspaper  and 
Magazine 
Properties 

Aubrey  Harwell  Henry  P'.  Cannon 

H  arwell  &  Cannon 

Times  Building  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  arculation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lat  m$  sand  yon  tomploa  of  onr  (•<- 
orod  tomits,  daily  and  Snnday 
pagot  «fi  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
17  waar  jgTi  tr.,  Naw  Yoaa 

The  True  News 

—FIRST' 

Always-Accurately 
Internadonal  News  Service 

World  Bldg.  New  York 


GOSS  HIGH  SPEED  FIVE 
ROLL  STRAIGHT  LINE 
FOUR  PAGE  WIDE  PRESS 

with  Tw  o  Folders 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  New  Jeraey 

We  can  increase  your  business — ^you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  City. 
Established  a  Quarter  of  a  Century. 
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EDWARD  TASKER  HOWARD  DEAD 


One  of  the  Old  Guard  of  Advertising 
Fraternity 

I'^vvard  Tasker  Howard,  one  of  the 
oltlest  of  the  active  advertising  men  of 
New  York  city,  died  at  hisi  home  in 
New  ('anaan,  ('onn.,  last  week,  in  hi.s 
si'venty-fourth  year.  He  was  iMirn  in 
Hrooklyn,  and  attended  the  Hrooklyn 
•  'ollegiate  and  Polytechnic  Institute  and 
Kastman's  Commercial  College.  In 
1S«4  he  entered  bu!nne.s.s,  and  in  1870 
intere.sted  himself-  in  advertising.  His 
first  venture  was  as  an  agent  for  Henry 
Ward  Heecher’s  paper,  the  Christian 
Cnion  and  later  he  became  a  general 
advertising  agent.  In  1911  he  incor¬ 
porated  his  business  under  hisi  own 
name.  He  is  survived  by  two  daugh¬ 
ters  and  a  brother. 


OBITLARY  NOTES 

Wiuiri:  I,,AiutH.MOKE,  for  twenty-five 
years  editor  of  the  New  York  Law 
■lournal,  died  Sunday  at  hi«  home  in 
New  York,  from  heart  trouble.  Mr. 
I.*iirremore  was  l>orn  in  New  York 
and  was  at  one '  time  a  .lu.stice 
«»f  the  State  Supreme  Court.  In 
1891  he  iK-came  editor  of  the  Law  Jour¬ 
nal  and  continued  in  that  capacity  for 
twenty-five  years.  He  later  l)ecame  a 
contributor  to  various  papers  and  mag¬ 
azines.  His  wife,  a  daughter,  one  son, 
and  two  si.sters  survive. 

Kiu.ncis  Wiijjjam  Bird,  of  Walpole, 
.Ma.-ss.,  until  a  few  months  a  coowner 
aim  publisher  with  his  father,  Charles 
Sumner  Bird,  of  the  Boston  .Advertiser 
and  Bo.ston  Kvening  Record,  died  last 
week  at  the  Mas.sachust>tts  (leneral 
Hospital  in  Bo.ston.  following  an  ofier- 
ation.  He  was  l>orn  in  Walpole,  July 
4,  1881  and  graduated  from  Harvard 
in  1904  and  from  the  Harvard  l.,aw 
School  in  190«.  He  then  took  up  the 
practice  of  law  and  liecame  one  of  the 
law  firm  made  up  of  Grenville  Clark, 
Klihu  Hoot,  ir.,  and  himself.  In  I)e- 
oemlier  1914,  Mr.  Bird  bought  the  Ad¬ 
vert  i.ser  Publishing  t'ompany,  which  in¬ 
cluded  the  Evening  Record,  and  he  con¬ 
tinued  its  owner  until  ill  health  forced 
him  to  retire.  He  is  survived  by  a 
wife  and  three  children,  his  parent.s, 
oni‘  brother  and  two  .sister.s. 

Coi..  ViKOiNirs  Httchens,  Confeder¬ 
ate  veteran  and  pioneer  new.spaper  man 
of  Kentucky,  died  recently  at  Hender¬ 
son,  aged  ninety  years.  He  was  at 
one  time  editor  of  the  Ixmisville  Cour¬ 
ier,  'uefore  its  con.solidation  with  the 
Journal,  and  had  working  for  him  as 
a  cub  no  less  a  per.son  than  Henry  Wat- 
ter.son,  who  later  made  the  paper  fa- 
mou-s. 

Libi  t.  W.  H.  Tol  nsend,  a  memlier  of 
the  Royal  hlying  Corp.s,  was  killed  in 
action  in  France  recently,  having  b<'en 
shot  dowTi  by  anti-air  craft  guns  while 
returning  form  a  Immbing  raid  on  the 
we.st  front.  Before  enlisting  a  year 
ago,  LieuL  Tounsend  was  a  memljer 
of  the  .staff  of  J.  Walter  Thompson 
Company.  He  leaves  a  wife  and  two- 
months-old  daughter. 

Libit.  Percy  Hcmphrevs  Preston, 
former  member  of  the  Tri-State  News 
.staff  and  well-known  in  athletics,  was 
the  first  Ihttsburgh  newspaperman  to 
me<'t  death  in  France.  His  death  was 
in.stantaneous  as  a  re.sult  of  a  misshap 
to  his  Hying  machine,  July  11.  He  was 
at  a  height  of  2,500  meters  his  in¬ 
struments  show.  .A  memorial  .service 
was  held  at  Calvary  Prote.stant  (Church, 
Pitt.sburgh,  on  Sunday  afternoon. 

.loHN  M.  Richards,  the  man  who  is 
.said  to  have  introduced  .American  ad¬ 
vertising  methods  into  England  and 


who  has  resided  in  that  country  for 
the  past  fifty  years,  died  at  his  home 
in  the  Isle  of  Wight,  on  Sunday.  Mr. 
Richards  went  to  England  In  1867  and 
established  the  firm  that  made  Carter’s 
Little  Liver  Pills.  Hi.s  methods  of  ad- 
verti.sing  at  first  shocked  staid  old  Eng¬ 
land.  but  he  continued  his  own  style. 
He  was  a  memlier  of  the  Sphinx  Club, 
devoted  to  the  art  of  advertising  and 
was  the  proprietor  of  the  Academy,  a 
journal.  He  was  also  well  known  as 
a  writer  and  .several  books  attest  his 
.skill  in  this  direction. 

WiujA.vt  L.  Vail,  for  twenty-eight 
years  with  the  American  Press  Associa¬ 
tion,  died  recently  at  his  home  in  Fair- 
view,  N.  J.  He  leaves  a  wife  and  one 
son. 

Mas.  W.  H.  Bi'dd,  mother  of  Walter 
Budd,  publisher  of  the  Anita  (Iowa) 
Tribune  passed  away  on  August  8. 
Mr.s.  Budd  was  born  in  1852  at  Charles¬ 
ton  W.  Va. 

Hal.  C.  Smith,  treasurer  of  the  Carl 
M.  Green  Company,  Detroit,  died  re¬ 
cently  as  a  result  of  injuries  received 
in  an  elevator  accident.  Mr.  Smith  was 
thii-ty-four  years  old.  He  had  serv¬ 
ed  as  adverti.sing  manager  of  the  Ander¬ 
son  Electric  Car  (Company,  assistant 
advertisinng  manager  of  the  General 
.Motors  Company,  and  advertising  man¬ 
ager  of  the  General  Motors  Truck  Com¬ 
pany. 

N.  B.  Remine,  a  newspaper  man  died 
.August  14  at  hi.s  home  in  Bristol,  Tenn., 
after  an  illness  extending  over  a  period 
of  two  year.s.  A  Washington  county 
boy  and  a  graduate  of  Washington 
college  he  began  his  career  as  a  news¬ 
paper  man  as  city  editor  of  the  Johnson 
f’ity  Comet,  which  po.sition  he  held  for 
.several  years.  In  1893  he  became  iden¬ 
tified  with  the  Bristol  Herald-Courier 
and  subsequently  editor  of  the  Bristol 
Daily  Nevv.s.  At  the  time  uf  his  death 
he  was  secretary  of  the  Bristol  Tenn- 
e.s.see-Virginia  Board  of  Trade,  he  was 
al.so  correspondent  for  a  large  number 
of  paper.s.  A  few  years  ago  when  young 
Wentz,  son  of  a  Philadelphia  million¬ 
aire  was  murdered  or  committed  sui¬ 
cide  at  Big  Stone  Gap,  Remine  .seeing 
the  unlimited  news  possibilities  of  the 
story  developed  it  without  leaving 
Bristol  to  such  an  extent  that  many  of 
the  Metropolitan  papers  sent  men  on 
special  as.signments  to  the  scene  of 
Wentz’s  death.  He  was  known  to  the 
newspaper  men  lof  several  southern 
state.s. 

,  Howard  Stewart  Hodson,  formerly 
with  Judge  and  Leslie’s  Weekly,  New 
York,  died  in  Baltimore  on  August  12. 
Since  1896  he  has  been  practicing  law 
in  Baltimore. 

Dr.  Li’ther  HAI.SBY.  Gulick,.  for¬ 
merly  editor  of  Physical  Education 
and  the  .Association  Outlook,  is¬ 
sued  by  the  Y.  M.  C.  •  A.,  died 
at  South  Casco,  Me.,  on  August 
13,  aged  fifty-two  years.  He  wa,s  noted 
as  an  educator,  author,  and  authority 


Canadian  Press  Clippings 

The  problem  of  cOTcrlng  the  Canadian 
Field  la  answered  by  obtatnlnf  tba  acrrlce 
of 

The  Dominion  Press 
Clipping  Ajyency 

whlrb  gisea  the  elippinca  on  all  matters  of 
interest  to  yon,  printed  In  over  SB  per  cent, 
of  tbe  nesrapapeta  and  publications  of 
CANADA. 

We  corer  every  foot  of  Canada  and  New- 
fonndlaLa  at  onr  head  office. 

74-7«  CHDBCH  M.,  TORONTO,  CAN. 

Price  of  eervlce,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


on  athletic  training  in  schools.  Only 
recently  Dr.  Gulick  returned  from 
France,  where  he  made  a  moral  sur¬ 
vey  of  the  American  Expeditionary 
Force  for  the  Y.  M.  C.’A. 

WiLiJAM  Lyman  Thomas,  formerly 
publisher  of  the  School  and  Home  Mag¬ 
azine  and  the  Commercial  Gazette,  a 
St.  Louis  financial  paper,  died  in  St. 
Ixiuis  last  week.  He  was  treasurer  of 
the  Missouri  Press  Association. 

Corporal  William  A.  Lbionard,  city 
editor  of  the  Flushing  (N.  Y.)  Times, 
has  been  killed  in  action  in  France, 
where  he  was  serving  with  the  107th 
Infantry  of  the  Twenty-seventh  Divi¬ 
sion. 

W.  E.  Dor.mitzer,  a  former  employee 
of  the  Brooklyn  (N.  Y.)  Dally  Eagle, 
died  last  week  at  Oak  Beach,  N.  Y. 

Mrs,  John  N.  Edwards,  widow  of 
Major  Edwards,  one  of  the  founders  and 
editors  of  the  Kansas  City  (Mo.) 
Times,  is  dead  in  Muskogee,  Okla.,  aged 
.seventy  years. 


Press  Wires  Won’t  Be  Taxed 
Washington,  August  14. — The  Ways 
and  Means  Committee  of  the  House  con¬ 
sidering  the  War  Revenue  bill,  has  de¬ 
cided  to  omit  newspajiers  and  other  pe¬ 
riodicals  and  press  associations  from 
the  .scope  of  the  10  per  cent,  tax  on 
leased  telephone  and  telegraph  wires 
and  talking  circuits. 


Edward  Horsman's  Will 
The  will  of  Edward  I.  Horsman,  for¬ 
merly  music  editor  of  the  New  York 
Herald,  dispo.ses  of  an  e.state  valued  at 
$82,000,  all  left  to  his  wife  and  mother. 
.Mr.  Horsman  died  July  27,  at  Summit, 
N.  J. 


Shipbuilding  Poster  Winners 
The  $1,000  “Speed-Up”  poster  prize 
contest,  conducted  by  the  National 
Service  Section  of  the  United  States 
Shipping  Board  Emergency  Fleet  Cor¬ 
poration,  was  decided  this  week  after 
examination  of  more  than  2,500  draw- 
inga  E.  Hopper,  of  New  York,  won  the 
artists'  class  prize  of  $300;  Private  Wil¬ 
liam  Loomis,  of  Cilamp  Grant,  won  the 
soldiers’  and  sailors'  class  prize,  and 
Arthur  Hutchlna  of  Boston,  was  ad¬ 
judged  best  in  the  shipbuilders’  and 
industrial  workers’  das?. 


Piper  Preparing  for  Big  Loan  Work 
Portland,  Ore.,  August  14. — Edgar  B. 
Piper,  editor  of  the  Oregonian,  is  mak¬ 
ing  an  automobile  tour  of  Central  and 
Western  Oregon,  accompanied  by  his 
family.  Mr.  Piper  advanced  the  date  of 
his  trip  in  order  to  be  ready  to  begin 
work  as  chairman  of  the  speakers’  bu¬ 
reau  of  the  Foorth  Liberty  Loan  cam¬ 
paign  in  Oregon.  He  served  in  this 
capacity  during  the  third  campaign 
with  marked  success. 


SMALL  DAILY  FEATURES 

which  fit  present  space  conditions 

OVER  HERE— 1  or  2  col. 
NOOZIE— 54  or  1  col. 

WAR  PUZZLES— 1  col. 

LINE  FASHIONS— 1  col. 
SMILES — I  col.  (or  more) 

Sample  mats  with  pleasure  on  request 

The  International  Syndicate 

Features  for  Newspapers 

Est’d  1899  BALTIMORE.  MD. 


The  McClure  Newspaper  Syndicate 

Featurn  Include 

Dallr  Comlci,  Fonr-color  Comic  Mats  and 
SupplemenU,  Faahlon  and  Household  Ser- 
Tlcea,  War,  Detective  and  General  Fiction 
Serials,  Dailr  Short  Stories,  Children’s  Bed¬ 
time  Stories, 

and  Numerous  Timely  Star  Features  Such  as 
Brand  Whitlock’s  Story  of  Belgium,  Balder- 
aton’a  War  Articles,  "With  Our  Bora  in 
France,”  by  Henry  J.  Allen,  and  a  Timely 
Weekly  Humor  Series  by  Jobn  Kendrick 
Bangs. 

Bend  for  Our  Utt  of  Bervioee  and  Price 
For  Your  Territory. 

The  McCIwe  Newspaper  Syndicate 
120  West  S2nd  Straat,  New  York  City 


TODAY’S 

HOUSEWIFE 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McClellan 
President 


Qlljr 

Pittaburg  Stapatrli 

steadily  advances  (not  spasmod¬ 
ically),  as  the  leading  newspaper 
in  its  field. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO,. 
Peoples  Gat  Building,  Chicago 
H.  C.  ROOK 

Real  Estate  Trust  Building,  Philadelphia 


Reading 
Between 
the  Lines 


The  most  successful  merchandiser  is 
the  man  with  vision  enough  to  ‘‘read 
between  the  lines.” 

The  National  Advertiser  who  success¬ 
fully  “sells”  New  England  acts  on  what 
he  “reads  between  the  lines”“particularly 
about  the  constantly  growing  lines  of 
New  England’s  colossal  trade  industries. 

He  reaches  for  example,  those  prosperous  thousands  who  work  in 
Massachusetts’  colossal  Fore  River  Shipyards— the  multitude  who  manu¬ 
facture  war  material  in  the  greatest  of  all  munition  centers,  Bridgeport, 
Conn.— those  who  harvest  Maine’s  immense  1918  potatoe  crops— those 
who  are  employed  at  Rhode  Island’s  naval  station,  Newport— those  who 
work  the  granite  and  marble  quarries  of  New  Hampshire  and  Vermont. 

He  realizes  that  the  quickest,  cheapest,  and  most  effective  way  to 
acquaint  the  giant  army  of  prosperous  New  England  Industrial  workers 
with  his  goods— is  to  advertise  his  best  trade-marked  brands  in  these 


STANDARD  NEW  ENGLAND  DAILY  NEWSPAPERS 


Net  Paid 

2,500 

10,000 

Circulation 

lines 

lines 

MASSACHUSETTS 

Boston  American . 

....(E) 

380,291 

.40 

.40 

Boston  Advertiser  and 

Amer- 

ican  . 

....(S) 

321,483 

.35 

.35 

Boston  Globe . 

..(ME) 

277,151 

.30 

.30 

Boston  Globe . 

....(S) 

316,790 

.35 

.35 

Boston  Herald-Journal.. 

...(M) 

J  9K9  S199 

*30 

.30 

Boston  Traveler . 

....(E) 

Boston  Post . 

...(M) 

497,125 

.45 

.45 

Boston  Post . 

..,..(S) 

354,706 

.35 

.35 

Boston  Record . 

....(E) 

50,650 

.15 

.15 

Boston  Transcript . . 

....(E) 

47,794 

.18 

.18 

Fitchburg  Sentinel . 

....(E) 

5,587 

.02 

.015 

Lynn  Item . 

....(E) 

13,150 

.036 

.046 

♦Lynn  Telegram-News  . 

.(E&S) 

16,000 

.04 

.04 

Lowell  Courier-Citizen 

..(ME) 

18,145 

.035 

.035 

Salem  News . 

....(E) 

18,949 

.05 

.04 

Springfield  Union . 

(MES) 

30,742 

.09 

.06 

Worcester  Gazette . 

....(E) 

30,123 

.07 

.05 

Massachusetts  totals  . . . 

2,623,737 

3.1362 

3.0286 

Population,  3,605,522. 

RHODE 

ISLAND 

Pawtucket  Times . 

....(E) 

23,840 

.06 

.04 

Providence  Bulletin  .... 

....(E) 

52,966 

.10 

.10 

Providence  Journal . 

.(M*S) 

34,050 

.075^09 

.075*09 

Providence  Tribune  .  . . 

....(E) 

28,089 

.07 

.06 

Woonsocket  Call-Reporter  .  (E) 

10,247 

.0357 

.0214 

Rhode  Island  totals . 

149,192 

.3206 

.2965 

Population,  591,215. 


Net  Paid 

2,500 

10,000 

Circulaton 

lines 

lines 

MAINE 

Portland  Express  . .  ^ . 

. (E) 

22,970 

.OC 

.045 

Portland  Telegram  . . . . 

. (S) 

17,952 

.045 

.035 

Population,  762,787. 

40,922 

.105 

.080 

VERMONT 

Barre  Times . . . 

. (E) 

7,249 

.017 

.0143 

Burlington  Free  Press 

. (M) 

10,304 

.025 

.0179 

17,553 

.042 

.0322 

Population,  361,205. 

CONNECTICUT 

Bridgeport  Post- 

Telegram , 

..(M&E) 

38,870 

.0850 

.07 

Bridgeport  Post  . 

. (S) 

10,311 

.04 

.025 

Hartford  Courant  . . . . , 

....(MS) 

21,256 

.06 

.05 

Hartford  Times  . 

. (E) 

31,339 

.06 

.06 

Meriden  Journal . 

. (E) 

4,897 

.025 

.0143 

New  Haven  Times-Leader. .  (E) 

18,978  • 

.04 

.035 

New  London  Day . 

. (E) 

9,977 

.0285 

.025 

Norwich  Bulletin . 

. (M) 

9,508 

.04 

.02 

Waterbury  Democrat  . 

. (E) 

7,086 

.017 

.017 

Connecticut  totals  .... 

152,222 

.3605 

.2663 

Population,  1,114,756. 

Government  Statements  April  1st,  1918. 
♦Publisher’s  Statement. 


The  New  York 
Advertising  Situation 


LEADING  SIXTEEN  RETAIL  ADVERTISERS  USE 
THE  GLOBE  MORE  LARGELY  THAN 
ANY  OTHER  NEWSPAPER 


Here  Are  the  Stores- 

B.  Altman  &  Co. 

Arnold,  Constable  &  Co. 
Best  &  Co. 

Bloomingdale  Bros; 

Bon  wit  Teller  fit  Co. 
Gimbel  Bros. 

Gidding  &  Co. 

Jas.  A.  Hearn  &  Son 


Lord  &  Taylor 
James  McCreery  &  Co. 
John  Wanamaker 
R.  H.  Macy  &  Co. 
Oppenheim,  Collins  &  Co. 
Stewart  &  Co. 

Franklin  Simon  &  Co. 
Stern  Bros. 


Here  is  the  space  used  by  these  leading  stores  in  the  New  York  daily 
newspapers  during  July,  1918: 


EVENING 


Globe . 

....101,343 

Mail . 

. 89,076 

Sun . 

_ 136,415 

Telegram... 

. 79,590 

World . 

_ 118,500 

Post . 

. 39,081 

Journal .... 

. 110,503 

MORNING  (6  days  excluding 

Sunday). 

Herald _ 

. 56,252 

American.. . 

. 20,058 

Times, . 

. 53,770 

Tribune  . . . 

. 13,343 

World . 

. 30,084 

Sun . i . 

_ -. .  5,862 

SUNDAY  NEWSPAPERS— 

Times . 

. 92,716 

American... 

. 49,126 

World . 

. 74,531 

Tribune  . . . 

. 25,754 

Herald . 

. 55,127 

Sun . 

. 16,694 

This  business  is  placed  on  grounds  of  proved  and  sustained  merit  by  men  closer 
to  the  situation  than  general  advertisers.  The  trend  to  the  evening  newspapers  is  con¬ 
vincing. 

The  New  York  Globe 


Member  A.  B.  C. 


JASON  ROGERS,  Publisher. 


